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MEETING OF THE ACADEMIC COUNCIL : 16,06,2024

PROGRAMME

DAY: TUESDAY TIME: 02.30 p.m.

1 Welcome by the Principal and Introduction of New Members.

2. Preliminary presentation of the OFFICIAL AGENDA by the: Principal
(Chairman of the Academic Council),

3. Allthe Official Resolutions will be moved as per the Official Agenda.
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LIST OF ACADEMIC COUNCIL MEMBERS
(Mceting on 18.06,2024 — Tuesday — 02,30 p.m.)

1. Principal Dr. R. Manicka chezian
(Chairman)
2 Curriculum Development Cel| Mr. K. Srinivasan
(Co-Ordinator)
3. Head of Departments Dr. P. Maheswari
(Aided Programmes) Dr. S. Muthukumaravel
Dr. V. Inthumathi
Dr. T.E. Manjulavalli
Dr. Indumathy Ramasamy
Dr. A, Logamadevi
Dr. §. Somasundaram
Mr.K.Srinivasan
Dr. K.Mangaiyarkarasi
Me.N.Anbuarasu
Dr. P. Bruntha
4, Physical Director Dr. R. Ashok Kumar
5. Librarian Dr. S. Vijavakumar
(Special Invitees)
6. Director Dr.S.Saravanababu
7. Dean-Research Dr.S.Umapathy
(Self - Financing Programmes)
8.

Head of Departments
(Self-Financing Programmes)

Dr. N. Radha

Dr.T. Rajkumar

Dr. G. Vignesh

Dr. L. Ranjit

Dr. M. Sakthi

Dr. P. Anitha
Mrs.K.Vimaladevi
Dr. R, Rakkimuthu
Dr. T. Parameswari
Dr. N. Bagyalakshmi
Dr. R. Nandhakumar
Mr.D. Bhuvanendran
Dr. K. Haridas

Dr. P, Archanaa

Mr. K. Vijayakumar
Dr. M.V, Sathyabama
Dr. G. Akilandeswari
Dr. M. Rajasenathipathi
Dr. M. Jeeva

Dr. 5.B. Gayathri

Dr. M. Akilanayaki
Dr. N. Bhuvaneshkumar
Dr. L. Ramadevi

Dr. 8. Niraimathi

Ms. S, Jeyalakshmi
Ms. D. Dhirowpathi
Mr. N. Henry Narwil
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Associale NCC Officer

NSS Programime Co-ordirgitor

Senior Teachers of Different
Levels of Teaching Staff
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Four Management
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Bharathiar University

Member Secretary

De, M. Chithirsise bvan

Dir. B, Somasondarsm

M3, M. evathi
Dr. J, Jayasudhn

Industry

Thiru. I, Rajkumar,
Director,

Sakthi Group of Companies, _
Chairman - Confiderstion of Indian ‘Testile Industeies,
Chairman - Sri Maha Sakthi Mills (L
Coimbataore

Academic

Dr. Vijila Edwin Kennedy,

Principal,

KCT Liberal Arts and Science College,
Coimbatore

Management Representative
Mr. G, Muniasamy,

Exccutive Director,
Kumaraguru Institutions,
Coimbatore,

Dr. R. Sathishkumar

Professor & Head

Department of Biotechnology,
Bharathiar University, Coimbatore,

Dr. A. Ponnusamy,

Syndicate Member,

Principal,

Hindustan College of Arts & Science College,
Coimbatore.

Dr. M. Punithavallj.

Professor.Depariment of Computer Applications,
Bharathiar University,
Coimbatore,

Mr.K.Srinivasan,
Head of Department of Computer Science,
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AGENDA
ITEM INTRODUCTION OF NEW MEMBERS.

1. SYLLAB] & SCHEME OF EXAMINATIONS for PART-I: TAMIL for UG

DEGREE PROGRAMMES (AIDED & SELF-FINANCING) (I to 1V SEMESTERS
— 2024-2026 BATCH)

I1. SYLLABI & SCHEME OF EXAMINATIONS for PART-I: HIND! for UG DEGREE

PROGRAMMES (AIDED & SELF-FINANCING) (I to IV SEMESTERS — 2024-
2026 BATCH)

111 SYLLABI & SCHEME OF EXAMINATIONS for PART-I: FRENCH for UG

DEGREE PROGRAMMES (AIDED & SELF- FINANCING) (I to IV SEMESTERS
- 2024-2026)

IV, SYLLABI & SCHEME OF EXAMINATIONS FOR PART-1I: ENGLISH for UG

DEGREE PROGRAMMES (AIDED & SELF-FINANCING) (I to VL
SEMESTERS-2024-2026 BATCH). 7

V. SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-MATHEMATICS (AIDED )
DEGREE PROGRAMME (I to VI SEMESTERS - 2024-2027 BATCH and
ANCILLARY MATHEMATICS SYLLABI for B.Sc.-PHYSICS & B.Sc.-
CHEMISTRY DEGREE PROGRAMMES
(I & 1l SEMESTERS - 2024-2027 BATCH).

VI SYLLLABl & SCHEME OF EXAMINATIONS for B.Sc.-PHYSICS DEGREE
PROGRAMME (AIDED) (1 to VI SEMESTERS - 2024-2027 BATCH) and
ANCILLARY  PHYSICS SYLLABI for B.Sc.-MATHEMATICS &

B.Sc.-CHEMISTRY DEGREE PROGRAMMES (Il & IV SEMESTERS - 2024-
2027 BATCH).

VIL. SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-CHEMISTRY DEGREE
PROGRAMME (AIDED) (I to VI SEMESTERS - 2024-2027 BATCH) and
ANCILLARY CHEMISTRY SYLLABI for B.Sc.-PHYSICS, B.Sc.-BOTANY &

B.S¢c.-ZOOLOGY DEGREE PROGRAMMES (Il & IV SEMESTERS - 2024-2027
BATCH).

VIIL. SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-BOTANY DEGREE
PROGRAMME (AIDED) (I to VI SEMESTERS - 2024-2027 BATCH) and
ANCILLARY  BOTANY SYLLABI for B.Sc-ZOOLOGY DEGREE
PROGRAMME (I & {1l SEMESTERS - 2024-2027 BATCH).

ligde-)



IX.

XI.

XIL

XIIL

X1v.,

XV,

XVL

XVIL

XVIII.

XIX.

XX.

XXL

XXIL

SYLLABI & SCHEME OF EXAMINATIONS for B.S¢.-ZOOLOGY DEUKEE
PROGRAMME (AIDED) (I to VI SEMESTERS - 2024-2027 BATCH) and
ANCILLARY  ZOOLOGY SYLLABI for B.Sc.-BOTANY DEGREE
PROGRAMME (I & Il SEMESTERS - 2024-2027 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-COMPUTER SCIENCE

DEGREE PROGRAMME (AIDED & SELF-FINANCING) (1 & VI SEMESTERS -
2024-2027 BATCH.

SYLLABI & SCHEME OF EXAMINATIONS for B.A.-HISTORY DEGREE
PROGRAMME (AIDED) (1 to VI SEMESTERS -2024-2027 BATCH)

SYLLABI & SCHEME OF EXAMINATIONS for B.A.-ECONOMICS DEGREE
PROGRAMME (AIDED) (1 to VI SEMESTERS —2024-2027 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.A.-ENGLISH LITERATURE

DEGREE PROGRAMME (AIDED) 1 & VI SEMESTERS ( 2024-2027
BATCH).

SYLLABI] & SCHEME OF EXAMINATIONS for B.Com. DEGREE PROGRAMME
(AIDED & SELF-FINANCING) (1 to VI SEMESTERS-2024-2027 BATCH). B.-A-
ECONOMICS DEGREE PROGRAMME (AIDED) (I SEMESTER - 2024-2027
BATCH) AND ANCILLARY SYLLABI FOR B.SC-COMPUTER SCIENCE

DEGREE PROGRAMMING (AIDED & SELF FINANCING IV-SEMESTER
2024-2027 BATCH)

SYLLAB! & SCHEME OF EXAMINATIONS for M.Sc.-MATHEMATICS
DEGREE PROGRAMME (AIDED) (I to 1V SEMESTERS - 2024-2026 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for M.Sc.-PHYSICS DEGREE
PROGRAMME (AIDED) (I to 1V SEMESTERS —2024-2026 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for M.Com. DEGREE
PROGRAMME (AIDED) (1 to 1V SEMESTERS - 2024-2026 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for M.A.-ENGLISH LITERATURE
DEGREE PROGRAMME (SELF-FINANCING) (I to IV SEMESTERS-2024-2026
BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for M.A.-TAMIL LITERATURE
DEGREE PROGRAMME (SELF-FINANCING) (I to IV SEMESTERS-2024-2026
BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for M.Com.-LB DEGREE
PROGRAMME (SELF-FINANCING) (1 to IV SEMESTERS-2024-2026 BATCH)

SYLLABI & SCHEME OF EXAMINATIONS for M.S.W. DEGREE PROGRAMME
(SELF-FINANCING) (I to IV SEMESTERS-2024-2026 BATCH).

SYLLAB! & SCHEME OF EXAMINATIONS for M.Sc.-COMPUTER SCIENCE

DEGREE PROGRAMME (SELF-FINANCING) (I to IV SEMESTERS-2024-202¢
BATCH).
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ANIL

XTIV,

ANV,

XXVL

XXVIL

XXVIIL

XXIX.

XXX.

XXXL.

XXXIL.

XXX,

XXXI1v,

XXXV,

SYLLADE & NCHEME o EXAMINATIONS  for M ancCOAL DEGREDR
PROGRAMNIE (SE] F-FINANCING) (1 1o 1V SEMESTERS 2004.2026 BATCIY,

SYLLABL & SCHEME OF EXAMINATIONS for M.Se-CHEMISTRY DEGRE
PROGRANMI (S1 P-FINANCING) (I to 1V SEMESTERS -2024-2026 BATCH,

SYLLABL & SCHEME Of EXAMINATIONS for M.Sc-BOTANY  DEGRILE
!'I{l'I{iIh’\MMl-'.(HIEI.I-’-I-’INAN('INU)HIuI\-' SEMESTERS 20242026 BATCH),

SYLLABI & SCHEME O EXAMINATIONS for I3,11,A, DEGREL PROGRAMME,
(SELF-FINANCING) (1 10 V] SEMESTERS - 2024-2027 BATCIH),

SYLLARL & SCHEME o EXAMINATIONS for  1L.Com.-C.A, DEGRELE

PROGRAMMI; (SI-II.I’-I*'INAN(TIN(:') (I 1o VI SEMESTERS - 2024-2027
BATCH),

SYLLABI & SCHEME OF EXAMINATIONS for B.C.A. DEGREE PROGRAMME
(SELF-FINANCING) (I 10 VI SEMESTERS - 2024-2027 BATCIT),

SYLLABI & SCIEME OF EXAMINATIONS for (L.A,-TAMIL. LITERATURE

DEGREE PROGRAMME (SELF-FINANCING) (I to VI SEMESTERS - 2024-
2027 BATCID,

SYLLABI & SCHEME OF EXAMINATIONS  for  B.Sc.-INFORMATION
TECHNOLOGY  DEGREL PROGRAMMLE: (SELE-FINANCING) (1 to VI
SEMESTERS - 2024-2027 BATCI )

SYLLABI & SCIEME OF EXAMINATIONS for B.Com.-E-COMMERCE
DEGREL PROGRAMME (SELF-FINANCING) (1 1o Vi SEMESTERS-2024-2027
BATCIH).

SYLLABI & SCHEME OF EXAMINATIONS for B.Com.-FINANCE [JEf}!{.iE
PROGRAMME (SELF-FINANCING) (I to VI SEMESTERS — 2024-2027
BATCH). "

SYLLABI & SCHEME OF EXAMINATIONS for B.Sc,-COMPUTER P
TECIHINOLOGY DEGREE PROGRAMME: (SELF-FINANCING)
{I'to VI SEMESTERS - 2024-2027 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.Com -BANKING AND
INSURANCE DEGREE PROGRAMME (SELF-FINANCING)
(I'to VI SEMESTERS - 2024-2027 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.Com.- PROFESSIONAL

ACCOUNTING DEGREE PROGRAMME (SELF-FINANCING)
(1o VI SEMESTERS - 2024-2027 BATCH),

(..4..)



XXXVI. SYLLAB! & SCHEME OF EXAMINATIONS for B.Com.-BUSINESS PROCESS

XXXVILSYLLABI & SCHEME OF EXAMINATIONS for

XXXVIL

SLIVICLS DEGREE PROGEAMME (SELF-FINANCING)
(110 VI SLMESTERS - 2024-2027 BATCH).

B.Com.-.B  DEGREE
PROGRAMME  (SELF-FINANCING) (I to VI SEMESTERS - 2024-2027
BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-COMPUTER SCIENCE
WITH DATA ANALYTICS DEGREE PROGRAMME (SELF-FINANCING) (1 &

VI SEMESTERS - 2024-2027 BATCH). AND (1] TO VI SEMESTERS - 2023 ~
2026 BATCH).

XXXIX. SYLLABI & SCHEME OF EXAMINATIONS for B.Sc.-COMPUTER SCIENCE

XL.

XLL

XLIL

WITH ARTIFICIAL INTELLIGENCE AND MACHINE LEARNING DEGREE
PROGRAMME (SELF-FINANCING) (I & VI SEMESTERS - 2024-2027
BATCH). AND (111 TO VI SEMESTERS - 2023 - 2026 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for B.S.W DEGREE PROGRAMME

(SELF-FINANCING) (1 to VI SEMESTERS — 2024-2027 BATCH). AND (Il TO
VI SEMESTERS - 2023 - 2026 BATCH).

SYLLABI & SCHEME OF EXAMINATIONS for HUMAN EXCELLENCE FOR

UG  DEGREE  PROGRAMMES (AIDED & SELF-FINANCING)
(1o VI SEMESTERS - 2024-2(027 BATCH).

PRIVATE RESOLUTIONS.
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DEPARTMENT OF BUSINESS APMINISTRATION
(B.B.A)
2024 - 2027 BATCH ONWARDS

Nallamuthu Gounder Mahalingam College, Pollachi

Vision

Our dream is to make the college an institution of excellence at the national level by imparting quality education of
global standards to make students academically superior. socially committed, ethically strong spiri-ually evolved and
culturally rich citizens to contribute o the holistic development of the self and society

Mission

Training students to become role models in academic arena by strengthening infrastructure, upgrading curriculum,
developing faculty, augmenting extension services and imparting quality cducation through an enlightencd management
and committed faculty who ensure knowledge transfer, instill research aptitude and infuse ethical and cultural values to

transform students into disciplined citizens in order to improve quality of life
Department of Business Administration (BBA)

Vision I

Creating excellence in Business Administration through updated curriculum and with comprchensive knowledge on

business theories and concepts. The students are trained to develop competency and provide solutions to business problems

Mission
With the help of relevant curriculum by expertise and by updating the curriculum 1o mect contemporary practices
students are trained. Skill based elective subjects included along with Project work and Industrial visits which are

mandatory to get practical exposure



Propramme Educational Ohjectives

PEO1 | Graduates will be capable of meking a positive contribution 10 business, trads and indu i -
global context

PEOZ | Graduates will be able to apply frameworks and tools 10 arrive at informed
Decisionsinprofessionandpractice, strikingabalancebetweenbusinessand <ociz! dimeny:

PEO3 | Graduates will have a solid feundation to pursue professional careers and tak: up higher lezrning coirue, Lo
as MBA, MCA, MCM, MMM, MSW and afier PG, M.Phil, Ph.DD as well 2« rosvarck

PEO4 | Graduates with a flair of self-employment will be able to initiate and build upon entreprensunizl ventorzs or
demonstrate intraprenuership for their employer orzanizations

PEOS | Graduate will recognize the need for adapting to change and have the aptitude znd 2bil: T

change

e

Programme Qutcomes

businesses

PO1 Disciplinary Knowledge:Business Administration Programme  offers broad exposure o studen
comprehensive knowledge on business theories and concepts

P02 Reflective Thinking: The swirdents are trained to develop competency and to provide solutions 1o pusingss
problems

PO3 Morale and ethical Awareness :The students are educated wwards problems faced by busingss sgctorin
current scenario

P04 Analytical Reasoning: Business Administration students are inculcated to understand ups 2nd downs of




slobal Teamders tor husiess excellence i benemmem

POS Multicultural Competence: Educates to create nurure
of society
P06 | Leadership:To introduce the students with detaled knowledge on business theanies and madels

Isiness opporiumties

o develop compelency to venture into new by

PO7 | Lifeleng Learning :

ions 1o busmess problems

Pos8 Employability:To tramn the swdents to provide sol

Information and Communication Technology, Digital Library

Readiness/Qualities

Propramme Specific Qutcomes

PS0-01 i To Apply Current Technological software in real time management
|
|

PS0-02 | Ability to apply contemporary practices in the [icld of management to analyze given management problems




Mapping

.
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D. BHUVANENDRAN, MEA’MPhILPGDCA.
Assistant Professor & Head (1fc]
Degartment of BusTness Administratien
Kalamuthe Gounder Mahalingar College[Actonot o)
pollachl - 642 001.

K SRINIVASAN, M.CAL
4 Co-ordinator
Curriculum Deselopment Cell (1)
NGM Collepe (Autanamous)
Pollachi - 642 001

Pral.lx. SR

(CONTROLLER €

K. SRINTVASAN, M.C.A,

Cantroller of Examinations

NG Co'lane {Autonomous)
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Annexure = 1: List of Part =V Subjects

S.No Subject Cade Subjects
1. 24UNC40I NCC
2, 24UNS402 | NSS
3. 24USG403 Sports and Games
1. 24URO404 i Rotract Club
3. 24URR4403 ‘ i{cd Ribbon Club
6. 24UYR406 Youth Red Cross
7. 24UCA407 Consumer Awareness Club
8. 24UEDA408 | Entreprencurship Development Cell
9. 24UCR409 " Center for Rural Development
10. 24USS410 Student Guild of Service
11. 24UGSHI ] { Green Society
12. 24UEO412 | Equal Opportunity Cell
13. 24UFA413 Fine Arts Club
14, 24UAMA4 14 Arutchclvnr Students Thinkers Forum
15, 24USV4IS Swami Vivekanandar Students Thinkers Forum




List of Part [ Subjects (Core Elective Papers)

S.No / Subjeet Code Subjects
24UBMSEI (DSET) Industry 4.0
1 24UBMSE2 (DSE ) Digital Marketing
24UBMSE3 (DSET) Financial Services
24UBMGE4 (DSE 1) Internet & E-Commerce and Information Security — Theory
3 24UBMGES (DSE I1) Excel — Theory
24UBMOGEG (DSE 1) Customer Relationship Management — Theory
24UBMGET (DSE 111) HTML = Practicai
4 24UUBMGES (DSE III) Excel — Practical

24UBMGEY (DSE 111')

Business Correspondence — Practical




Bachelgr of Business Administration (BBA)

SCHEME OF EXAM!NATIONS {FOR I&V!SEMESTERS}

NALLAMUTHU GOUNDER MAHALlNGﬁ.M COLLEGE IAUTDNOMOUS]

—— E e

CHOICE BASED CREDIT SYSTEM

Scheme of Examination {With effect from 2024 - 2027 Batch)

i COURSE NAME E[‘;::m MAE_I;\RKS_-_ Credits
" TCATESE | Tommi
| SEMESTER
—T330TL101  Tamil Paper-1: / T T = |
i :-“ rLic2. Tamil Paper-l: |
2UNNION Hindi Paper-1:/ '
' | | 24UHNICT Hindi Paper-I 5 ;: 25 75 100 3
TIUFRI0] French Paper-1/ T
| 24UFRICT French Paper-I il |
— [ 2UENI0I | English Paper-1/ 5 3 25 | 75 100 3
Il | 24UENIC] English Paper-]
MUBMIOI CC I: : Principles of Business
Management and  Business 6 3 25 75 100 5
Organization
ht ! 2HUBMI02 r'CC IT: Business Communication 5 3 25 75 100 4
| HUBMIAV/IGE 1 - Allied I Mathematical
! Techniques — 1/ SPSS PRACTICAL 100 .
4UBMIA2 0 3 25 75
v HEVS 101 AECC I: Environmental Sidies 2 - - - 30 30 2
[ H_‘__ﬁ-Human Excellence: Personal Values& . 5 20 30 50 |
| BHECI01 SRy Yoga Practice - | B
I Etosion Actunes (NSS, - -1 - - |- :
Efifh LNCC‘, Sports & Gaines, ele.,)
' Online Course{Qptional) - |- $ = - - Grade
T T————(MOOC/NPTEL / SWAYAM)
~ Total 30 600 22 p
EC " Extra Cregjg Course / Certificate Course / Co-scholastic Course / Job Onented Course

- Core Course-

: GE - Generic Elective; AECC - Ability Enhancement Compulsory Course

CDC/24 R 1.1



S

.._—-——"'[—_ |— T —_— ——— T -
ourse ' 5 . HlrsiWee| . . e |
Pt | f(i:‘n!c =‘ COURSE NAME - }'1\“”-1 M.‘\.\.L\L-‘l\l-{lx_ﬁt | Credits |
I T r]| "™ [Cia [ESE] Towmb|
I SEMESTER
———730TL201 ' | Tamil Paper-11/ e —
24UTL2C2/ Tamil Paper-11/
5 3 25 75 100 3
| _ 1 i
— | 24UHN201/ | Hindi Paper-Il ==
24UHN2C2 | Hindi Paper-11/
' 23UFR201 / | French Paper-11/ i
24UFR2C2 French Paper-11
i1 [ T23UEN201/ | English Paper-11/ - " .
S3UEN2C? | English Paper—ii 5 g 25 | 15 | M ?
24UBM205 CCIH:=-Organizational Behaviour | 6 == 3 25 715 100 | 4
24UBM204 | CC IV: Financial Accounting 6 3 | 25 75 100 _T_ 4.
GE I1 — Allied 11:
L Business Economics/
siness E 1CS 4
5 3 25 75 100 3
SAUBM2A2 Macro Economics
24UBM2S81/ | SEC L Naan Mudhaivan ;
v 24UEL2S2 Fundamentals of office 2 5 ) _ 50 5
automation /Professional Skills - -
JHEC202 : : : Fam
24HEC202 Human Exccllence: | m'n'l}‘.! | 5 20 30 50 {
Values &SKY Yoga Practice - [1
v Fxtension Activities (NS5, i i i ) ) i
NCC, Spoitsé Games, etc.,)
2 M2 anayiyal Mahathuvam-1| 15
24CMM201 | Manayiyal Mahathuvam _ , . 50 <n —
Hrs./Sem
24CUB201 -| Uzhavu Bharatham— | 15 B
EC Hrs /Sem 2 - 50 50 Grade
Online Course {Optional)
(MOOC/NPTEL/SWAYAM) o M # E - H -
Total 30 600 20
L -~

EC — Extra Credit Course / Certificate Course / Co-scholastic Course / Jab Oriented Course
CC — Core Course; GE - Generic Elective; ALECC - Ability Enhancement Compulsory Course;
SEC - 8kill Enhancement Course

CDC/24R 1.1



e — e e

B Course N B =3 me
Part f',mllf: COURSE NAVE | eet: ;E\um L MANMARKS (-
3 I_‘l—l—']Tu-i Mrs ———— e — Credits
A o VIR 1A | ESE !_ fotal | N
24UTL3CZ | Tamil Paper-111 /
24UNIN3OL 7 | Hindi Paper-iy
I 24UHIN3C2 | Hindi Paper-I11 3 3 25 | 75 100 3
| 23UFR301 | French Paper(117 — il
24UFR3C2 | French Paper-11§ il
o 2AUEN3OL/ | English Paper-ti;, T ——
£ P - - -
2JUEN3C2 | English Paper-11) . : 25 1 75 100 3
HUBM30: | CCv: Finaneial Management 3 3 25 75 R 3
e CC VI: Marketing 3 — -
22UBM306 | Manapensin - N 3 25 75 100 3
— - .
HUBM30O7 | CC VI Mercantile Law ’ Z 3 25 | 75 100 4
! 2UBM3AL / ;\l.riﬂ!tlh::rg;;t;fr; 'I"]:;chiTiqu:Is -1y N .1
, | 24UBM3A2 ally .9 - Practica 6 3 25 75 100 ‘
i Human Excellence Paper: o
. 2IEC303 | Professional Values® SKY | 2 20 30 50 1
’: v Youa Practice - [ )
' SEC- Non-Major Elective
24UBMINY/ | LIntellectual Property @ 2 - 50 30 2
23UBM3N2 | Rights/ Rural Consumer
L. Behaviour VY
v Extension Activities (Nss. | | |
NCC, Spurts& Games, ele.,)
| e 15 ] ) 2l
24CMM302 | Manayiyal Mahathuvame11 Hes/Sem 2 - 50 30 Grade
BE, N 15
24CUB302 | Urhavu Bharatham-— II Hrs/Sem 2 - 50 A0 Grade
VAC I: Hands-on
24UBM3VA | Entreprencurship: Skills for | 30 Hrs, 2
. SUCCESS
| Total 30 700 23
EC - Extra Credip Course / Certificate Course / Co-scholastic Course / Job Oriented Course
CC

Core Course; GE = Generic Elective:

*Exlry (.‘rl.-tli!s;

VAC-Department Specific Value Added Course;

CDC/24R 1.1



i Hry |

o . |

k4 || Cade COURSE NAME {wiium | MAXMARKS | ..

: | T [P "™ [CIA T ESE | Total
| —
IVSEMESTER
_———-T"jjfyr[_-‘_-t]]! Tamil Paper-[v/ :
24UTLAC2 | Tamil Paper-IVv |
i"ﬁﬁ_}{mmr‘ Hindi Paper-1v/ & ‘
AUHNS Hindi Paper-1V - -z 3
|| 24UHN4C2 per 3 100 3
[ 24UFR401/ | French Paper-IV / ’ = . |
| 24UFR4C2 | French Paper-IV ,

T | 24UEN401/ | English Paper—Iv / . - i I,
2SUEN4C2 | Enalish Paper_[V 3| s | 25 | 75 | 100 | 3
24UBM408 | CC VIII: Human Resource  |4or ﬂ 100 3

Management y 5 |as | 7s
CC IX: Production and 100 | 3
24UBMA409 Management 3 l 3 25 75 [
CC X: Cost and Management 1 100 3
25UBM410 Accounting ] ' 3 25 | 75
M " 3UBMIAI/ | GE IV - Alled TV Dires:
24UBMA4AZ Tauatiqn_i lﬂdﬁgﬁ. Taxation s - 100 3
g 25 | 75
24UBM431/ | SEC II: Naan Mudhalvan:
24UBM482 | Aptitude for placement / 2
Fundamentals of Insurance 2 S0 2
v
Human Excellence:
4 ial V -
24HEC404 Socia E’.L|I.ECS &SKY 1 2 20 30 50 i
) Yoga Practice - [V
24UBM4N1/ | SEC -Non-Major Elective 7
24UBM4NZ | Paper -1 : 1
Retail Management/ 2 - 50 30 2
Supply Chain Management
v Extension Activities (NSS, g
NCC ,Sports &Games, etc.,) = - - - 50 1
Manayiyal Mahathuvam-II1 15 2 - 50 30 Grade
24CMMA403
Hrs/SEM
Uzhavu Bharatham— I11 13 2 - 30 50 Grade
EC 24CUB403 y
rs/SEM
2uUBMavs | YAC II: Business Ethics 30 Hrs Js
Total 30 ; 750 23 L
7oe A

—__—————___
EC - Extra Credit Course / Certificate Course / Co-scholastic Course / Job Oriented Course

CC - Core Course; GE - Generic Elective; SEC — Skill Enhancement Course; VAC-Department Specific Value
Added Course; *Extra Credits;

CDC/24R 1.1



| Iz 1
Cns e . Iy Foaam MANNMARRKS |
s ) LN R . il Qb i .
t Il1l‘.u1.~ COURSE Nan: L Weeh s Credits|
5 R l i _i_ Tnt E Far | Totad | —
. [[CC XN Enreprenei i e -
1S . Al L tship and 3 100 5
| el B3N 1 ' l‘l't‘.tL‘t'l :'\|.1I'l.|:_“c||_|_u_|"" 6 ? 235 75
| AUBMSE2 L COXTL Research Methods 6 3] ;___?:_ 100 3
| for Management - ‘
FaUBMELS L CONTIE Internations! T 2 100 5
, Busmess And Expon O 25 75
mo | Managememt
TIUBMSI | COXIVI LAB: Google Work | 3 G |
| l Space(Pracucal) 2 20 30 50
SIUBMALEL 1| DSE | :inl._il_l':ﬂl'}' 10/ | | T M B T
JUBNMSEY [ Dzl Markeung / 6 . 25 75 (00 5
| , e Il'm;mcl;ﬂ Serviee 2 n
| 24UBMSES B
T st | SEC I Servies Marketing | 7
| :41&1-‘\';;}1 Concepis of Rural Marketing | 2 p I 2g 50 5
JUBALg- Managcment
1 2AHEC30S Human Excellence: National
R Values & SKY Yoga Practice-| | 2 20 30 50 1
A
]| 240C5D501 Sofi Skills Developmeni—| - . - - - Grade
! il il
i 24GKL501 General Knowledge SS 5 . 50 50) Grade
EC | 24UBMSAL | Advanced Learner
l Course{ALC) -1 58 100 100 23
[ J {Optional}-Sell Swdy:
Total 30 550 /] 24 A
Discipline Specific Elective (DSE) - 1*
| AUCSSED: Industry 4.0
i 2UCSSE2: Digital Marketing
HUCSSES: Finangial Service

EC - Exira Credit Course / Certificale Course / Co-scholastic Course / Job Oriented Course
CC - Core Course; DSE - Discipline-Specific Elective; SEC - Skill Enhancement Course
ALC-Advanced Learner Course (Optional)

“Exwra Credits; **Credits — Based on course content maximum of 4 credits

CDC/24 R 1.1



v

Discipline Specific Elective (DSE) - 11"

24UCS6E4: Internet & E-Commerce & Information Security-
Theory
24UCSGES: Excel Theory

24UCS6E6: Customer Relationship Management-Theory

Discipline Specific Elective (DSE) 111 " ~,

24UCS6ET. HTML - Practical
24UCS6ES8: Excel — Practical

24UCS6E9: Business Correspondence - Practical

K';o'u;i Tirs/
part Caile COURSE NAME Week E;lﬂm;' MAX.MARKS Credits
T|P i Int | Ext | Total
VI SEMESTER
-""'ms CC XV: Investment and Portfolio
Management 6 3 25 75 100 5
Q4UBM616 | o XvT: Advertising and Sa]
Promotion . — 6 3 25 75 100 5
QaUBM617 | CcC XVII: Business Enyi
i RUCSRIER 6 3 25 | 75| 100 5
618 =
24UBM CC XVIII: Project Work and Viva- 'agg 7; :l:@ﬁﬂ: HD?
voce -
M6E4 =2
24UBI DSE II: !ntemet & E-Commerce &
5 4UBMGES Information Security-Theory / )
/ Excel Theory / 5 3 25 75 | 100 4
24UBMGES Customer Relationship Management-
Theory
24UBMG6E7 _ ,
/ DSE III: HTML - Practical / 20 | 2q
24UBMGES| Excel - Practical / 41 2 |25 25 100 1
/ . .
24UBMGES Business Correspondence - Practical
24UBM6S1/ SEC 1V: Naan Mudhalvan: Mutual
IV | 24UBMG52/ Fund Foundation / Agri Business 2 2 50 2
Management
Human Excellence Paper: Global
24HEC606 | v/ s & SKY Yoga Practice- VI 1 2 20| 30 50 ]
24CSD602 | Soft Skills Development-II - - - - - Grade
ec |24UBM6AL | Advanced Learner Course(ALC) -1T
(Optional)-Self Study: Indian Ethos in S8 100 100 2%
Management
Total 30 700 28
Grand Total 3900 140
TANNT

T

EC - Extra Credit Course / Certificate Course / Co-scholastic Course / Job Oriented Course
CDC/24R 1.1
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v

List of Abbreviations:

(( { ore U oursc,

psl Iscipline-Specific Flective,

o Skall Enhancement Cour
ALC-Advanced Learner Couree (Optional)

s AT, P
e xtra Credits;**Credits  Based on conrae content maximoam of 4 crediny

List of Abbreviations:
(0 ~Care Caurse
til. Genene Plecive
ALCC =Abnlny Lnhancerment € ompulsory Coursw
SEC - Skill Enhancement Cougse
DSE = Disciphne-Specific Elecuve
VAC —Value Added Course

ALC = Advanced Learner Course

Grand Total = 3900; Total Credits = 140

CDC/24R 1.1



Question Paper Pattern
(Based on Bloom's Taxonomy)

K1-Remember; K2- Understanding; K3- Apply: K4-Analyze; K5- Evaluate

1. Theory Examinations: 75 Marks (Part 1, 11, & T11)

(i) Test- T & 11, ESE:

[ Knowledge

Sceetion

Marks Description Total
Level

KI&K2(Q1-10) | A(QI-5MCQ)

(Q6 = 10 Define / 10% 1 =10 MCQ / Definc

Short Answer / MCQ)
K3(Ql11-15) BB (Cither or pattern) 5*5=25 Short Answers | 72

K4 & K5 (Q16-20) | C (Either or pattern) 5% 8§=40 Deseriptive! o
Detailed

_?:Emnr}' Examinations: 38 Marks (3 Hours Examination) (Part I11: IT applicable)

Knowledge Level

Section

Marks Description Total
K1 & K2(Q1-10) A{Q1-10MCQ) 10* 1 =10 MCQ
| K3 (Q11-15) B (Either or patiern) 5*3=15 Short Answers | 50 (Reduced
. = - to 38)
K4 & K5(Q16-20) | C (Either or pattern) 5%5=25 Eesc_“l‘“:“"“f
etailed

3. Theory Examinations: 38 Marks (2 Hours Examination) (Part 1V: If applicable)

Knowledge Level Section Marks Description Total
Kl & K2 (Q1-10) A(Ql -5 MCQ)
- ine / :
(Q6-10 Define / Short 10*1=10 MCQ / Define
Answer)
50 (Reduced
to 38)
K3, K4 & K5 gy it
B (Either cr pattern) 5*8=40 Descriptive/
(Q11-15) Detailed

CDC/24 R 1.1
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weetieal Examinations:
1 I’Iﬂ!-l_'_‘"]_l I.,\-ll__“‘.l tons:

Paper Masimm [ Marisfor | Compaments fr €3
i Marks CIA CEE “,E_'i'nts T Observation | Record .
E Note Note |
" practieal (Core / Elective) 50 20 30 | 10 | 05 :‘ 03 |
i _I:I.-';;Cti(:'ll (Core/ Elective) 15 30 15 ] 1 | 05 03 i
" practical (Core / Eleetive) 100 40 60 30 03 | 03 l
5. Project:
r" Paper Maximum Marks for
Marks CIA [ FE _‘i
[—— L Evaluation | Viva-voce
Project 100 25 30 25 |
: Project 150 40 75 35 ;
Project 200 30 100 50 ]

* ClA - Continuous Internal Assessment & CEE = Comprehensive External Examinations

CDC/24 R 1.1
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Components of Continuoys Inte

Maximum Marks: 100;
Max

Components

B e
Test |

I

=
Test 2/ Model

— i . o=
Assignment / Digital Assignment

THEORY

rnal Assessment (CIA)

CIA Mark: 25; CEE Mark: 75;

i A
Others®

—-—'_'_-_.-7_—_

=Others may include the following:
APS, Class participation, Case Studics P
Conlerence Participation, Presentation of Papery

Maximum Marks: 50; CIA Mark: 12; CEE Mar

T

75

T —

75

—_— |

15

—

10

- |

r——

Calculation CIA Total

(75475+15+10)/7

k: 38; (Part III: IT

Seminar / Socratic Seminars, Group Discussion, Role Play.

resentation, Field Work., Field Survey, Term Paper. Workshop /

in Conferences, Quiz. Repont / Content Wriling. ctc,

applicable)
Components Calculation CIA Total
Test 1 50 -
Test 2/ Model 50 12
(50+50+10+10)/10
Assignment / Digital Assignment 10
Seminar 10
CDC/24 R 1.1



PrOJ Y

At donnr Mckes s 100 €A Miark: 25; CEE Mark: 75:

Cnmiponenty T

| Culculation : (.-'l.\ T_u_tzll -

Jtoview | I £ | R [ T |
TRy AL ‘ 5 1 | |
previon 111 I . | 5+5+5+ 1) ! 25 !
P gt Bbilsion ' J | ][
N Marles: 200 {“_TIA Marlc: 50: CEE Mark: 150):

Components | (::J-I-I':Ill:ll'l'fl‘-ll_ CIA Total i
eyl | -' o | —
Heview 11 [ _
feview 111 10 ' 10+ 10410+20 50
Heport Smbimission )

CComiponetifs fonr eview” puy inebude the following -

Oviganihity of Bden, Relevanee 1o Carrent Trend, Candidate Involvement, and Presentation of
et o Commeree, Manigement & Socil Work,

synipsts, System P, Desipn, Cadimg, nput form, Ouput forman, Preparation of Report &
Sulaninion for Companter Seience cluster,

CDC/24 R 1.1



Continuous Internal Assessment for Project
For Commerce, L\'Immgement & Socj

[he Final year Commeree, Management

al Work Programme

& Social Work students should undergo a project work during
') semesier
1."‘ V1 se

< The penod ol study s for 4 weeks,

< Project " Internship waork has 1o be done in an industrial oreanization (or) work on any industrial
problem outside the oreanization js allowed.

< Students are divided into 2roups and each group is auided by a Mentor
< The group should not execed foyr students. also interested Student can undergo individually,

< A problem is chosen, objectives are Iramed. and data is collected. analyzed and documented in
the form ol a report / Projeet.

< Viva - Voce is conducted at the end of this semester. by an External Examiner and concermned
Mentor (Intemal Examiner).

= Project work constitutes 100 marks. out of which 25 15 C1A and 75 1s CEE Marks.

Mark Split Up

CIA il CEE Total
B 25 | 75 100
5. No Components for CI A Marks
| Review — | # 5
2 Review — 11 # ] 5
3 Review — 111 # 5
4 Rough Draft Submission 10
:_— Total 25

¥ Review includes Objectives and Scope, Research Met

hodolowy. Literature Review, Data
Analysis and

Results, Discussion and Interpretation, Recommendations and Implications, Presentation
and Formal, Creativity and Originality, and Overall Impact and Contribution.

Components for CEE Marks
Evaluation* 50
Viva-Voce 25

Total 75

* Evaluatio

n includes Originality of ldea, Relevanee to Current Trend, Candidate Involvement,
Thesig Style / Lan

guage, and Presentation of Report.

CDC/24R 1.1



Components for CERS 7S Nyl

Components for CEE

Evaluation

Title Relevance ol the Illtlllk‘;r}.’]n.\h“"u

|L‘\|l::n|1.|'_3_}

Desen and Development Publishine

Tesung, Repon

Moot Presentation

& A Performance

Viva Voce

Marks

10
(LT
10

20

F

Total

Grand
Total .

CDC /24 R 1,1



CRITERIA

f}rg;ll‘li'ﬂ!lilm
ol
,m-wnl:nilm

STul

Knowlediee of

the subject &
Referenees

Presentation

Skills using
1CT Tanls

Fye € ‘ontact

Elocution -
(Ability 10
speak Lnglish
lanpuage)

e —

JENT SE

e T T P

A - Exceellent

-MINAR EVALUATION RUBRIC

Grading Seale:

_ A | B C D
8-10 | 57 3-4 0-2

e

B-Good

Inlormation presented
@%@ mterestine sty
fogaeal

im o vatayafig-

bl sequunee

C- Average

D - Inadequate

|
|

f(nl'urnmir:-n
preseated in losical
AUYIILTICY:  wiasy o

Follow

Most of the information
is presemted in sequence

Hard to tollow:
scquence of information

Jnpy

Premieanitented full Uocaser answered | At Ise with | Does not have a grasp
Enowledee,  snswered  all questions  but | information: answered | of information:
all  questions with failed 10 elaborute most  questions & | answered only
claburation & ;& | Material sufficient for | rudimentary

Material sulficient for  Material  sufficient clear understanding Questions & DMaterial
clear understanding  for clear | but not clearly | not clearly related w the
AND cxceptionally 'undcr;.mndin:_: AND presented topic OR

presented kffeciively : backeround  dominated
L ‘}1!::.‘51.':“1:1] | sermimar ;
Uses graphics  that | Uses graphies that | Uses eraphics that Uses  gmaphics - that
expliin explain the twext | relate 1o text and | mrely

and reinforee 1ext and | and presentation preseniation support 1ext and
prescnbition prescentation

Refers 1o slides 10 make

points;  enpaged  with

Relers 1o slides to
make

efers 10 slides 1o make

Reads most slides: no or

poinls; occasional cye ljust  occasioml  eye
the audience points; eye conlact  contacl conlacl
the majority of the
time
Correel, precise | Incorrectly Incorrectly  pronounces MMumbles and/or
pronumciation ol all | pronounces a few  some lerms Incorrectly pronounces
terms erms foice fluctuates from

The vojce is clear and

steady;  the  audience
can hear well at all
times

Voice 1s clear wiih
few

fluctuations; the
audicnce can hear
well most of the

time

low to clear; dillicult 1o
ear at umes

SoIme lenms
Votce is low: dillicult to
car

CDC/24 R 1.1




| Contenl &

[‘ocus

o
f

—
Sentence

sprnciure &
Style

sourees

Neatness

!
|
|

— s P TR ——

A - Excellent

1hits on almost all

L content

exceptionally clear

» Word  chowee s
rich and varies

« Wriing  style s
consistently
Strong

+ Students own

formal language

Sources are cited
and are used

critically

Typed: Clean;
Neatly bound ina
eport cover,
illustrations
provided

ey

WRITTEN ASSIGNMIENT RUBRIC

Gradmg Scale:

S S

- L\___!___H__- .['_ | D I !
1315 | 102 79 | 46 03 |
| ¢ D-Below | F- |
B-Good | C-Averase - Below |
e | i Average Inadequate
II - —

His on most hey
poants and the

WHHNZ is inleresiimne

Hus in base
vontent aned
wriine arg

understandable

* \\’unl

clear

choce

reasonably precise

* Woong  languay

b

ard

i * Most wniting |

L |

15 appropriate 1o |
the topic I
* Words convey |

inte mJLd messiare

Sources are cited and |

somme are used

critically

* Word choaee 1=

hasic

languave 1s

appropnate o |
the 'Iupi.; |
* Intormal

language
SOMe SOUrces |

JAFC MSsIng

Hits on 2 portion
of content amd or

dheressions and

| CITTS

« Word chowe 15
vaguc
* Wrininge

language 15 not

appropnate o
the topic
. \11’\\..]'_."1‘1‘ I~

unclear

Sources are not
ciied

Legible wnnng.
well-fonmed
characters: Clean
and neatly bound in
a report cover

Lezible wnting, |
sonw all-fonmed
letters. pnnt oo
small or too
larae: papers
stapled together

ecgible wnling:

lowse pages

Completely ofl

track or did no

submit

s Nl -.\.i.t!..'t}“n“l:

Sources are not at
all cited

|
i
=1

Same as below
standard

Report on time

Report one class
penod late

Report iwo class
pericds late

Peport more than
one week late

Report more than
10 days late
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A

The stud

functions of Management, Process of decision making. and Modern

W BBA Programme Title - Bachelor of Business |
prog! Administration
S oder | 24UBMIOL | Title Batch: | 2024-27
Cou C(_: -.l 2 | Semester I
Prmf:mlcs of Business Management and
Business Organization
e rs./Week |6 | Tutorial Hrs./Sem, | - | Credits: 5|

Course Objective

ents should have understood the nature and Lvpe

Course Outcomes (CO

s of business organizations. Principles &
trends in management process

| co CO Statement Knowledge
Number Level
CO1 | To remember the types of Business organizations and principles of Kl
management
€02 | To understand the principles of management K2
COY | To apply the concepts in day to day life K3
C04 | To analyze the merits and demerits of adapting scientific methods in busincss K4
arena
COS | To cvaluate the business organization with management styles in future K5
Mapping
TQPS0
\ PO1 PO2 | PO3 PO4 POs PO6 PO7 POS8 PSO1 | PSO2
CO
Col1 H H H M L H H H M M
CO2 § H H H M H M M - H
Co3 M M H M M H M M H H
Co4 M H M H - M H H H -
COs H H L H M M M L M L
H-High; M-Medium; L-Low
e
__lﬂlll___ Content Hrs
INTRODUCTION TO N ENT
Unit - 1 | Nature and scope of management process- Levels of Management- Managerial Skills
-Functigns of a Manager -Managerial Contribution to Management Thought by I8
X — Henry Fayol, F.W, Taylor — Planning — Nature -types
POLICIES AND DECISIO G
Unit y]] Objectives, Policies, Procedures-nature and hype of policies-decision making process
A = T}_rpCS-Pmblcms in decision making-management by objective (MBO) - Process- 18
. __ | Merits & demerits-quantitative techniques in decision Making
Unic:qgg Orgﬂnizing — meaning-organizational structure: Types-Span of control-delegation
| and (_ic':cntrnlizmion — line-Staff relationship- controlling -co-ordination 18
b .

|




0N E
UnitIV | FORMS OF BUSINESS ORGANIZATIOR | _ ‘

bicetives - forms-Sule proprictorship and Joint [ing,
:1 !I:_[L:t sandvimtages and  disg ul'.-':ml:l_ucr;-dlIlcrn:m_-u-,. Iy
LII ll L -‘ ' ‘ LIS ‘
atures, merits denerits = Types

Delimtion  nature - seope
undivided — family e, i i
Partnership-diflerences. Partnersiip

dissolntion-suitability, - =

COMPANY

Unit: V | Delinition- features - types -1"ub
| i eict

acdvantages and disadvantages-Co-operative sociely -

types-Industry 4.0 -tl.uludw‘-mhl“"“ -— T T

| Iul ll Contact Hours ) = - — L9

Ped; pogy and Assessiment '\h'lluui\
i nce l)la 155
Power Point Presentations, (Jrnup :Immamns ‘uumn.lr f\‘s\l“”lllkm 1. NPLIIL CUSS IO

——

Note: /talics denotes topics for sm’f stun‘y

any -Pr . |
lic Vs Private-form ion of Company - Prospectys
features — merits& demeris. | 18

I’innlﬁ Im ‘slml\

S.No | Aumthor | Title of Book Publisher v Edition Yearof
- Ml ._P.El!li'ﬁ!!i_nn
[ _i_ﬁ:!:l_lhl P.C Principles of i\-lun;_tg_u;ncnl McGraw Thil India. 2nd Edfl!on 2(;:"{.(}__'
2 [Ramesh B Principles of Management | McGraw il India,2nd Edition 2019
Rudani

—_——

Books for Reference:

S.No Author ; Title of Book Publisher \ Edition Yearof |
Publication |
|1 | Callic Daum Principles of Management | Vibrant Publishers. 2nd Edition 7117“
2 | Naagarazan R. S | Principles of Management | New Age Inicrmational Pyt Lid 2018
B Publishers,2nd Edition
3 | Peter Baily. Principles of Management Pearson, | 1th Edition 2008 |
Barry Crocker,

David Farmer,
David Jessop,
David Jones

4 | Dr.A.Vennilaand | Principles of Management | Not, = )

Notion Press, 1st Editj 2017
Dr. A. Mekala S
5 | Dr.RC.Gupta | Principles ol Management SahityaBhawan, Revised Edition 2017
Course Designed by Verified by HHOD CDC COE __j
Name and Signature | Name and Signature Check |
. ed b ]
Name; Name: Nama: : ‘:PP IO_VEd 2
D.Bhuvanendran D.Bhuvanendran Prof Srinivasan : (“?:{ Srinivasan
| D9 —
Signature 9 %/ . .
Signature: Signuturc-‘—""f/'_' --J
______—————_______‘ . = -
D. PAUVANENURAN, m3a v il eaoea., -—-’E_';
Asaisaat Profnssor € eag [1i-) K SRINNASAN M. 15
Department of duslpers Acny '5"*- i mlﬂata )
Hallamithu Caanzze Makehagom Erfleri it o 929) Centroller of Ex3 on0 U
Fonacii-oe2 v, NGM College [Al!t D'lnt/

WK SRINTVASAN, acn . POLLACHI -
)‘L Co-ordingtor

currlilﬂll-l.“ Dy l.{lllu'“c“t Cell .:rn(m' l
e NI el e




ton

A— "'_'-_'__—"_" KT e ———
[ Programme BBA Programme Title - Bachelor of Busimess
| code: TR . T —————— |
Course Code: | 24UBNI02 | Title ) B Bal '-W“"""“-
N alelr
CC-11 -

Lecture Hrs./Week

X . Semester
g Business Communication '
— - omnmun

Tutorial Hrs/Sem.

Credits;

The students should have understood the
Types of

e -

Course Objective

communication and Barriers of communication

Course Outecomeoes (CO)

2020027
l

d

Methods of comnumication, Drafting letters, report writing,

N Co _ CO Statement | Know ledge
Numbei ‘ ‘ B _ Level
Col 1_" recall various Lypes ol Oral. Written and Digital communication modes K1
CcO2 '_10 understand the wdea of effective business writing, business communication. ! k2
interpersonal communications
CO3 | To apply the skills)lhﬂl maximize team efTectiveness, ‘dcvclnping and delivering K3
eilective presentations, good time management and effective problem solving |
CO4 | To analyze the usage of current technology related to the communication ficld K4
and communicates cthically
CO5 | To evaluate the desired result of a good communication - K5
Mapping
~RQ /PSO i |kt
roi roz PO3 I'o4 IrGs Iroes ro7 PO8 P501 PS02
CcO e =
COl H H | H H M L H 11 ]
CO2 - H 11 H 1 M M R L Y
CO3 i 1 Il - M M L T Y T
CO4 L M M B 11 - H 1 T I
CO5 M L M L M I I M I L.
H-High; M-Mcedium; L-Low
Unit Content | 1es |
OMMUNICAT
i Concepts — Mcaning - Importance — Objectives - Role of Communication in business
Umt: 1] _ Types of communication - Barriers to effective Communication - Ways to 18
overcome the barriers — Principles of communication.
. : v [ - [y — " q I
n Layout an@ Characteristics - Resume/curriculum vitae - Application for appointments
~ Lm — References - Appontment orders - Letters of confirmation — Promotion - Business 18
: Enguiries — Offers —Quotations — Orders - Execution of orders - Letters of complaints
T, L : ¢ =
- Bank Correspondence,
Unit:111 TERN MMU 1 18




Mlemuos Cienlas - Notwe o CCrstonmers =

BUSINESS REPORTS =

!
Effective participation in Group Discussion=V psual

Conmunic ui-.m-l‘u.etu:,\_.__ e

Im.ll ¢ mll 'n.t Hours '

IPedl: wouy and Asseyvmenl \ILIIlnlh
Power Point Presentations, Group discussions,

Seminat,

Note: Italics denoles topics ffiﬁéﬁﬂﬂd]}

'.a’m’-- Justriec iy

[Press Teports -

INJCAL 10N

Unit:IV | Features - Types Procedure = Fornt -
Mrocedure to drall mmntes,
LITEC ll\l\l‘\\l}l L
Unit: V | Characteristies-Profile ol coud Speaker-Prepart ation

Agenda — Minutes -

L delivery of short Speeches-
& Audio Visual Means of

|
I}l"\-'\-\
“ |

Assignment, Experience Discussion, Brajn |

storn ning. Am\. iy P

Books For Study: _——
SNo| Awbar | Titleof Buok T Publisher \ Edition Yearof
| ——| Ly R __‘P__________ﬁ_—ﬁ- _PLE]—IIM
1 Veerakarol, Business comununieaion Thakur publishers- 15t Edition 2013
ShravaniChakraborty I _
2 | Dr.Ramesh R Business communication MNotion P'ress Publications 1 2017
Kulkarnimr. cdition
| |Rongoppoyaraddi |
Books for Reference:
S.No Author Title of Book [ Publisher \ Edition Year of
o Publication
1 | N. Gupta, K. Jain, P. Business Communication | Revised Edition 2019
Mahajan )
2 | Bovee Courtland L Business Connnunication | 1st Edition 2010
3 | JyotiJain Business Communication | Garima Publications - 1t 2019
L o Edition
4 | Dr.S.C. Business Organization and | SahityaBhawan Publications — | 2019
SaksemaProfl. V.P. Communication Revised Edition
| — ._,-J\:::u'wnl
5 | Dr. MishraShukla Business Communication | SBPD Publishing House - 2018
Latest Edition |
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Proseamme LR

: Progamme Tile ; Pachelsr of Business
condes , Admstnnon
Conrse Code: I JAUBN AL Litle Bateh : J024-27

GU- Allied -1 Semester |
, Mathematical Fechnigues - |
| Leetire Hes Wl ‘ § Tutorial lys/Sem, ] 5 Credits: 1

Course Objective
On suecessiul completion of this cotse, (l
FFimanee, S

W students shoukl have understood Matrices, Mathematics of

asteal Tools and Their Applivitions
: Course Outeomes (¢
. O ! CO Statement Knowledpe
- Number | Level
C O LOL o el the apphications ol matyices in business ki
CO?2 ! Fo understand 1he problem-sol mo methods 2
CO3 | 1o apphy Natix, Statistical ool for Rescareh Process K3
O | Foamalyze Mathematienl Fechniques and applications - I
COs | 1o evaluate the business conditions using correlition repression analysis | _KS§
Mapping
. ¥, "!l;s{)_ - R - - ST (G B I ——n
I'oi 102 '3 "o Iros PO 1"()7 'Oy I'SO1 I's(2
0
) COl [N P e M| n | 1l o =l =
17 T O W O I A P P S e P
COX 1 (hY Wl M I. - L - I L
B T Y Y T A e
Cos | U0 | M | M |TmM_ s P | T I e T ]
-1 ligh; M-Medium: 1-Low - — |
[ Unit [ — CGomtest =~ ==~ o T T
_ Delinition - Types of Matrices - Matrix operation - Addition and Subtraction of
Unit: | whtrices - Mu.llipi’iunliun ol two Matrices (Simple Problems Only) - Caleulation
ol Simple Interest and Cump_(lmyml Inerest 18

STATISTICS

Meaning, Scope & Limitations

COLLECTION OF DATA

Primary & Sccondary data - Methods of t'ﬂ”tj{'ff”gl,‘J'.i':'m{n:p
secondary data - Precautions for Preparing Questionnaire, ”
CLASSIFICATION AND TABULATION

date - Sources of
Unir :11

'I=}fpu~; ol Classification - Geographical, Chronological, Qualit
il ~Tabulation - parts of Tabulation -Types of Table

alive, Quantilative —

Ll A
I

Unit 111 ;\riull;'l'.‘lic Mean - Geometric Mean = [Harmonic - Mean — Median = Mode -
Merits & Demerits of AM, GM, [IM, Median & Mode (Simple Prablems )

18

MEASURES OF DISPERSION . .
Skewness - Pearson’s CD Cofficient of Skewness -Bowley's €D Cofficient of
Unit :1V | Skewness — Kurtosis-Measures ol” Kurtosis (Simple Problems)




T,

- = g ]
S B - Rank Correlauon i
n I CORRELATION Karl Pearson’s ol Cornclation = & |
; Scaitter Dagram method - . s
. L Simiple problems) EEE it _
Uit 2 B—-LBLA—L—"-‘ L ‘I L"‘ Oon Lions Ditterence Belween € orrelation &
Faua 5 -
[ RL"IL"!\“H‘ [||‘|LN L\ I{L"“""‘""m 4 B e —— —
5 { RL...H“,.;,-;'. {H:mp'lt l'lﬂhl“'"") —_— 1%
_Tirt al Contact lluun e o . S——
e = v : .t Experience Discussion
Pedagosy and Assessment | Methods : Seminar, \qsxgl_‘['_‘]}w'_‘_‘ifﬁ._“.______‘_____ﬁ
Power Point Presentations, Liroup € discussions, -
“Nota: Italics denotes topics for self-study
e _‘_'_"_:__- T
Bocksfon iy — Bool [ publisher \ Edition Year of
3 No Author Title of Book o _Iﬂ!]_‘_it‘miun
e T S T AT
P (|| == === e Friehy. Jai Publishers 2015
1 [ Navanectham. P.A. Business Mathematies & lrichy
SIS : Thakur Publications 2015
2 Saroj Kumar, Pravesh Mathematics fot
. kumar Singh Management q4 |
Books for Reference: m—— ——
; publisher \ Edition Year of
J ¢ of Bouk Pu '
S.No Author Iitl Publication
- - . : Press, Ed.1 2019
1 Seema Sambarg) Business Mathematies and Dreamtech
G.R. Veena Statistics i : - ST
2 | Sreyashi Ghosh and | Business Mathematics and Oxford FJnn-:.l:_s_l y 2018
Sujata Sinha Statistics Press; First cdition .
3 | Gupta,S.P Statistical Methods New Dethi: Sultan 2013
Chand & Sons Company
Limited, 42nd Revised
Edition
4 | D.R.Agarwal Business Mathematics Vrindha Publications (p) 2012
Ltd
5 | Rathna Yadav Mathematics for Management | Thakur publication 2011
Pranesh Kumar -1
Singh
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Programme BBA Programme Title Bachelor of Business
| code: Administration
Course Code: | 23UBMIA2 | Title Batch: [ 202427
ALLIED I: Semester I
SPSS Practical
Lecture Hrs./Week | 6 | Tutorial Ors./Sem, Credits: 4
Course Objective
_ Tpe students should have understood the nature and types of business
organizations, Principles & functions of Management, Process of decision making, and
Modem trends in management process
Course Outcomes (CO)
co CO Statement Knowledge
Number Level
CO1 | Create datasheet and enter the data K1
CO2 | Compute descriptive statistics using the package and graphically represent the K2
data
CO3 | Perform univariate and bivariate analysis in the software package. K3
CO4 | Perform multivariate analysis in the software package. K4
CO5 | Demonstrate capabilitics of problem-solving, critical thinking, and K5
communication __skills to infer the output.
Mapping
/PSO
PO1 PO2 | PO3 | PO4 POS | POG6 | PO7 P08 | PSO1 | PSO2
CO
CO1 H H H M L H H M M
CO2 H H H H M H M M - H
CO3 M M H M M H M M H
CO4 M H M H - M H H H -
CO5 H H L H M M M I: M L

H-High; M-Medium; L-Low

LIST OF PRACTICALS ' _ ' ‘
1. Data Entry : Data View, Variable View, Coding and Recoding, Importing files, Missing Data,

split files, split cases

3. Graphs : Pie chart, Line chart, scatter plot, bar chart

2. Descriptive statistics : Mean, Median, Mode, Skewness, Kurtosis




o4, Croww tabulatlon and Cll aguare

5, Lelont

b padred etonl

7. Independent smple («loal

8 One

Way ANOVA

)9, Multiplo regrenston

10 Factor Analysis Use In-bullt case studies dnta In SPSS Tor performing (he nbove exercises,

Bools for Study:

/

S5.No lmllllm'

Title of Book

Brian C. Cronk,

HOW TO USILSPSS @ A Step-
By-Step Guide to Analysis nid
Interpretation

] N
I_thlishm \ Year of
Edtion Publicaigy,
— UDlicatjon

Tenth edition, Routledge. 018

Books for Reference:

SNo | Author Title of Book Publisher \ Year of
Edition Publication
L. Nuney L. Leech e, al,, SPSS for Intermediate Second edition , Lawrence 2005

Interpretation

Statisties: Use and

Eelbaum Associates, Ine.

Course Designed by | Verified by HOD CDC COE
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| Prozramme code: BBa | Programme Title -

; Bachelor of Business
|

| ; | Administration
Course Code: | 24UBN203 | Title } _Batch: | 202427 |
. | CC —III': - Semester 1
| | Organizational Behaviour
| Lecture Hrs.AWeck 6 | Tutorial Hrs./Sem. - | Credits: i 4

On successful completion of this course. the student should have understood Personality. Perception.

Motivation. Job Satisfaction. Morale. Group Dynamics. Leadership Traits. Counseling and Guidance.
Etc

. Course Qutcomes (CQ)
J CO !' CO Statement | Knowledge
| Number | Level
CcOl To remember the busic orzanizational behay ior principles . Rl
. CO2 | To understand different modals used to explain individual behavior related o K2
I , motivation and reward !
{ CO3 | Toapply various process used in developing communication and resolving ; K3
! confhuts ' :
| CO4 | To znzlvze organizational behavior ssues in the context of principle, concepts, | K4
| theories and models | '
CO5 | To evaluate the appropriateness of various leadership styles and counsehing | K5 |
' methods |
Mapping
| POTPSC | | | . | ; !
{ PO1 | PO2 | PO3 | PO4 | POS { PO6 PO7 POS | PSO1 | PSO2
| CO | | ' i ! ! - {
COl1 | H | H | H | H H | H | M H | H | H
cox | H ! - | H | M | iy (o ! 7 (I L H ! H i H
CO3 | H ] H | M | H | H L | - | H H | H
cCo4 | M H H | L | M H | H M H Al
| CO5 | M | H . H | M | L MO M H I H | H
H-High; M-Medium; L-Low
Unit E Content t Hrs

| ORGANISATIONAL BEHAVIOUR |
= i Definition - OB model- Hawthome studies and their impiicaiinns-(fomempﬂmryi
Umt: 4 | organization znd their chznzing Perspective and Re-engineering- Empow erment- |
i Learning organizations. Theories. Transaction analvsis - Occupational Stressors.
| PERCEPTION & PERSONALITY |
Uni: 11 i Mcaning & D:ﬁnit_iun— Elc‘m—_‘ms &. importancf: of Perception - process ufé 1S
| Perception - Determinants of Perception - Impression Management. Personality — |
Meanmg-Development of personalitv-Individual Bekmvior, i
MOTIVATION f
Meaning-Motives. primary and secondary. Theories of work motivation- {
Maslow’s need hierarchy theory. Herzberg's 2 — factor theory. Alderfer's ERG |
| theory. Process-Expectancy theory and Porter’s Lawler mode] and contemporary |
Equny theory and Auribution theorv — Process and principles of theory —

[
(7]

=

[
L]

Unit: ]




B T e r—— el

T TGROUP DYNAMICS
Major Groups and their formation

. development — techniques and approaches.

Total Cim_ﬂtjg__l_l OMIS

Pedazogy aml Assessment Methods :

~ Formal and informal group and their |
Conflicts = Types of conllicts - Resolution ‘ "

Unit: 1V | dvinamies - Brain storming- Teams -
ol conllicts — Stress — Causes and clfeets of Occupational stress- Coping with
SIress
I _'___HI‘_I,'. \_I,l:]!ﬁ_lllil ) e e —
Unit: V| Theorics — Established and emerging theories- Trait theory

— Behavioral the

continzency theory - Path Goal leadership Theory-charisimatic leadership
theories — Leadership stvles and skills required — Organization change and

nl'}r —

= I

Power ot Presentations. Group discussions. Semimar. Assienment, Experience Discussion. Brain storming

90

“Note. Italics denotes topics for self-study
Books for Study:
[S.No Author “Title of Book Publisher \ Edition Yearof
PPublication
1 L.M Prasad Organizational Behaviour | Sulthan chand & Sons, 2014
5™ Edition
2 Stephen Robbins, Organizational Behaviour Prentice Hall [ndia Pvt. 2014
l Timothy A. Judge s Ltd. 16th edition 1
Books for Reference:
S.No \ Author Title of Book Publisher \ Edition Yearof
B Publication |
1 John R. Schermerhorn, | Organizational Behavior John Wiley & Sons Inc 2012
JIr.. Richard N. Osborn, {(12th Edition)
Mary Uhl-Bien, James
G. Hunt
2 Fred Luthans Organizational Behaviour MC Graw Hill Education, 2010
12 ' Edition
3 UdaiPareek Understanding Organizational Tata McGraw Hill (3rd 2011
Behavior Edition)
4 Aswathappa, K., & Organisational behavior (Vol. Himalaya Publishing 2018
Reddy, G.5 20) House
5 Moorhead,G., & Qrganizational behavior Dreamiech Press 2008
Griffin, R.W managing people and
organizallons |
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Mr.D.Bhuvanendran | Mr.D.Bhuvanendran Prof¥.Srintvasan Prof K&Srinivasan

: ') {f_{) N | RS
Signature Signature:

Signature:

D. BHUVANENDRAN, M8, M.PRiL FGPCA,

Assistant Professor B Head (1fc}
Department of Business Administ:ation

Nelzmihu Goord'se -8 Vingam Ce'epe AUlErRerogsly ppicutum Deselop

a4

FENC

K. SRINIVASAN, v

W3l

Co-urdinator rL

TR § \ ;! -t ]
RIMIVASAN-M.C.A,

Lant

troller of Exammations
College {Autonomous)
JLLACHI - 642 001.

ment CellgOCpe?

6] Cnllere Aol



e e W ¥ m o

Programme BBA Programme Title : ' Bachelor of Business

code: Administration

Course Code: 24UBM204 | Title Batch : 2024-27
CC —1v: Semester I
Financial Accounting

Lecture Hrs./Week | 6 Tutorial Hrs./Sem. | 5 | Credits: 4

Course Objective
¢ Basic Accounting Concepts, Double Entry System Of Book
s, Preparation of Final Accounts, Ete,

The Students Should Have Understood th
Keeping And Various Books Of Account

Course Outcomes (CO)

co CO Statement Knowledge
Number Level

CO1 | To recall the basic accounting concepts and their application in business K1

CO2 |[To undt.arstzmd and apply the dual-entry recording framework to a series of K2

transactions that results in a balance sheet
CO3 | To apply and gain knowledge on the preparation of financial statements K3
CO4 | To analyze financial statements effectively and take decisions on depreciation K4
method to be adopted
CO5 [ To evaluate and apply the accounting treatments in Single entry system K5
Mapping
/PSSO
PO1 PO2 PO3 ro4 PO5 PO6 PO7 POS PSO1 | PSO2

CO

CO1 H M H L H L L M L H

CO2 H - H M M M M M H M

CO3 M M H M M - H M H L

CO4 H H H M - M H H M M

CO5 H L M M H H H M H H

H-High; M-Medium; L-Low
Unit Content Hrs

INTRODUCTION TO ACCOUNTING:

- Basic accounting concepts- Conventions of accounting-Kinds of accounts-
Unit; I Double entry book keeping-Rules of double entry system. Preparation of 18
Journals and Ledger accounts-Preparation of Trial Balance -Problems
SUBSIDIARY BOOKS AND ERRORS:

Subsidiary books —Purchase books, Sales book, Purchase returns book , Sales
Unit: Il | returns book-Cash book —Kinds of cash book —Single column :Double column 18
; Three column cash book and Petty cash book

Errors —Types of errors —Rectification of errors- (Simple problems only)

FINAL ACCOUNTS: '
Unit: Il | Manufacturing —Trading —Profit and loss account-Balance Sheet —Problems with 18
| simple adjustments




1

___-5-__- \
YEPRECIATIO "COUNTING: ﬁ

= iati i d Definition —Causes — Methods _
. Accounting for Depreciation- Mcaning an _ 18
Hait: 1V Accountinji: !rcmm{:El for Straight line method, Written down value method ang
Annuity method
- [ —

SINGLE ENTRY SYSTEM:
18

B i —Definition —
Unit :V | Preparation of accounts from ]ncomplct.e records Mc_anr::‘lg try methods)
Methods —Net worth method and Conversion method (single entry
o

Total Contact Hours ——

Pedagogy and Assessment Methods : . . ; ; g
3 . rming, A
Power point Presentations, Seminar, Assignment, Experience Discussion, Brain storming, Applicatjq,

NOTE: Theory 40% and Problem 60% Note: /talics denotes topics for self-study,

Books for Study: -
S.No Author Title of Book Publisher \ Edition Year of
_ Puhlicntion
T. . “inancial Accountin Margham Publications- 202]
I Mﬁrtl}:;'ddy andA Financial Acco & Seventh Revised Edition
2 | Gupta, R.L. and M. Advanced Accounting 13th Revised Edition, New 2022
Radhaswamy Delhi: Sultan Chand
Company Limited
Books for Reference:
S.No Author Title of Book Publisher \ Edition Year of
Publication
1 S. N. Maheshwari Financial Accounting Vikas Publishing House; 2018
Suneel K Maheshwari , Sixth edition
Sharad K Maheshwari
2 R. Narayanaswamy Financial Accounting : A PHI Learning; 6th edition 2017
Managerial Perspective
3 T. Horngren Charles , L. | Introduction to Financial Pearson Education; 2017
Sundern Gary , A. Elliott Accounting Eleventh edition
John
4 S.arojkumar ,Privanka Financial Accounting Thal.\'ur publishers — 2011
singh Edition 12
5 Jain.S.P and Narang . K.L | Financial accounting Kalyani publishers — 2016
Edition
Course Designed by [ Verified by HOD CDC COE
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Progrunme BRA Froveramme Title :

: Bachelor o Business
Ccode: | : ' Adminisiration
Course Codes | 2MUBN2AL | Tile Bateh: 2024-27
i GETL-ALLIED - 11 ; Scemester I
'. o ) Business Economies
_ Lecture Hes/Week LS | Tutovial 1Hes/Sem, | - | Creaits: | I

Course Objectives
On successtul completion ol this course,
Business Firms, Factors  of Production
admmistraiion and Government

the students should have understood the Objectives of

and BEP Analysis, Types of Competitions  and price
Measures o Conrol Monopoly

Course Outcomes (CO)

co | - CoO ﬁ:lrll.‘_lllt;rll__ Koo bedae
RO, Level
€O [ To remember students l_gE!min; 11_Esit._-a‘l._nmb_ﬁn_|‘wcms | KI |
£02 | To _u|ul_c|-_\~:;\|!i_lh_g_cqgn_nmic hdmxn:_v-ﬁl{k_m._m_v e == —
CO3 | To apply economic analysis in the formulation of business Policics N3
_€O4 [To analyze the cconomic reasoning 10 problems of business K4
COs5 To evaluate the pcrﬁﬁﬁ&_c]t‘lhc GDP and cconomic situation in India K5
Mapping
O /PSO '
\ POL | PO2 | PO3 PO+ |POS |PO6 |PO7 |POS |PSOI | PSO2
()
COl 5 1 I H H H - H § 1
CcO2 H - L 1 M M M H - H
co3 | M M I L I H H M L H
cod | W ¥ H L. . M M M L H
COs I I MO L M 1l - M M
H-High; M-Medium; L-Low
Unit Content Hrs |
MEANING AND NATURE OF ECONOMICS
; Business Economics — Scope of Business Fconomics — Meaning and
G 1 objectives of business firms — Characteristics of Modermn business — Social 5
Responsibilities of business
EMAND ANALYSIS
Meaning of demand — Determinants of demand - Demand distinctions — Law
Unit:11 of Demand - Reasons for downward sloping demand curve — Exceptional
cases. Elasticity of demand - Types — Methods of measuring price elasticity of 15
demand-Demand Forecasting-Importance of Demand forecasting
FACTORS OF PRODUCTION
Production function - Law of Production - Law of Variable Proportions - Law
Unit:111 of Returns 1o Seale - Producers equilibrium with [soquants -Economies of 13
Scale — Cost ol production — Cost curves - Revenue curves — Break Even
| Analysis - Assumplions -Advantages — Limitations =




S ) : ONOISO i . |
| (LLRLECLCOMEL Determii. on Uinder ;urh.cl Compenition, | .
| | Narket forme - Price and Qi L\.:L wooly Power  Price and vurput o &y 1
L UmIV 0 Nonopoly Kimds of Monopoly — Mo l‘\Iunni'rnl\. Degrees ol price | |
: deternimation Price  discrnmnating '
o discrimination B i areOLY 2 i
\_[()\(_)l'\'[)l_,l"ﬁ rc ( OM L ; ibrium - Selling costs [Exeess
Price and output derermimation - Group equilihe " 15
Umt:V capacity o] and ’
. : adership-TFiseal anc
Kinds of oligopoly ~ Kinked demand curve = T RE; 111.111"-::“; I
Mumlul\' Pohces- Dunnnalr.ﬂn"" ('DP Intl.mnn- Y "‘l_—.,: -
Total C ontact Hours B e —
I’Nl'wnﬂ\ and Assessment Methods ; , Activiy
Fower puml P eaentalions. Group di dln:.u“mn-.. H;'n‘lm-'lf Q“V ’l‘_“'_i‘.“_""i—-— — _—
Note: italics denotes topics for self- elf-study
Buoks for Study: e Pa I———— S
S.No Author “Title of Book Book Publisher \ Edition Year of
I Publication
- e S
. r 02
1 Singh Ramesh Business Economics | ML(n.m Hill Education India, 2020 [
| 12 edition ‘
i i = on ; _
2 Dr. J.P. Mishra | Business Econonues c.-.l.l'lll\.'l Bhawan Publications, 2019
| Edition: Revised
Books for Reference:
S.No Author Title of Book B Publisher \ Edition | Yearof
B Publication
1 Singhania Nitin | Busmess Economics MeGraw il Education India, 2020
1" Edition
2 Dr. S.K. Singh Business Economics Sahitya Bhawan Publications 2019
Cdinon: Rev ised Edition
3 Verma Sanjiv Indian Economy Umqm. Puhl:c.umm.?.‘“’ Edition 2019
4 IT L Abuja Business Economics S Chand Puhllxlum_, 2018
j|
Thirteenth edition
5 S K Agarwal Busincss Economics S Chand, Edition: 5™ 2018
Course Designed by Verified by HOD CDhC COr i
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iﬁlf;l amme | TR . .

l’rnsrrumm Title : | Bachelor of Business
| code: F| R — N L Administration
| Course Cole: 2UBM2A2 [ Tile Batch : 2024-27
| GEIT-ALLIED =11 Semester I
. N | Macio Economics l
Lecture Hrs/Week ] S_J_]‘uiun al | I]:s ISem. - | Credits: ] 3

Course Objectives

On successful completion of 1his course, the
Busmess Fims, Factors of Production
administration and Government

stndents should have understood the Objectives of

and BEP Analysis, Types of Competitions and price
Measures to Control Monopoly

Course Qutcomes [CO)

coO i _(H._US.IFEL']II-EH eSS K_na{lmlnc
Number Level
__COL_ | Toremember students to to know basic cconomic ic concepls | Ki
CO2 | 7To understand the economic Ll.Im'-mr of the ¢ society s | K2
CO3 | To i"i‘-’l‘-'l"- LL{_\}_mnnL mu]}-\n in 1 the ﬁtrmuhlmn of buumus I’Dllmm_ _—___ K3
~CO4 | To » analyze the cconomic reasoning 1 to problems of business K4
| CO5 In ey 1[11.11:: the pr:rfunmnf_:: ofthe GDP ' and Lfﬂlll}n.llt__\ll?’lht;l_ll minda | K5 |
Mapping
STV | I - e R PR 3
POT | POZ | PO3 |PO4 |POS |[PO6 |PO7 | POR |PSOI | PSO2
co
CO1 1T O T H “-II__-_-H‘-_. _II-‘ [ AT | H | I
co2 | : L | H LI T D R
€03 | W [AM L O T T T T T
e M | L e
(€os | [ w | M | nw L[ M ] ou M [ M
H-High; M- Medmm L-low Fy
Unit | Content i Hrs

National Income: Meaning, Definition and importance of Macto

: Economics — National Income: Meaning, Definitions: National Income,
UnitT | GNP & NNP, GDP & NDP. Personal Tncome (P1), Disposable Income |

(D1}, Per C‘I]HH Income (I'C1), Real National Income (RNI1)

[ Thearics of Emplovment: Classical theory of employment — Say’s law of
markers — Keynesian theory of employment — Consumption function —
Unit:I1 APC, MPC, factors nfluencing consumption function — Investment
ﬁmctinn - MEC and Rate and Rate of Interest 15

Monev And Theories Of Monev: Meaning, functions and classification
of Money— Gresham’s law — R.B.I. Classification of Money - M1, M2, s
M3, M4 Theories of Money - Fisher's quantity theory of Money, 15
Cambridge approach (Marshall, Pigou, Robertson and Keynes).

Uniz:111




———— T i Trade ¢
| | Trade Cvyvele and Inflation: Trade ¢ e Intlat
| " . D ‘I'Illi'l:!k'*“ - [\-Pc:-'. ol Intlaton
. | Phases ofatrade cycle ~ Inflanon — e N isioi i
— ] Causes and eftects of inllation — Aeasures to controb i . :
I e P EIOUS -.'1'(‘0111;111-::'&;1] banks |
‘Banking, Stock Market And Insurance: Eunctions.» Banking Finance .
. The process of credit creation — Coneept of how -I:m mp\!rn;il:: 13}
Unit:V rC'Dl'anI]iCS (NBFCs) - Concept of SEBI i\lvtkh Market : q. x.;" h: | b
. ' . . . weloap — - Y SCCOTILRTY
functions and importance ol Grock Market — Primary |
TMarkt:ls. Concepts of (a) Shares (b) Debentures. Insurance |
1
Total Contact Llours e . — > I
Pedagouy and Assessment Methods : ] : ot AEe
Power point Presentations, Group l‘.ﬁSL‘}I5i|_13115-_5\‘:|111n'-" r. Quiz, Assiancnt, /

Note: Italics denotes topics for self-study

Books for Study:

—_———

Title of Book

veles - Meaning and dehmtion

I51_1h]i-s]1_{'r '; .I':.tﬁ_iit-)ll. Yoear of

| S-No Author o
e P'ublication
1 H.L Ahuja Macroeconomics S Chand Publishing twenth cdition 20
2 | Dr. LP. Mishra | Business Economics Sahitya Bhawan Publications, 2019
L P Edition: Revised i

Books for Reference:

Publisher\ ] Etliliun- g Year of

sy NENORAN, MBALM.PHLPGDCA,

Cite s

D.G
Assistant Professor & Head {ife)

peparimentof gusiness Adminisirzticn
3t GO nderh‘.ahal.ingamtulleze{A‘.!'.nnomuus] 4 e o
T potacn -caz 001 K. SRINTVASAN, M.CA- POLLACH
Co-urdinaor .
Curriciinm Deyelopment Cell (CDCD

Al

S.No Author Title of Book
e I 11 L[5 L
1 Singhania Nitin | Busincss Economics McGraw Hill Education India, 2020
MEdiion .
2 Dr. S.K. Sinzh | Business Economics Sahitya Bhawaa Publications 2019
Edition: Revised Ldition
3 | Verma Sanjiv Indian Economy Unique Publications,2™ Ldition 2010
4 H L Ahuja Business Economics S Chand Publishing, L 2018
Thirteenth editior
| 5 | SKAgarwal Business Economics | S Chand. Edition: 3% 2018
Coursc Designed by | Verified by HOD CDhC — Tco:
Name and Signature | Name and Signature Checkedby | Approved by i
Name: Name: Namg: T Name k-
Dr.T.Manikandan Mr. D. Bhuvanendran Pro ]%{.Srinivns:m Prof K. $hinivasan
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mrnmmc BBA Programme Title : Bachelor of Business
code: __ Administration
24UBM28] |Litle Batch: | 2024-27
Course Code: SEC I: Naan Mudhalvan: Fundamentals 1 1
of office automation Semester
Lecture Hrs./Week | 2 | Tuterial Ilrs./Sem. | 30 [ Credits: 2

To introduce the basic features of Microso
familiarity with Word, Excel. Access, Pow

Course Objective

ft Office, Windows basics, and file management. Develops
erPoint, email. and Internet basics.

Course Qutcomes (CO)

CO CO Statement Knowledge
Number Level
CO1  [To recall the various features of Windows 2000 Kl

[ CO2 [To understand the various MS Office application software K2
CO3 [To apply the knowledge gained in working with MS Excel for scientific K3
calculations
CO4  [To analyse the features of Excel applications K4
COS_ [To evaluate and apply the features of a PowerPoint presentation K5
Mapping
RO /PSO
\R\ PO1 ro ro3 PO4 ros PO6 PO7 POS | PSO1 | PSO2
co
CO1 H M H M H L H L M H
CO2 H H M H H L H - H H
CO3 H H H H M M M M H M
CO4 M - Ls H M M H H H L
CO5 H H M H M L M M H M
H-High; M-Medium; L-Low
Unit Content Hrs
MS Office Basics
Unit: I Creating documents -Managing text - Key bmmf shorteuts - Saving Files - Opening 6
' document - Simple editing - Using tool bars - Printing Files
MS Word
Unit: II Creating word document, savi_ng and -:rpt.:nir?g a document — Editing - Find and 6
) replace text - Checking spelling - Formatting document - Creating Table and
inserting, deleting rows and columns
MS Excel
Unit: IIT Excel basics - Entering Data - Selecting ranges - Editing entries - Simple
’ calculations - Find and replace data - Insert and delete rows and columns - Insert 6
charts
MS PowerPPoint
Unit: IV

Power Point basics - creating presentations - Add or delete slides - Change views - 6




emplates - Addin

g graphs

Slide sorter view - Applying f _
i 18 _Access . th records = Creatj ‘
: : - o witil n
U ¥ Creating Table - Entries and adding Records Working g
Forms - Using Queries to extract information
Total Contact Hours
Pedagogy and Assessment Mcthods @ . ) o 1. Experience Discussion .
Power point Presentations, Group discussions, Seminar, Assignment, EXP » Braiy
storming, Case study —
Note: ltalics denotes topics for self study
- "t‘ __-_--b.‘
S.No Author Titlc of Book Publisher \ Edition Ym_"' of
: "“bltfmio,
1 | Randy Nordell Microsoft Office 365: In McGraw-Hill Education 2019
Practice e
2 | Saroj kumar, P C Software (MS Office)- 2020
Pranesh Kumar Theory
singh ——
Books for Study:
Books for Reference:
S.No Author Title of Book Publisher \ Edition Year of
Puhﬁcﬂlhn
1 T.Karthykeyan PC Software for Office Sulte_m C:hand & company 2020
and Dr.C.Millan | Automation publications _
2 | Peter Weverka MS office for dummies Wiley & Sons Learning 2010
Microsoft Office 2010 Bangia
Ramesh, Khanna Publishers
3 - Computer Applications - Class X 1 Edition , Alka 2019
Windows 7 and MS Office SabharwalSangeeta Panchal,
2013 Oxford publisher
4 A.Ravi M.S.Office Balaji Publications, 2012, 1st 2012
KiranG.Ramu Edition
5 | Jain Anupama Computer Fundamental MS | Vitasta Publishing Pvt.Ltd -
Office
Course Designed by | Verified by HOD Checked by Approved by
Name and Signature | Name and Signature CDC, COE
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| Programme | BBA Programme Title : | Bachelor of Business 1
| coder — — Administration
‘r“"mcmlu: =AUBM305 | Title - | Baten: | 202477
L [CCV: Fren Manmpemen | Sameser |
[ Lecture Hrs./Week 15 Tutorial Hes/Sems. | Credits: 3

l'o enlighten the students with the theory a
abilities in respect of investment and ¢

iy vilawnel P
nrm s oawsma iR B ows

Course Objective

apital budgeting, (inancial planning

iy and working capital management,

nd techniques of financial management and developing their
capital structure decisions,

P ————— Course Outcomes (CO) .
CO (?}_5-:1 ;lll?l:('_l'll_ o Klmhltll;.',l!'
| Number | . Level
COl To recall the sources of ﬁn:mmar::?aénn rzation and formulate the optimum K1
capital structure
o o nderstand the cost of specific source capital_and leverages of the firm | K2
CO3 | Toapply. the factors influencing the dividend decision and formulate the K3
| dividend Policy of the firm
CO4 To analyze cash flows :umg_m-ﬁﬂl_ budgeting decisions under both K4
i — certamty and uncertainty ——
CO5 | Todetermine and evaluale how companics manage the components of working | K5
capital to minimize the cost of carrying current assets and the cost of short-
term borrowing
Mapping
\PO7PS0 | e E— T B ) B
POI FO2 PO3 PO 1ros PO6 PO7 FOS PSO1 | PSO2
COIN M | [ [ °H | ™ M I H | L M
T B0 M | H M | M H M | L H H
CO3 H H 1 H H | M L H H H
CO4 L | ™ T T - M I - t L |
COs M M - | ™ H L M L H
H-igh: M-Medium; L-Low .
[ Unit ; Content Hrs K
FINANCE FUNCTIONS
Meaning - Dcfinition and Scope of finance functions - Objectives of Financial
Unit: T | management - Profit maximization and Wealth maximization. Sewrces of Finance 15
- Short term - Bank sources — Long term - Shares - Debentures, Preferred stock -
Debt. {Theory only)
FINANCING DECISION
Unit 11 Cost of Capital — Cost of Specific Sources of capit_a] - Equity; Preferred stock- 5
’ Debt - Reserves - Weighted average cost of capital, Operating Leverage and
Financial Leverage. (Theory only) )
CAPITAL STRUCTURE
Factors influencing capital structure ~Theories of Capital Structure-Optimal
Unit Dl | capital structure - Dividend and Dividend Policy: Meaning, Classification - 5
Sources available lor dividends - Dividend Policy general, and Determinants of
dividend Policy. (Theory only)




f 'l-r;—;n?;l_rllrnt" _| - BBA ]'ﬁm;],

i :m_n_m:i'itlF:' S Bachelor ;fﬁl_lzillﬂi.‘hh' . ]
eode: =—c | __ . | Admimistration -
Course (.'mluj 24UBM305 "‘ljm- I Baten: T 2003727
IS W ... -—_"1-’_:__Fi_n:}_n_s:i_;]_IEg_nugc_m::m . S-:-m_E{!'ujr_" :; . m
Lecture Hrs.AVeek 157 Tutorial Hrs./Sem. | - | Credits: 3

‘ _ Course Objective
T'o enlighten the students with the theory

: ! y and techniques of financial management and developing their
abihtics in respect ol investment and ¢

- X A wpital budgeeting, financial planning, capital structure decisions,
dtividend Pobey and working capital ma misement,

- Course Outeomes (CO)

coO CO Statement ; hngwieipe
Number B Level
COl To rccu!] the sourees of linance for an oreanization and formulate the optimum Kl
capital structuye
_CO2 | To understand the cost of specifie source capital and leverages of the firm K2 |
cO3 | I_n apply. the  factors influencing the dividend decision and formulate the K3
| dividend Policy of the firm
CO4 | Toanalyze cash Nows and make capital budgeting decisions under both K4
_pcenamty and uncertaimy
CO5 | To determine and cvaluate how companics manage the components ol working K5
capital to minimize the cost of carrying current assets and the cost of short-
term borrowing
- - -

il 3 Mapping
POZ | PO3 | PO4 | P05 | POs | PO7 | POS | PSOT | PSO2
il 1 [ ™ M H H L M|
co2 | M f 1 MO M || M L i H
co3 | H H H H H M L H H H
cCod | L M | 11 T - M H - | L
| COS | M | H | ™ = R L M | L H ]
H-1igh; M-Medium; L-Low L 3
Unit - ) ; Content B rs |
FINANCE FUNCTIONS
Mcaning - Definition and Scope of finance functions - Objectives ol Financial
Unn: 1

management - Profit maximization and Wealth maximization. Sources of Finonce 15
- Short term - Bank sources — Long term - Shares - Debentures, Preferred stock -
Debt. (Theory only)

FINANCING DECISION

Unit 11 Cost of Capital — Cost of Specific Sources of capital - Equity - Preferred stock-

Debt - Reserves - Weighted average cost of capital, Operating Leverage and =
Financial Leverage. (Theory only)
. T STRUCTUI

Factors influencing capital structure -Theories of Capital Structure-Optimal
capital structure - Dividend and Dividend Policy: Meaning, Classifi
Sources available for dividends - Dividend Policy general, and Determi
L. dividend Policy. (Theory only)

Unit @111 cation -

nants of 15
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[Fropramme [ T BBA [P o
| Protramm e Programme Title : Bachelor of Business

r\thnlnhll.ﬂlnn
- Lrat
Course Code: 24UBM306 T“,IQ : Batch: | 2024-27
CC-VI: Marketine Management

=il = "sunuah: I
Lecture Hrs/Week |5 ‘Tutorial Hrs./Sem. | - | Creditss | 3

) Course Objective
. g 1
On successful completion of this course, the student should have understood P

rinciples of Marketing
Management, Market Seomentation Product 1 ifp

Cycle, Scamentation, Distributions of” Channcls.
Pricing strategies, Sales Administration.
Course Outcomes (CQ)

[— co CO Statement . Knowledse
'\Zuml:cr_ | Level
__CO1 | Torecall the various coneepts of marketng o [ K1
CO2 | To compare marketing and Selling . i K2
C(‘ﬂ To apply the buying inotives and buyer behavior K3
CO4 | To analyse the i importance of middlemen in the marketing arena K4
Cos | To evaluate and perform the functions of wketing in organization K5

Mapping
2} P50
\ o1 PO2 PO3 PG4 PO3s PrO6 PO7 PO8 | PSO1 | PSO2
CO ) -
COl1 H M H M M "M ~H tH I H
COor | H M M il H M H L H i
CO3 H H M i M M L H H H
CO4 M M L H i M 1 H H L
CO5 M H 11 H M L M M L M
H-Tigh: M-Medium; L-Low
Unit Content Hrs
NT ICTI ] ‘ _
Definition of marketing — Markets — Concepts of Marketing — Modern marketing
Unit : 1 | Process - Marketing functions - Scope of marketing — Selfing VS marketing - 15
Consumer and Industrial zoods — Marketing Information System — Marketing
rescarch q}.llg[_crn 5u|1|'1ilcrs of m'uk-::llnnr rescarch, Marketing rescarch precess
Murkming management  and  Its  environment  (controllable  elements  and
Unit -1 | uncontrollable elements) — Buyer Behavior definition-Major factor influencing | 15
buying behavior - Buying motives = Buying I'rocess — Economic model of buyer
| behavior
TIE PRODUCT _ _
Marketing - Product — New product development — Product Life cycle - Marlgctlpg i
Uit | Strategies for various stages of life cyele of the product, 15
MARKET SECGMENTATION ) ) )
| Needs - Basis for scgmentation - Strategies for various typical scgments
i PRICING AND PUYSICAL DISTRIBUTION s
Unit : v - - -~ s e S W EE 5
I Meaning of pricing — Factors influencing pricing decisions- Methods ol pricing - | 7




' |

I‘jik'hi;:Ll distribution-
[ Dixtribunon pro

——inds of marketing channels =]
—— N arke [ channels -
—_ yapous Kinds of ¢
[mportance :
their solutions |
|

e

Blems el

Unit: ¥

Total Contacl Hours
Assessment Methods :

Power pomt Presentatt

10N > ; sales ion-Dieital Marketing
I."[_E\'l:rli\i|1‘r-Pljl.'|iL‘i{}'l‘ Personal SCIIL”::‘___MT]EELE’!E!'—I"& —
1 GALES ADVINISTRATION e i |
‘S\I territory — Sales forecasting — Methods- Analysts and appheation - Modern s
DS e T " - = H Catrrndt e ark et - Fwvp .
Tr '"mh in Retailing- Malls and Onling- Direcl Marketing Tele Marketmg Event
Marketing- Online and E-Marketing - ————— —
= |}

5. Seminar, Assignment. , Brain storming, Aclivity

ions. Group discussion

Note: ftalics denotes topics for self-study

Books lor Study: - - _
[5_.\‘[; Anthor . Title of Book Publisher \ Edition Year of
i o | Tublication
1 | Jayasankar | Marketing Management Margham Publicaiion. Ist 2009
Edition p
2 | Carnlicld Marketing Management @ A Macmillan India Ltd-New 2010
Relationship Marketing Perspective Delli 1st Edition .
Books for Reference:
S.No Author Title of Book Publisher \ Edition Year of
B PPublication
1 | RajanSexena Marketing Management McGraw Hill (3"edition) 2017
2 | Philip Kotler, Kevin | Marketing Management Pearson (1 3™Edition) 2015
Lunc Keller e
3 | David Jobber & Principles & Practice of McGraw Hill Latest.Ed 2012
[ Fiena Chadwick Marketing p
4 | Bert Rosenbloom Marketing Channels: A South Western {E\'P'Elli!ion} 2012
| Management View || -
5 | Ramaswamy, V. S & | Marketing management: | Om Books(dthEdition) 2069
Namakumari, S Global perspective, Indian
context ——
. —
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o — s SRRNES _\_-__ﬁ_— e
| Programme code: | BBA | Programme Title :

Bachelor of Business
Admimistration

24UBM307 |Litle Batch : 2024-27

CC ~\_’IF3\r_1crc:mrilc Law Semester I

——

Course Code:

- -

Tut@i_nl_lﬁs.f.‘icm. | = | Credits: 4

Lecture Hr‘!i.!“"ct‘!i

Course Objective

This coursc 1s designed 1o provide the student w

ith knowledee of the legal environment in which a
consumer and business operates

and to provide the student with knowledge of legal principles

Course Outcomes (CO)

l___('-':-(T”_| B C-ESI:HEHIQHI -rl.{mml-l.{l,f.:T
Number o l,c't'r_l_
CO1 | To remember the concepts relevant 10 the law of contract, law of sale of voods K1
and company law ~
CO2 To understand the normative and cthical framework of the profession of law | K2
__:Jn_lminibtr:lrjgn_ related 1o bl_lii_n_t‘.\‘t.\'.li!\‘-‘ & company ____ _I |
CO3 | To apply ongoing change and toster development in important fields relevan K3
to the business environment — ] B
CO4 | To analyz¢ the basic principles of Jaw to business and business transactions T K4
CO5 | To evaluate the merits and demerits of company formation formalities and K5
_contract implications in business era ) -
Mapping
O PSO
POl PO2 PO3 PO4 PO35 PO6 PO7 FO3 | PSOIL | PSO2
CO
COl H M H ] = M H M I H
CO2 T H | M | n | L M M M | 1 H
CO3 M I L 1 - M tH L el -
| CO4 M M L H 11 M H I | H L
COs5 H M I H M L. M M H M
H-High; M-Medium; L-Low
Unit Content Hrs

LAW OF CONTRACT
Unit: 1 | Contract — classification — Essential elements of a valid contract — offer and 18
acceptance ~ consideration — capacity of parties — Free consent (legal rules)
LAW OF SALE OF GOODS AND AGENCIES
Formation of contract of sales — Agreement 1o scll of sale — Hire purchase
Unit: [1 Agreement sale and Bailment- Types of Bailment —Rights & Dutics of Bailor and 18
Bailee -Law of agency: Creation of agency - Classification of agent's — Relation
| ofprincipal with third parties — personal liability of agent — termination of agency

- COMPANY LAW
Unit: 111 , o - : ,
| Company as legal entity — Definition and kinds of companies — [ncorporation of

18




i' [ companies  Memorandum and Articles of Assacition Certilicates of |
| l incorpuration - Companies Acl. 2013 Promaters-PCrospects. ) -
SHARE APPLICATION r\'\’l) ALLOTMENT -
. | Application Allotment of shares and Debentures = Minimum subscription - (s
Unit: I\ Regular and Trregular allotment — Issue of shares al discount and Premum - 3
| i Transfer and transmission of shares . e M e
| MEMBERSIL OF COMPANIES -
| Unit: V Membership of companies = Meeting Proceedings — Winding up ol I8
: companies — compulsory Windmg up And Voluntary Winding up At Suupedd ‘
| To Supervisionolthceost -
}__I. otal Contact Hours e 90
Peda auoey and Assessment Methods : B )
! ower point Presentations. Group discussions, Seminar, Assignment, , Brain storming. Activity
Note: italics denotes topics for seif-study o
Books for Study:
S.No Author Title of Book Publisher \ Edition Year of
I'uldicalion
1 | N.D. Kapoor EElcments of Mercantile Sulthantan Chand & Sons. 2020
Law 31* Revised Edition
2 | R.S.N. Pillai & Bagavathi | Legal Aspects of Business S.Chand, New Delhi 2011
Books for Reference:
S.No Author Title of Book Publisher \ Edition Year of
Publication
1 N. D. Kapoor Elements of Mecreantile | Sultan Chand and 2020
Law Company, India, Revised
b Ldition -
2 | Akhileshwar Pathack Legal Aspects ol Tata McGraw Hill, 2018
Business 7th Edition
3 | P.P.S. Gogna Mercantile Law S. Chand & Co. Ltd., India, 2015
Lleventh Edition
4 | Saroj Kumar Business Law Priyanshu Saxena, Thakur 2012
PPublishers e 5]
5 MLS.Pandit and Shobha | Business Law HIPH, Mumbai 2010
. Pandit
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Preermamme

BBA Proaramme Title - Bachelor of B

USINCS5

e Admmistration |
Course Code:  2:UBNGAT | Title [Batch: | 202337 |
CE—III Allied - 111 : Mathematical | Semester il
— TL»‘T? JUCs - " !
Lecture Hre Week € | Tutorial Hrs/Sem. |5 | Credits: 4]

Course Objectives

On Suceessfuzl Completion of This Course. the Students Should Have Understood Operations Rescarch
Modek, Game Theon V. Quening Theorv. PERT. CPM
o o Course Outcomes (CO) - N
co CO Statement | Knowledoe
“omber Level
CO1 To remember students how o use vary zrmbles for fum'.u[aunu mmpl-.x e Kl
ey natical models m management - |
CO2  Tounderstand by solving linear programming and integer er proerammine models |
CO: To apply basic nc:lﬂcdnhm for the solution of hincar programs and and scientific K3
. approaches 10 dzcision making
CO4 | Todwscover the PIL"}I.\ of game thmn :md lo make belter decisions K4
COS | Toevaluate Use critical paih ana!xm and programming evaluation and review K5
ch:ﬂ:.q_u-n ior umely project scheduling and completion. }
B Mapping
PO PSO |
\ POI  PO2 | PO3 |PO4 |POS |PO6 |PO7 |POS |PSOI | PSO2
Co i | .
CO1 H H | H M | L 11 1 H H M
cO2 H | H | H | L | L M I M H H
CO3 H | H | H L | M [ H H M H M
CO4 H M | H iH | H L M M | H | H
COs \ L | ™ [ M I R M L M L M
H-High; M-Medium; L-Llow
Unit Content rs
[V INTRODUCTION TO OPERATIONS RESEARCH N
| Unn: 1 | Definition - Mezning — Scope - Limnations models — Their npes and 18
i clussification of operation research — General methods of solving models
GESERALTINEAR PROGRAMMING PRORLEM
} Unit:Il | Mathematical formulation of LPP - Solution to LPP by graphical method - 18
: | Simple problems in simplex method
TRASPSORTATION PROBUENMS
Obtaiming ininal basic feasible solution - Various methods ol solving problems —
| Unit 111 | (without degeneracy) — Assignment problems- Features of assignment problems- 8
- Difference between Transportation and  Assignmenl problem- Solving
— | assignment problems — (Hungarian method)




-~

/

7 o

Signature

—_—

Signature:

mir. 1. Bhovanendran

-

Signature:

CAMETHEORY | yateaies - Solving 153 matrices. with and without |
; Concept of pure and nuxed stiales C8 — 5 i I - Simple
I AY . lying. Queumg theory imple
: I saddle Point = n*2 amd 2%m matrix problem sob Q
problem wlvmy e — —
] '\]J\HH{I\ f\'\ \l'ﬁ'ﬂ_ 3 - I
Unit 'V | - " v ryervion ree and theories
Concept ol PERT and CPM ’_:"_’EF_‘JE_}E?.EI‘!HLE‘“" s S
Total Cantact Hours - ——— R
Ped; oy il Assessient Methods : . . s
B . Aeciopmoent, Activity
Power paint Presentanions, Group discussIons, RMM'DHI = s |
Note: ifalics denotes mprcsfarself srudy
lluul.l. for Study B [ o — .
S.No | .\ullml' Title ol Book Publisher b Edition Yearol |
Publication |
1| 1K Sharma Business Statistics S. Chand, 3th Edition 3020 l
. o I = , - 4
2 | Nataajm n AM Operation Rescach Pearson Lducation 2019
India.3rd edition |
Books !-:::r I'-!eferencc
S.No | Author Title of Book Publisher \ Edition Yearof
IPublication :
1 SIA Operation Research | SIA Publishers & Distributors Pyt 2020-22
d Ltd, Edion: 1
2 Sonam Shina Operation Research | Global Academie Publishers & 2019
Distributors. 2nd edition
k] I‘.nmcc_aj_-:_q:h un R Operation Research | PHT Learung, 2nd edition 019 |
ERER Sharnu Operation Research | TRINITY Publlications, 10ih edition | 2018
5 Tillier Frederick 5 Operation Research | MeGraw Hill Edueation India, 2017
1 L . Edition: Tenth i
I= uum De -|"11ui by Verilied by HOD CDC COL —]
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Programme BBA Programme Title : Bachelor of Business
| code: Administration
Title Batch : 20242027
Course Code: 24UBM3A2 GE IF] Allied Il ; Tally ERP.9 - Semester I
Practical
Practical Hrs./Weck | 6 | Tutorial Hrs/Sem. | - | Credits: 4

To equip the students to create a com

Course Objective

pany and understand the heads, vouching and inventory

valuations.
Course Outcomes (CO)
co CO Statement Knowledge
Number Level
COl__| To understand the creation of a company in tall y Kl
CO2 | To Familiarize on the account’s heads, vouching and inventory valuations. K2
CO3 | To enter the GST invoices in Tally. K3
€04 | To analyse the ability of creation of financial vouchers. K4
COS | To apply the utilization of interest parameters K5
Mapping
co~oV| PO1 | PO2 | PO3 | PO4 | POS | PO6 | P07 | POS | PSOI | PSO2
CO1 H M H M H L H L M H
CcO2 1§ H M H H L H L H H
CO3 H H I H - M L M H M
CO4 M H L H M M H - H L
CO5 H H M H M L M M H M
H-High; M-Medium; L-Low
Programs
Exercise 1: Create a Company and Ledgers in Tally.
Exercise 2: Create the ledgers under appropriate predefined groups
Exercise 3: From the Balances of a trader, Prepare Trading a/c, Profit And Loss
A/C and Balance Sheet for the Year
Exercise 4: Create vouchers and view Day Book, Profit and loss a/c and Balance

Exercise 5:

Exercise 6:

sheet for a concern including petty cash, non-fund items

Create FINANCIAL YOUCHERS with various inventories giving
quantity details and value per unit

Enter the INVENTORY VOUCHERS involving (i) Unit of
measurement (ii) Stock groups (iii) Stock items (iv) Stock Summary




lixercise T

Iixercise 8;

lixercise 9:

Lixercise 10:

MAINTAIN BILI WISE DETAILS Crealc bill wise details for 5
i i' 4bs
ebtor involving ndvance

ALYSIS statement Enter the details commenting

ratios  statement generated  upon financiy|
olvency position of the company.

creditor/d

Genernle RATIO AN

upon  the  various
transactions and analyse about the s

Inter transactlions involving various INTEREST PARAMETERS

Enter transactions involving foreign currencles for purchases and saeg

and caleulate FOREIGN GAINS/LOSS

Nooks lor Study: —
SNo | Author Title of Book Publisher \ Edition PYI;?H- »
— ublicayy,
T TR e T lementing Tally 63 Dream tech press publicatians 2_(}_2___1;§‘ng
2 | Vish 'I_‘ri_}:n”—_— Tamilnadu Vat & CST BPB Publication 2022203
| Singh Tally.ERP 9 I
Books for Reference:
[SNo | Author Title of Book Publisher \ Edition Year of]
p—— Publicatin
"~ I__ Vishnu ml"“ri}'u Singh | Learning Tally. ERP 9 Dream tech press publications | 2022-2(7]
“ 2 | Dinesh Maidasoni Straight To The Point - BPB Publication 2021-200)
Tally.ERI* 9 -
E:-t'-*].s_l‘;:_n-'j_i_fg:_ig:wd by | Verilied by HHOD Checked by Approved by
Name and Signature | Name and Signature CDC COE
Name: Name: Name:

De. T Manikandan
\J

Signature

-
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Signature:

Prol K.Srinivasan Prqf,K.Srinivasan

S —

Sig
E

nature: Signature:

D, DHUVANENDRAN, 133 30 nGoea,

faaly ;
Pepartment of Business Administsten

Nalamutby Gounder Liahalingam Ccfege (Awcaanaa)

HSRINIVASAN
Controller of Exar
NGM Coliege (Aut-

FOLLACH! - 64+

vant Professon faileast L

frollachi - 642 001,
I SRINIVASAN, wea

Co=andinator
Curviculvm Devglapment Cell 1D
ST U ollesy ( vutononmuas)
Paltachi - 642 0001,




(Programme f_'_ﬁlniI S

Programme Title;

, i_ Bachelor of
jeode: =il Business Administration
| Course Code: 24UIM3IN] _'l'i”l.' S — Batch __i 202425
SEC-Non Major Flective - | Scmester Il
. yintellcer] roperty Richis
Lecture Hrs./Week _I__,H!_‘_‘__'ml_“ﬁﬁ_l‘;l: | - | Credits: 2

: _ Course Objectives
O cueeesshnl completion of this course, 1the studer

. 1t should have undersiood the nature and types of
mtellectual propeny Patents. Trademarks, ¢

opy Rights Industrial Design.

— ) Course Outcomes (CO) e
Co CO Statement Knouledse
L A Level
~Col1 T_"tf_n _rcmc:y_l_j_{.jrlﬂ_cn_m;cpls t_‘riTI:iﬁ:ﬁl[mﬁqmr@r_igﬁs. ' = ] _E__'_
- CO2 | To understand, patents. ‘!L“!fx!!11;lf!iﬂ._:‘:u|‘;}-;rig]Il;i and industrial (I-f.-s.igns ri-:jtts._ : K2 |
CO3 | Toapply the knowledge obtained in industrics applicable to patent, copy, and K3
| rademark, 3
| CO4 | Toanalvze the students broad knowledge in various intellectual righis K4
CO5 | To evaluate the simple and bﬂsic?unprchcn-s'tun of the Indian scenario with K3
| regard o 1PR act
Mapping
RO /PSO | |
POI | PO2 | PO3 |[PO4 |POS [PO6 |PO7 |POS | PSOI | PSO2
CO _
col | [l Il I MO I M I H
coz | M H M I | H I I 1 o
CO3 Pl 5] M 11 M I - | M M -
CO3 L M | M Il I I M L I H
CO5 M L M L M L M H | M | L

H-High; M-Medium; L-Low

Unit Content ' Hrs

INTRODUCTION TO 11
Unit: | Introduction: Fundamentals of IPR ~ Intellectual property =WIPO - Intellectual
nit:

property selt- Audit — Different elassifications - Important principles of 1P 3
management - Management Cruidelines
| PATENTS o
Unit:II | Introduction — Classification ~Importance ~ Types of Patent applications in India 3
— Patentable Invention — Inventions not patentable
TRADE MARKS
Unit:HI | Introduction — Fundamentals — Concept — Purpose — Functions — Characteristics — 3

Guidelines for Registration of Trade mark — Registration.- Protection
COPY RIGHT: _ . _ o
Unit:IV | Copy right and Related Rights- Rights conferred by copy right- Registration — 3
| Ownership- Rizhts — Transfer — Infringement

EE—




e — ——

e i e

]

oy | Introduction - N
LA Requirenmens for the Regst

for Registration — Benelts - _
o L1sIT --
X 1 \ - I e e —— ——— ] . ]
Total Contact Hours i . Lub |
Pedagany and Assessmenl AMcthods _
Power point Presenlations, Group d
aa e oL ——

0 B a1 i et \
NL‘L‘ll for I'J'Ui'-:'-'tm" al |)l.:\|}_1'?1 l-f"‘*kll'l.],;ﬁ'

g = .
GonceH Jusion from scope of Desigin = Procedyre | 3

ration — £
ance i on
_Q_rﬂ,il_lutm e

cussions, Seminar, Quiz. Assignment, Activity

,?\_\559’?

_Dg d

“Note: Italics denotes mpr'Es furse[f-s!udy 2
2}:\?25 for &'tmlf{u“mr T Title of Book Publisher \ Edition F."’“:ﬁ )
' = “ﬂlﬁalim.
I SIA ntellectual Property S]l:‘\. PL:tiliﬁ]lEI'S & W
Rights Distributors Pyt latd.
B LEdition: 1st

> [ Ruochi Tiwari. Gaurav | Intellectual Property Nirali Prakashan. Edition: 200 1

Tiwari Rigﬂ Thil'd —

Books for Reference:

S.No Author Title of Book Publisher \ Edition | Yearof |
l'uhliunliun_"

I | Asha Vijay DurafeDhanashree K. | Intellectual Property Drcamtech Press, 2020
Toradmalle Rights Edition 2020 |
2 | Dr Ramesh Shahabadkar , Dr S Intellectual Property ™ | Notion Press, 2019 |
Sai Satyanarayana Reddy Rights Edition: 1 !
3 [G.Sibi Intellectual Property I K International 2018 .1|
Rights Publishing House |
Pvt. Lid,3rd Edition |
4 V. K. Ahuja Intellectual Property Lexis Nexis, 0017 ]
Rights lidition: 3rd Edn il
5 | Ramappa Intellectual Property Asia Law Housc, 2017 |
Rights Edition: 1st e

Course Designed by | Verified by 10D coC COL =
3 " . = . —-———'_'_-_.-._._._'_Fr'
Name and Signature | Name and Signature Checked by Approved by
Name. Nime: Ndine: Name:
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s Mr. D Bhuvanendran PpLK Srinivasan Pr.K. Srinivasat
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" e m
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| Programme BIIA | I'F'I::_l_l‘:llurm- Title s achelor of Business ]
| code: —— — — Aclmmstratn .
| ({|Uf5(‘{.l](l{'. 24[.1[;'\131.‘42 I||.|l'. I'{ll | W4 77 1.
SEC-Non M. ajor Elective - | Semiester | i |
‘____ — Rueal Comnmer Behavior | j
 Lecture Hrs/Week __[ b Patorial Hrs./Sem, |- | Credis: | 2
Lourse Objectives
On successful completion ol (his course, the stident should have understood the beliavior of rural
consumers
e e Course Outeomes (C0))
co | CO Statement | Knistedze
Number | level
COl | To ru.a]l the Iuml mn.,nml«. ol II.II-I|' comumer belvior Kl
€Oz | To umiu'-.l.lmi consumer |‘.IIU|I|L and pattenn ol buyine behavior K2 |
[ €O [To :ppl}, I]IL Lnn@h]ulu; m mmurmr'lmg,,uw Ayl K3 |
CO4 ’ To unulym Ilm market and brimd loyalty of conamnners K4 ]
~LE05 | Iu evitluate the truuiw ds in rur.u!_|_|_1_|_r|u_lln;3 and rural consumer behiavior K5 |
Mapping
PO ;iisr: ‘ | |
PO o2 ros PO4 I'O5 PO IrO7 I"O8 PSO1 | rsoz |
J €O N S S 1= 0
cor I | M L L [ I I [ Tt
|rm I M LM M M I | M
(CO3 M M | L I Lifre I | M M I
CO4 o e | L I Mo I M I
COs5 T Y MM I J! M I _I_._ B
H-High; M-Mediumn; L-Low
I_Tﬁﬁ 5 o ____( uull.nt o ) _____ ) - ] [ Hrs
| CONS SIIAVIC | 2 o
Unit:1 I T unrl(tmmlul‘s of consumer behavior-Raole ol consumer behavior -Needs and 3
i wanls of consumer befiavior ] -
| Unit EJLH}L‘, influencing consumer behavior -Paychological factors, social-culiural 3
i faclors - S —
| e — —
| LIFE STYLE 3
! ljn]_[ '!” . ) . S‘Jr T hﬂh‘”')'
: Profile of rural consumer-Life style-Shopping -
[ B 3
| Unit:py




T e = I e
Unit: V| RURAL MARKETING TRENDS _ ‘ |
} Trends in rural marketing -Brand loyalty = Rights of consumer \ 3

Elmdl Contact Hours s ———-——-—-—\[\___ISR

.

] Ii.d.i"ﬂ'"‘r and Assessment Methods : B
PPower point Presentations, Group discussions, Seminar, Quiz, Assignment, Activity

Note: Italics denotes topics for self-study o
Books for Study: —
S.No Author Title of Book Publisher \ Edition Yearof
- . | Publicatigy
1| Balusamy Scllappan | Rural Consumer Behaviour | LAP Lambert Academic 2020
L - | Publishing, Edition: Ist |
I 2| Sarangapani A Rural Consumer Behaviour | Laxmi Publications. 200
Edition: 2
Books for Reference:
e = - re B . .
S5.No Author Fitle of Book Publisher \ Edition Yearof |
Publication
I | Dr Agrawal Meenu | Rural Consumer Behaviour | New Century 2020
. — Publications, 4™ Edition !
2 Bikramjit Singh Rural Consumer Behaviour LAP Lambert Academic 209
T . | Pubiishing, 3™ Edition |
3 | SchiffmanKuwmar Rural Consumer Behaviour [ Pearson, 14" Ldition WIS
4 | Kumar § Ramesh Rural Consumer Behaviour | SAGE Publications India 008
A Pyt Lid, 3% Edition I
5 | Parsons Elizabeth Rural Consumer Behaviour Taylor & Francis Lid, 4™ 2017 |
Edition R
Course Dc&?;ﬁml by | Venified by HOD —l : == -
- CDC ()
| Name and Signature | Name and Signature Checked by k{ﬁ. = m——
Name; Name: T lpprmu A
Mrs,R. Visalakshi et Nafpe: e
Mr. D. Bhuvanendran of.K.Srinivasan Prof. K.Srimivasan
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Signature
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Programme

BBA

Programme Title

Bachelor of Busizess
code: Adminiswzdon
Course 24UBM3VA | Title | Batch: | 202227
Code: ;’AC I: Hands-On Entrepreneurship: Skills fur‘ Semester | m |

uceess |
Lecture Hrs./Week | - [Tutorial Hrs./Sem. | 30 [ Credits: | 2°=

On successful completion of this c
and practical skills necessary to successfully start and

Course Objective
ourse, through

which to equip students with the kmowledze
manage their own micro, small, or medizm

enterprises.
Course Qutcomes (CO)
CO CO Statement Koowled |
Number ge 5
i Level |
CO1 | Students will be able to define self-employment and distinguish between micro. K1l |
small, and medium enterprises (MSMEs). |
CO2 | To understand the significance of MSMEs in the economy and their tmique K2 |
characteristics. :
CO3 | To identify the different sizes and specifications of products. K3
CO4 | To apply the knowledge of the ingredients, equipment, and processes involved in K4
the preparation of dish wash soap, hand wash, and soap oil. ‘
CO5 To know how to conduct market research, identify target markets, and develop Ks |
marketing plans. |
Mapping
/PSO
roi PO2 | PO3 | PO4 | POS | PO6 | PO7T | POS | PSO1 PSO2
CO .
CO1 H L H M H L L M L M |
CO02 M H H H M M M H H H |
CO3 H M M H L M M M H I EL
CO4 L H M M H . M H M | M|
CO5 H M M M H H L M M | H |
H-High; M-Medium; L-Low -
Unit Content Hrs
SELF-EMPLOYMENT
Unit: | Meaning  -Micro, Small and Medium Enterprises-Meaning  Associated 10
Organizations-Financial and Non - Financial Assistance - KVIC-PMEGP.
B PRODUCT PREPARATION
Unit:II paper Products: Different Sizes of Envelop Covers-Office Files-Urgent Pads 10
~Paper Bags-Gift Bags-Shopping Bags-Note Pad
PRODUCT PREPARATION AND MARKETING
Unit :II[ [Dish Wash Soap Preparation- Hand wash Preparation-Soap Oil Preparation —
mbroidery works- Marketing the Products -Preparation of Business Plan 10
TI‘;EII_EEH!HH Hours 30




]

Pedagogy and Assessment Methods
Exhibitions, Demenstration, Power p

oint Presentations,

Group discussions, Seminar, Quiz,

1

Assignment, Activity P g e — —
Note: Jralics denotes topics for self-study
Books for Study:  ————— 1 dition Year o
S.No Author Title of Book Publisher PuE:llir:::fiu
n
e Indi —_|
1 | Poormima M. Entrepreneurship Develnpn:&ent Pearson Education India, 3rd 2018
Charantimath | and Small Business Enterprises | Edition s 2050
2 | Bruce R. Entrepreneurship: Successfully Pearson Education,
Barringer, R. | Launching New Venture Edition
Duane Ireland —
Books for Reference: I -
S.No Author Title of Book Publisher \ Edition Year of
. Puhluﬂw
1 | Melinda Coss Handmade Soap Book Fox Chapel Publishing, 1st 2015
Edition
2| Victoria and Albert| Paper Crafts: A Maker's Thames & Hudson, 1st Edition 2018
Museum Guide . S
3 |JustinG. Small Business Cengage Learning,18 " Edition 2018
Longenecker, J. Management: Launching
William Petty, and Growing
Leslie E. Palich, Entrepreneurial Ventures
Frank Hoy _
4 | DK Embroidery: A Beginner's | DK Publishing,] SUEdition 2015
Step-by-Step Guide to
Stitches and Techniques -
5 | Eric Ries The Lean Startup: How Crown Publishing Group,l * 2011
Today's Entrepreneurs Use | Edition
Continuous Innovation to
Create Radically Successful
Businesses -
~Fonse Designed by _| Verilied by HOD CDC COE —
Name and Signature | Name and Signature Checked by Approved by
Name: Name: Name:
Mrs.R:V:salakshl \ir. . Bhuvanendran Prof K.Srinivasan
@k dﬂ, Q r &// 4
. Signature:
Signature Signature:
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Prosramme BEA | Prosramme Tille : Bachelor of Busmess
voide: | Administration
o iy ———— '

- ‘ | Title Batch : 2(124-27

s ' i
SBLESE HUBNHOR | CC =V -
Code: | : o v
| Human Resource Management Seniester

Clecture MesdWeek | 5 | Tatorial Hrs./Sen. ' | - Credits: 3

O suecesstul completion of this Conrse,
Department, Manpower 1Y
Industral Relations

Course Objective

annme, Performance Appraisal, Salary Admimistration, Labor

_ Course Outcomes (CO) 3

the stident should have understood funetions ol TR/ Personne]

Wellare,

Co _ CO Statement ' Knowledge
| Number | o : Level
col | Forecall the \;I_IE‘I_IEM‘E];rf'_I‘_ul_'S_UI‘Ilh:j M:n?:l?."_n_mc_l‘-tl__” A — K1
o2 | ]..tlmllh.l_l-h': need ul'_J_ni"- ;\n:ul;':ai:i orrecrnitment ___ K2
_CO3 | To ¢_u|_‘gp__1;._k_|-1m~._i-.:¢_i;;:e on the ;:l_:-uh:giu:\'_ tor u(j:_ri'qu:ns::lim‘; ;1]1ﬁ}ﬁc6h_1iv-gﬂrays'tun_lj B _I_C_J_-
o4 ‘ To analyze the significance of Industrial Relations and varions Labor K4
| | Legistations - — -
CO3F | To evaluate the policics and practice of the primary areas ol human resource K5
B lyg:‘_lg-_:_g_n_cnl. meluding siatting, g and compensation =
Mapping
Tl k- =T e
ol irQ2 ros o4 rOs MO ro7 I'os I'sO1 | rSO2
o | sl B | [ i
T T T H | = Mo Il [ s T
CcO2 H | s | H L 5 T e
| €O | W [ ™ [ M [ T | ™M S ST P e R
T L S S T ! Y O T
B L S ) O VO T v
H-High: M-Medium; L-Low
| Unit Hrs
Unit; 1 Meanmg Nature, Scope, Objectives = Functions of Personnel Depariment - s
Organization of personnel department - Policies and procedures e,
MAN POWER PLANNING _
Unit: 11| Job Description — Job Analysis - Job Speeilivation - Recruitment and Selection - 15
Training and Development
PERFORMANCE APPRAISAL -
| Uni:lll | Job Exaluation — Promotion - Transter and demotion - Compensation: wiges and 15
1_______ salary administration — Incentive system - Retirement benefits 1o employees




‘ DU IRLALRLLATIONS

L]
[ ¥k v syt | t.ll'li.”Il'II] 1 Plisning ,'|.1'h:|. b st
TR A Partiapatan A\ Lataeement R TTEL AT . .

IJ"“:”:_HI“ (]

Collecine B and Wk
Frackmg -

| .t‘.'h TAHLIE

Pmplosees State Inuranee Act, S, Inddustiial Disputes

{
‘ L LABOUR LLGISLALION
Ut NV Tatoanes A 190N,
| = i
5 L8 B A -
| ' ) g )
‘ Total Contact Hours -
alavory md Assovsinend Aothmls i . Yot .
\ it '!-.“ Ml ot Prosentainins, Sennii, Assipnment, Faperience Discusson, Brain stonming
[ [ " . &
I Note Htalics denotes topos for self study
Bk for Stindy: - o
[ 5 tha ' Litle of Rook : Publisher \ Balition \ car of
l A TNT \HIT [ b stsem
t - . — o=
1 l 1O Topatle Personned Management and | Suitan ¢ hamd & Sons; 2
Industinal Ralations Twenty Second edinon |
. : i Roelatw Endord Uinversity Press: T
YOS VenhanRamam | Industial Relatons
Secomd editon |
'.
Reference Books:
SN | Author Fitle ol Book I"ublisher d Edition Yearof
| Pubdic atwa
-
I | Koddeeswank | Tndustrial Relations And 1abour Humalasa I"uhhuh.m}': MUK
Kubemdian v | aws [ Monse. New Delln, 1ed, |
=
2| Kae N Fasentils of Hunon Resotiee il Publcation, MUE
Manaecment & Tndostonal MNew Dl
Manaeenment Test X Cases |
e - 1 »
A Subballao PP ssentials of Huoman Resouee Himvalayvan Books 201
Maeement amsd hindustonal
Relatmons ;
4 O Gupna Hunwin Resounee Managoment Sultan Chard & Sons { MUY
. Y S i
5 S astavi Terdustenal Belatons and 1abou Vikas i Fdion TN
aws .

Cowse Designad by | Veotied by HOD Cpe [coE
Name and Sigoatue | Name and Sienatuee Cheched by 2| ,-‘q.l'-p[-n\-t.‘hl by
Name: M Name: NE g

Y Blavanendian MR Stinivasan ProfR Snonasan

A D Bhuvanendian

)Yt

n BN MDAN, Yas 2L PODEA,
.t L & i
sl Pote S M
Pepartmet of fusiness adnh
pallgmitha Cowreet 1ha pam ety (5
Pollaghl - LA 0L,

e

Sienature

it Signature Signature:

4

K. SRINIVA®
S i 2 L ke
IR L-_L'..””“\,r:‘! L .
NGAY Colted® !
pOLLACH!

'\
-1

tan
)

s R SRINIVAS AN, v e,
}‘ Canepnnalin ator
Currlontim Deshopment €l 8 D0
G Culloge ¢ Autonsmans)

Follachi - ed? eul. o




—————— =~

- |
il=

Prozramme BEA Programme iy - Bachelor of Huvness |
_ﬂ.‘; N o [ Addimnnarratun :
Conrie Z4UBM309 [Title  Bakch: 2024-27 |
Code: | CC-1IX: o — | Semester L |=
P oduction & Ma aterils Manaoement |

Lecture Hs o Week 3 Tutorial Ilr\JBLm - | Credins: , 3 !

( 1-*. sucoessiul

turctions 2nd process of Products ton Manageme

Course Objectives

completion of this co urse, the siu 'e.r't E*:ull La'n. urd:r ool the basie Prnciples,

Course UI..I'F,‘IIIIIH |‘l‘ 0y -
o CO Stateme ni Knoalrdye |
Sumber Level
Col To remember the basic con ncepts uf;:roducl:rm -rd materials ‘-hndﬂr.mﬂﬁt . Kl
CO?  To understand “arious principles and practices involved in production and . k2
P materzis mana fememnt i o -
CO3 | Toapply the knowledge's learnt in plant location and material handling } K3
| selection - | —
CO4 | Toaralyze practical difficulties in setting a plant and handling materials K4 ‘
| responsibiliites of a store e keeper sm—" ), (G y
__CO05 | To measure production processes and production [ pl:snnm » and control 1 K5 _J
Mapping
PO PSO | 1 i ' i 1 i | *
PO1 | PO2 | PO3  PO4 | POS | POG l PO7 | POS | PSOI | pso)2
co | | | | | | i
col L. ) (Tl T T T e T |0 i
o2 H | H H H [ M [ M | M T M [ M 1
__CO03 H H  H P ==y LT L ["% T 1 _1__[_
CO4 H | H Mo Hy W e i I | L
COs3 L | M [ L | M | ™M | M 8¢ b L} M
H-High: M-Medium: L-Low
—L'nil | Content N . __ ;_ I_Tl_"i N
. | Ef ANTLOCATION
e | Factors — Site Location - Urban and Rural Locations - Plamt Layout — Principles -
| Una: | 15
i ; Process. Product Layout-Fixed Layout-Combined Layout differences Between

! | Process Layout and Product Layout- Specific Laveut for Different Products
‘-_———__

Unm ||

| manufacturine - Routine - | _uzding ~Scheduling - Dispatchine and Expediting
-_-__—-___

ERO“LW'“\ PIANNING AND OCON ”""_.
| Production Planming - Production Contral - Objectives - Bench marking-TOM- |.can 15

! Unn g |

T ——

| ORGANISATIONN] FORMATERIALS MANAGENMENT T
Fu"ldm*nhi Principles - Structure —  Integrated  Materjals Managcment -
Advantages. Purchasing — Objectives — Functions - Principles of Purchasing s Sieps | 15

| in purchasing function- Vendor development

e SE——



——— TR T \WDLING . ;
LATL Criteria lor selection of Material Handling | GUIpIICNS
Breakdown Preventive and Productiv e

Unit 1V | Importanee: i‘rinuiplu.\ .
Maintenance - Objectives = Types

Maintenance

FUNCTIONS OF INVENTORY , . o .
v | Replenishment of Stock, Materials Demand Forecastimg - I,!:N'“ Fools of s ety |
Unit:Vo ol ~ARC — VED -FSN Analysis EOQ - Re order Point & Safety Stack, Lead |
Time Analysis - Store Keeping -Objectives — Functions = Duties - Respousibilitieg Mi
| SIOCK }\-:-:|;ci -seeurity Measures —Bin Curdy anid Stoch Recordy — Fopes ]

Tatal Contact Hours e m— e = g

—_——— ——

Pedasooy and Assessment Methods : . .
Power point Presentations, Group tllscusamnz_u Seminar, Quiz, Assignment, Activity
e — —_—
Note: /talics denotes topics for self-study

Books for Study:

S.No Author { Title of Book Publishier\ Edition Yeara
i | Publian
1 TDr, B.S Goel | Production and Operations ChaukbambaAurivantaliya 2003
Management _ Publications, Revised I:dition
2 | O.P Khanna | Industrial Enginecring and DhanpatRai Pubhshing Co Pyt 1992
Management o Ltd Revidsd Edition B
Books for Reference:
S.No Authoy Title of Book p-ll-ljlisll;.;l:\_l':tl_ilfm [ Yore
Prublicati
I | TelsangMarland T lnduslrialll Engineering and | S Chand & Co Ltd, 20
T TS Production Management Edition 11 L
SJGTI:: i hp(;tdlh}’ﬂ}', E’bﬁfllw Book on Livestock | Jain Brothers Edition: 200
. s1sh dahu, roduction Manarement Ist Editi
5 ang st Edition
Madhu Mishra, >
Archana Sarangi :
3 Panneerselv; R : ——————
Ivam R Production and Operations PHI Learning, Edition !
— 15 Management Ird ——
iarma P, C A Toxthod o t———————————— 2008
?T?Mbu_uk of Production S Chand & Co Lid, B
- | =ngincering Edition 1st L
5 | Sarojkumar, Verakroli, Production & Materials T Fict s e tierons | 20!
Privankasingh M I Lhaieur publications
HIHIUY ® - - -
| Mahagement Edition fist L —

-
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o :
Programme | BBA | Programme Tile ;

Bachelor of Business
pac ! Administration
Course Code: | 24UBMNML0 | Tine e T
| CC-X: | Semester | A%
— Cost and AManagement Accounting .
Lecture Hrs./Week | 5 TllE_i:ll Hrs/Sem. & AT o

Conree Ohigctjve
-

The Students should have understood Cost Sheet, Caleulation of Tenders, Fund Flow & Cash Flow Statement.
Budgeting and make eiTective management decisions in functional arcas like costing

Course Qutcomes (CO) oy
co CO Statement | Knowledaze
Number | Level
COl1 —

To remember the basic concepts of costing and costing systems: to prepare cost K1
| sheet for a single product and tender

. CO2 | To understand the impon

ance and uses of management accounting in business K2
y @nd to Integrate cost accounting with financial accounting for management
| decision making

CO3

To develop budget for the organization cash flow and fund flow statement 1o K3
determine the liquidity Position

CO4 | Totest for fund flow and cash flow of an organization

K4
CO5 | To evaluate the financial Position ol an ur__-.__:m-ﬁzntiun by using various ratios K5
Mapping
~0 /PSO ]
. POI1 PO2 PO3 PO PO3 PO6 PO7 POS | PSO!1 | PSO2
cO
~coil_ [ M H L Il M M M H M
t CO2 | H M L M M H M H L M
| co3 | L | ™ H M 1 L M 1 I I
CO4 H L H H M - L M I M
COs5 L H H H H | L 1 M M L
H-High: M-Medium; L-Low
[ Unit Content Hrs
ST AC INTIN

Definition - Meaning of cost accountancy — Scope of ‘C{ISI An:c_r;mmingﬂbje::tivcs
Of Cost Accounting-Advantages of cost accounting — Limitations of cost 5
accounting - Cost units and Cosl center — Preparation ol cost sheet — Caleulation

of Tender price.

Unit: |

Unit: 11 | Meaning — Functions — Concepts — Limitations — Management accounting Vs
- Financial accountine—DMarginal costing — Absorption costing — Differences 15
between Marginal costing and absorbtion costing-Difference between cost and
ine- [ { Demerits.
L | management accounting-Merits and £




BUDGLL

HL v o . 1 ! I .|r I_

II I 1!”“l n ‘..1 I”“"l hl"‘l””‘i’l (R l”“l, I’jr'l“ I:'l-l I _.‘ r.lr 'ji“f.ﬂ' h”ll Cenrired i
h 1A} ol s # H . I

I 11 '\‘. ‘ll- l "l-h i'l ||'||1|L A hl'll-!!'L"l 'l 1‘.'1:!‘ I- 1."-', L ‘ [1 'ir"l-'llt I Ihl.ll [A141 {]I‘I\ ]

FUNDE CASHLELON S [ATEMENT I
Ui IV | Aeanmg - Vses — Preparation of s Now Statement - Cash flow statemenl - 5
My ”"".r. Uses and preparation of cash ow statement (Simple problems only)

RALIO ANALYSIS
Natte, Use ad Sipiticance of Rato Amlysis — Limtations ll‘n[cui:uui.l'. of
Uit V| canrent ratio hiventory tummover ratio - Gross prohil vatio, Net profit rato - Fixed I5
sl e et Crotal asset twmover tatio, (Problems only from the
| mentioneld vitioy)

|
Total Contact Meowns
Pedbapogy amd Assessient Methods

i
Sy
ot ot Presentitions, Group discussions, Senimar Quiz, Assignment, I xperienee Discussion, |
rain stotming, Achivaty, Case study

i — |
(NOTE: 50% Problems & 50% theory) Note: ftalics denotes topics for self-study
oo Tor Study: _ -
SNn Authior Title of Book IFulslisher b Edition Yeurof
| Publication
VoS inand KU Navang | Cost Accounting Sulthan Chand &Co 2020 |
. RSN NV Bapavathi | Cost Accounting S.Chawd Publication 2013
Books lor Reference:
S.Nn Anthor Title of Book Publisher \ Edition | Year of
_— __| Tublicalion_
l Ik STaomn and Shashn Mamagement Kalyani Publishers-13™ 017
b Canpta Accaunting Revised Edition
2 Cia NN Avona, Poyanka Cost Avconmting Thimalaya Pablishing 2022
Kyl ) _ | House
i [RTETR T R TR T Cost Aveoumting Kalyoni Pablishers, New 2016
Prneiples and Practice Drelhu, 3™Edition ’
4 Reddy, T80 & Reduy, Cost Accotmting, M;lr!ﬂ;.‘;m pllhllil:'.'l.lllt'ﬂ'l.:‘u: 2012
) 1 _ B Chenmai, Fourth dition :
s Arona. M Cuost '.m-.IIi"'.'i-.l.n;lgunm'ul Vikas publishing house 2012
Accounting P Ll ) |
Conese Desipned by Venitied by HOD cDe e e, e
MName and Sienature 'I'{ll.unt: and Signalure Checked by _' ___- _j Aﬁim_wd by q_ﬁ__,_
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l-'rﬂil-"“'i”"“ i BBA Programme Title : " Bachelor of Business |
jeoder Administration
[‘Course Code: | 24UBM4AT | Title Batch : 3024-27

GE - 1V-Allied 1V: Taxation Scemester v
WMHII'S-IWCCR l 5 | Tutorial Hrs./Sem. I 5 | Credits: 3 ]

_ Course Objectives
On successlul completion of this course, the student should have understood to identify and understand

complex tax issues within the context of the global business world, appreciation for tax policy issues
those underpin our tax laws, the ethical implications of tax practice.

Course Outcomes (CO)

[ co CO Statement Knowledue
Number | Level |
CO1 To remember the canons of taxation K1
CO2 | To classily about Direct and indirect taxes and various sources of incomes K2
| _CO3 | Toapply problems related from salary to income from other sources K3
CO4 | To analyze the knowledge of students in tax liability of individuals i K4
CO5 | To measure solutions to complex problems in relation to taxation matters ] K5
Mapping
0 IPSO
\'CU\ POl PO2 ro3 PO4 PO5 PO6 PO7 ros | PSO1 | PSO2
COl I M I f il L M i i M|
CO2 3| M L M H H M H M L
Cco3 i M H M I M L | L L 1
CO4 11 M 3 B H - M M 1 M
CO5 L - M L H M H H M L
I-High; M-Medium; L-Low
Unit Content Hrs
INTRODUCTION TO TAXATION '
TAXATION: Definition-income, gross total income, total income, assesses,
Unit: | | assessment year, previous year, Exempted incomes — Residential statues of persons — | 18

Capital v/s revenue Receipts — Revenue Losses v/s capitai Losses. (Theory Part
only.)

SALARIES _ N

Unit:1l Income from salary - Characteristics of sal:.:ry- Definition- P.F.-Allowances— 18
' Perquisites-Profit in licu of salary —Deductions out of gross salary (simple

Problems only.)

INCOME FROM HOUSE PR ERTY
Definition-Exempted income from house property- Annual rent —Meaning-
Dectermination of annual value-Deductions (Simple Problems only).
LUnit:1V [ PROFITS AND GAINS QF BUSINESS OR PROFESSION

Unit:l1]

18



g Proviion of |
i w o gl Ll =2
Busin Fattata =

: rilession-
ol pains of business oF prod

neome tay unde

profits (1Theors Part only.)

AN D INCOME FROM OTHER SOURCES

CAPITAL GAINS

(Caprtal ;;::ifi - Mode

Unit: ¥ Vorempred L'.':;JiE.‘;J aains (Simple Problems only.) o -
| fois from uth . ources - Dividend- Tax coneession o respect ofdivide
fuCrae roir nukhd
{yeductions. (Simple problems only.). -
Clotal Contact Hours

| Pedanisy and Assessment Methads ¢

of computation ol long term and shorl term capital Hi'lins.l

r the head le'l: —
Fapressly admissible dednetions- Deemeq

—

S

| 15|

=

e —— J&‘
Power point Presentations. Group discussions, Seminar. Quiz, Assignment. Activity

[NOTE: Problems 50% & Theory 50%)

sunks for Study:
5.5 Author

Title u!'-l-hmk

" Note: Jtalics denotes topics for self-study

I

| Publisher \ Edition

Yearof |
Publication |

|| Gaur and Narane | Income tax -l'-|:.t_‘.'le'ﬁ‘j]mclii.'l.‘.‘_] Kalyani Publications 2022-204
2 DuwkarPagare | Income tax (law and practice) Kalyani Publications 2002-204
Books for Referenco:
5N Author Title of Book Publisher \ Edition Year of
- — Publication
I | Crasur and Narang | [ncome tax (law and practice) | Kalyani Publications | 2021-2012
2 Cosaur and H:irﬂﬂ:{ i Income 1z (law and PTHCliCL‘) Ku|}fani Publications ZU'EU-N]'
3 | CGaur and Narang | Income tax (law and mrmoroy— 17 T 03000 |
= ' *!L:- ang L ncome taz (law and practice) | Kalyani Publications 2019-202
= f”"; "“'j =T L Income tax (law and practice) Kalyani Publications __zﬂ.l_g.ﬂ%
. FAUT dnel Swurane y ' e SALE ¥ by T am f : v ] .
| amur and Svarang | Income tax (law and practice) | Kalyani Publications [ 2017- 018,
' (Comrse Destoned by | Merife . - Ti— = _
15 'I ud ,__H"JI iy | V:(.”“Ll’l E}/’ “"}l’} - rrl}{‘ COE e
 Dvame and Spnature | Name and Sienature o T T T
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Ll LE % . ) '- ..._ e -
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code:

P r;Er:l mme

BB Programme Title ; Bachelor of Dusiness
L Administration

Course Code: | 24UBMAA2| Title Batcl = 2024-27
GE —1V-Allied TV: Tndireel Taxation | Semestor v
Lecturellrs./Week | 5| Tutorial Tirs./Sem, | 5 | Credits: 3

On successful completion of this course
of indirect taxes in India
service tax in india and understand the

Course Objectives

» the student should have understood the applicability

and familiarize with the caleulation and execution of goods and
working of custom law in india.

Course Outcomes (CO)

anlﬁmr CO Statement KHELV‘:E;]‘;C
T CO1 | To Recall the fundamental concepts of indirect laxes. K1
CcO2 To Know about the GST concepts. K2
CO3 | To Know about the filing of returns, K3
CO4 To Gain knowledge about levy and collection of tax. K4
COS5 | To Understand about customs low KS
Mapping
0PSO
- roi1 PO2 Po3 PO4 ros o6 ro7 PO8 | I'SO1 | PSO2
COl1 H M H H H L M L H M
CO2 H M L M H H M H M L
CcOo3 H M H M H M L L L H
CO4 H M I3 H H - M M H M
COs L - M L H M H H M L
H-High; M-Medium: L-Low
| Unit Content Hrs |
INDIRECT TAXES
Meaning of Tax and Taxation - Types of Taxes: Dircct and Indirect Taxes - Features — Merits
Unit: I | and Limitations - Comparison of Direct and Indirect taxes. Constitutional basis of Taxation 15
in IndiaMethods of levying Indirect Taxes: Advoleram and Specific. Contribution of Indirect
taxes to Government Revenues,
GOOD AND SERVICE TAX INTRODUCTION
Good and Services Tax in India - Introduction — Concept of GST - Need for GST -
Unit:1 Advantages of GST. Structure of GST in India: Dual Concept - CGST- SGST- UTGST- 15
IGST. Subsuming of Taxes- GST Rate Structure in India. GST Council: Structure and
Functions.
LEVY AND COLLECTION UNDER TNGST/CGST ACTS
Levy and Collection under CGST and SGST Acts: Meaning of important terms: Goods,
Services, Supplier, Business, Manufacture, Casual Taxable Person, Aggregate Turnover,
Unit:111 Input Tax and Output Tax. Taxable Event under GST: Concept of Supply - Time of supply - 15
Value of Taxable supply. Composite and Mixed Supplies. Input Tax Credit: Meaning -
Eligibility and Conditions for availing Input Tax Credit. Reverse Charge Mechanism under
——— | GST. Composition Levy: Meaning and Applicability..




———

=
LEVY AND COLLECTION UNDER TNGST{CGST AC'.T; —
temf;'alntc rated tax, Intermediary, Location of the Recipient and Supplier of Scn;mcs, and
Zem-;-atcnguppIy. Nature of Supply: Intra-State Supply and Inter-State Supply - l.la;cc of |
Supply of Goods or Services: Meaning and Determination. Procedures u |1ldcr Gj'l[;J I ruczdurc
istrati i istration - Isory Registration and Deeme

Registration - Persons Liable for Registration Complu T i .
E;gi;f‘::tinn. E-Way Bill under GST: Mecaning and Applicability. Filing of Returns: Types of
GST Returns and their Due Dates.

Unit:IV

———

i N OF CUSTOMS LAW .
:,ﬂ?ﬂl}ggﬁgfgms Laws in India; The Customs Act 1962 - The Customs Tariff Act
Unit:V | 1975 - Basic Concepts - Taxable Event - Levy and Excmptions ﬁ:om Customs Duty - Types-| |

Methods of Valuation- Abatement of Duty on Damaged or Deteriorated Goods - Customs
Duty Draw Back.

Total Contact Hours
Pedagogy and Assessment Methods ¢ . ] ) .
Power point Presentations, Group discussions, Seminar, Quiz, Assignment, Activity

i

[NOTE: Problems 50% & Theory 50%] Note: Italics denotes topics for seif-study
Books for Study:
] E » Year ol
S. No Author Title of Book Publisher \ Edition Yy
Publicatio
1 Gaurand Narang | Income tax (law and practice) Kalyani Publications | 2022-2023
2 DinkarPagare Income tax (law and practice) | Kalyani Publications 2022-2023
Books for Reference:
Taxmann
1 S.S Gupta GST Law and Practice Publications, New 2022-20:
Delhi,
. : Sultan Ch
2 V. Balachandran | Indirect Taxation Nevfrl;:!clhiimd & Co. 202220
Course Desi‘gned by Verified by HOD CDC COE
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"Course Code:

Lecture 1

ne AP I Programme Tie - k B.A,/BSc. B Com..
| el ‘ BBA.,
e e T 202427
SEC I.I: Naan .‘Inll-l'..'llli-ll-\ £lﬁ: 'gﬁ,ﬂﬁcr v
| Quantitative Aptitude
re/Week [ 2 ["Tutorial | Irs./Sem. 775 [Credits: 2

Course Objective

= Tocnable the students to refine their mathemarical, legical, and analytical skills,
* The student will be able 1o answer real-life simple problems by using HCF and LCM.
« The “‘”"l‘-"_“ > able 1o apply the correcy sequence of operations to find out the value of a given
mathematical expression,
*  The student will be able 1o solve the problem involving square roots, cube roots, and average.
* To make them prepare for various public and private seetor exams and placement drives.
* Tounderstand the functions of tableay for data process and deploy dashboard.
Course Outcomes
On the successful completion of the course, students will be able to
O CO Statement Knowledge
Number
= Level
l'o have fundamental knowledge of Mathematics about problems of numbers
Ol ‘using Mathematical formulae. Kl
To understand the conceplts of profit & loss related processing, simplification,
€02 e, K2
To apply the formulae to real time problems on probability, Arcas of surfaces
CO3  land apply data visualization tool for any data set. K3
To analyze the problems solving related to Age, Time and Distance and Time
Ccos  pnd Work etc. K4
l'o examine their employability skills.
D
Use their logical thinking and amalytical abilities to cvaluate puzzle and
decision making related questions from company specific and  other K5
competitive tests / To critically evaluate numerous possibilities related 10
COs puzzles.
To develop their Competitive skills and improve the decision-making skills. K6

S,

To generate analytical reports and presentations using Data Interpretation,
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Ne=hers-HCF Acd LOM of Nuzhers-Decimm ons- Comp
ot Nubers-Decimal Fractions- Com parison of Fractions

:
=
- = S P amd

=5 ==0s- Spmame Reet aod Cube Rooss — Averaoe.

= =2 Umanee - Mibaures or Allegations - Problems on |

|
|
[
N=—ers - Problems oo Asss -Percmtace - Profins and Lo l ﬁ

|
|
|
|
|
|
I
|

[ &8 1

Ak PES 223 WMotk - Ime and Distance - Simple In neerest -

Uit IV | serrs - Q32
o - (Al ”""L-:s.x.\..r._.
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Teat Book

| SN | e TITLEOY¥TH PUBLISHERS\EDITION YEAR OF
! ; | FBOOK PUBLICATION
:‘ | Quantita i\'-n.;T\]'l_l itude S.Chand
| oRs, Aggarwal tor L"U“i“f'“““ & Company  Lid. New 2018
Fxaminations Delli;
Reference Books
| S.NO | AUTHOR TITLEOFTHEBOOK PUBLISHERS YEAR OF
\EDITION PUBLICATION
I'lie Pearson Guide to Pearson’s
- Juantitative Aptitude for ications, New
1 IDinesh Khattar IL uant i wiv Aplitude fon Puhl:_'. ions, New 2013
, Competitive Delhi.
[Examinations ™ Edition
] | uantitative Aptitude and [P HI Leamning Pyt
|5 PaveenRV E — e Ltd.. New Delhi. 37 2016
- Reasomng wie
L ! SIS ht]}ltmltp -
| R Arthant Publications
3 Rajesh Varma otk Objesting India Limited, New 2018
| Arithimetic Delhi
B | s X MeGraw Hill
IQI.I.'!.I'Illliltl\'t‘.' Aptitude for | A
plEpy .. Education (India) .
4 Abhijit Guha Cmnp‘c:m_vc Private Limited. 7™ 2020
Cxaminations Edition
B Ariliant Publications
i e : Quantitative Aptitude India Limited, New .
3 Sanves fa . . _[}:-'_2
Sanvesh K Verma Quantum CAT Delhi: Twelve
>dition
———
Web References
-_-_--___-_-_-_ = Y
L. ]ll_lI‘S:‘fw\\'w.ia\.'atnninlrnm’;mti!!.ldcfuumml:nw_u.:
_-_-_-_-_-___-___ .
2. ll‘_li‘jimtnnpr.cnm_t__g:idcs-’qu:mlit:\ti\'c-m‘-l|mdcf
3. Intpsi/im ww.tutorialspoint.convquantitative_aptitude/index.htm
— _ .
4. hups: www.sseadda.com quantitaiive-aptitude/
| T

-_--‘_-_‘_‘_-_‘_‘—-_-_

h_u_I".i__])_h.‘pinstu_qu_ Tearn-aptitude’
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To provide a customized business educatjo
Opportunities in the growing risk and insu

—_— '

_ Code: BBA Programme Bachelor of DBusiness

programme Title: Administration

______———___________—____-_.__ [l

Fourse Code: 24UBM4s2 Title Batch: | 2024-2027
SEC II:  Nan [ Semester: v
Mudhalvan:

-Wnﬂ\'cek . Fundamentals of

= 2 Tutorial Hrs./Sem. Insurance Credits: 2

practical Hrs./Weck

—

Course Objective

rance industries,

n that prepares students for secking careers

i

Niuranee,
I--_---"—--——__

Course Outcomes(CO)
[ CO CO Statement Knowledge
Number Level
COl1 To remember the basic concepts of insurance K1
- - To understand claim processing with any insurance company, both K2
N cashless and pre-paid claims
o3 To understand campaigns about the Bovernment's insurance schemes K3
and private offerings available in the market,
CO4 To fill out any application under the insurance segment K4
Cos To promote life, health, rural, and Eroup insurance to appropriate K2
clients
K1-Remember; K2- Understanding; K3- Apply; K4-Analyze: K5- Evaluate
Mapping
PO
BONUro1  [roz |ros |pos POS | PO6 [PO7 |POS |PSO1 | PSO2
 CO
1 €01 H H M M M M M H H
Coz H M M H M M M M H
Co3 H H M M H M H H H
CO4 H H M H H %! M H H
Cos H H H M H M H H M
H- High; M-Medium: L-Low
-'-'--.________-___
Units Content Ilr
-‘"""--_.__________ 5—.
| | Introduction:
Uit | Insurance -Meaning - Purpose and Need of Insurance - Insurance as a Social Security | 6
\———_1Tool Role of Insurance Economic in Development - Advantage of Life Insurance,
e Insurance Agency : _
(| ity Insurance Agency as a Career - Definition of an Agent - Agent Regu_latlons - Other| 6
“““H;..;l’l!?__ﬂﬂggi___mies - Methods of Remunerating Agents - Procedure of Becoming an Agent, ]
‘ l.life Insurance and Indemnity
Uni m Pﬂntiplf:.s of Life Assurance - Life Insurance Contract — _ 6
finciple of u most Good Faith - Insurable Interest - Principle of Indemnity - Needs and




[ Premium and its calculation . . . ‘—_-\T‘“‘w
Premium A e Tation & Actuarial Variation - Bonus - Life Insurance Prog
Meaning- Premium Calculation ctu s St Prof odue(
Tradition / Unit Linked Policies - Individual & G_roup Policies With Pro lllf:\.nd :Nlllmul

Unit IV Profit - Types of Insurance Products as Whole Life Product, Int;erest ScnsuIijvc Produeig | 6
Term Assurance — Annuities Endowment Assurance, €i¢ - Insurance roducts for
Female and Children, etc. =il |
Insurance Agent: L D
Unit V Insurance Agent - Selling Process - Consumerism in Insurance - Persona evelopment | ¢
- Product Knowledge - Customer Orientation. i
Total Contact Hrs En
T
Pedagogy and Assessment Methods: _ ) ; ‘
Power point Presentations, Group discussions, Seminar, Assignment, Experience Dlscussm_n____l

Note: italics denotes topics for self- study

Books for Study:

S.No Author Title of Book Publisher \ Edition Yearof|
Publicaij
n__|

1 | Prof. M. Eswari | Fundamentals of Insurance | Sahitya Bhawan Publications, 2020
Karthikeyan Edition: 1
2 | M. N, Mishra Insurance Principles and S. Chand and Company 2019
Practice Limited, 22™ edition,New
Delhi

Books for Reference:

S.No Author Title of Book Publisher \ Edition Yearo
Publicaﬁr
n

1 | Saaty Abdalelah S| Insurance Principles And LAP Lambert Academic 2019
Practice Publishing, Edition:2
2 | M. J. Mathew Insurance Principles and RBSA Publishers, Edition: 2018
Practice 2018
3 | Dr Rakesh Insurance Principles And Sashi Publications Pvt Ltd, st 2018
Agarwal Practice edition A3
4 | Priyanka Singh | Insurance Principles Thakur Publishers, 5" edition 2018
&Puneet andPractice
Kumar
Shrivastav
5 | Hargovind Dayal | Fundamentals of Insurance | Notion Press, Edition: 1 2017
m - I
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—_—1 -
;]}Ff—'""'”""w BBA Programme Title ;. Bachelor of
R T KT Business r\tl|11||1|-lr.|t1-.u|1 |
oS e (T e Batch : 2024-27
| SEC-Ng Non \ijm Elective - || Semester v
Retail Management
'l'l__i-gture Hrs/2Veek l ] M‘_ﬁm \ - Credits; 2 |

Course Objectives
On successiul Cotnpiciion ol s IO T

siudcnts should have understood the concepts and
significance of retail management and 1o CXpose students to the eomerging arca of retailing as an mdustry

- B _Course Quteomes wes (CO) §
{ cO ] CO Statement Knowledge
| Number Level
| C(}I 1 To :umml:u.r the scope and a:umhc.mw of Retall management K1 |
‘l €02 | To understand retail trends and clmll:.nncv. K2
| CO3 | To dp[‘ll\’ the knnwlcdﬂc of all arcas in in Retail b business process ) K3 |
CO4 | To analyze Retail Strategies. Up[mnumm« and competitive advantage K4
| COS5 Iu evaluate the global retailing process and performance in India K5
Mapping
20 /PSO !
I'ol P02 ro3 PO4 I'0Q5 ro6 PO7 ros rsoO1. | PSO2
| CO | _ i o _ L
COl 1 M H M M H H H H M
co2 | n H H M H - H M nm | Hn
co3 11 H i L M H H M H M
CO4 M H 11 M 11 L M M H H
CO5 H M - H M M L M L M
H-High; M-Medium; L-Low
Unit Content Hrs
RETAL . :
Unit: | Meaning — Functions and Special Characteristics of a Retailer -Reasons for Studying. 3
Rclmlmg Marketing — Retailer Equation — Marketing Conceplts Applied 1o Retailing
| — Retailing as a career — Trends in Relailing
Unit1] Retail Model and Theories of Retail Development — Life C_}'n‘e and Phase in Growth 3
——— | of Retail Markeis — Business Models in Retail — Other Retail Models
Unit:nn Situation Analysis — Objectives — Need for Identifying Consumer Needs — Overall 3

Strategy, Fecdback and control — Consumer Decision-Making Process
RETAIL IN INDIA

Unit -1y

Retail In India: Evolution and Size of Retail in India — Drivers of Retail Change in

3
India — Forejun Direct tnvesiment In Retail — Challenges to Retail Development in
India




Process for Global Retailing — Challenges

| Strategic Planning . o _ _ acine (-
Uil oV Ha;l-.uiTEI'h' " Challenges and Threats in Global Retathng — Factors ';\I.!-L“-Cliﬁ:‘nhlll
aecess of a Global _[{EF_:IIJi_I“:'_;‘i“'““-'.'-}i - - - & the
Tetal Contact Hours A B WY
- d e ——— s e e —— )
Pedagoey and Assessmient Methods : _ o _ — ]
- Prowver point Presentations, Group discussions, Seminar, Quiz, Assignment, Aty 3
T Power puint Presentations, JFoRp e T ]
Note: Italics denotes (OpICS for self-study —
Books for Stodly: B
S.No | Author r Title of Book Publisher\ Edition T o
wla ¢ : ‘Illurar“
—_— ; - — | Pubfiey, |
1| SIA Retail Mapagement SIA Publishers & Distnibutors __i;:{"“:;"!‘]
P_\I_Itﬂl_l ccition | '|
2 | R.Sudharsan Retail Management New Century - N -’_fﬁ?"‘!
principles and practice Publications,3"edition o !
Books for Reference:
§.No Author Title of Book Publisher \ Edition Nerd |
—_— Publivali
1| Bhargavi Retail Management Charulatha Publications 019
U (] — Private Limited,!™ Edition
2 | Srimvasan Srinn R Retail Management Dreamtech Press India Prit. 2019
NI DO Ltd,2™ edition
3 UG Mathur Retaii Management Dreamtcch Press, ™ cdﬂio_n____lﬂH
4 Nayak J. K Retail Management Cengage puhlicalions‘-l"‘ 1018
S|P — edition I
5 | Barry BermanRitu Retail Management Pearson, 13" Edition 00
Shrivastavalocl R. Evans -
— ————— _—-—-_-_.d_—.-.-,‘
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Prope 4 SR B Programme Title - |

oy .-\-.hm_m_xlr:uion
U Ul SUBNENY | e | Bateh: 2024-27
' Non Major Elective - 11 Semester 1V
Supply Chain Management
R oevtway Blass YWeek '_ l l'ul:uyi:al Hrs/Sem. 1 - | Credits: 2

.‘]J OO !
\Bnnegement

Bachelor of Business

Course Objectives
\"«\\-'l-l-\' LA \.:

T and IOW oppoTtunitics in SON

Course Outeomes (CO)

R course, the students should have underctond the stnoes nf sunply chain

AL CO Statement Knowledye
N Level |
L) o roval the stadents o understanmd the PliTILTPELb. practices and application in K1
Supeih Cham Nanagement
O T wendonzamd i cgal aspects in n Supply Chain Management K2
O} To aped the varouss imensions of tinancial supply chain management and its K3
b SR T
U VRS T mmpact of ogisties and supply chain management with a 1 R4
QoIPNttne stEtegy
QO3 To ovaluae the msues in supply chain management and understand the K5
penizeters supply chain integration
Mapping
| |
ro2 PO3  PO4 ‘ PO5S | PO6 |PO7 |POS |PsSOl1 | psO2
01 B M | H B E L M M I H |
ol | T T T M L. M i M
COs H ' H H L. | =N H H H H M
COs 31 H Y| - | H M H M H H
o= H \ A\l S e H M H M
== 50 M-Nadiur- 2 oy
Unit Content Hrs
DTRODUCTION TO SUPPLY CHAIN MANAGEMENT
SCM - Definition — objectives - Evolution - Need-Issues involved in
Ueit: | | @uudonine  SCM Framework-Types. SCM  activities - Constituents - 3
Organizaton
SUPPLY CHAIN INTEGRATION ==
Stges-Barers to intermal integration - Achieving Excellence in SCM -
Uzl | Dimeasions of Supply Chain Excellence-Forces influencing SCE Emotions, 3
PEasical and Financial Supply Chains - Check list for Excellence




-

|
| Purchasimg .m:l Supply Management - Introduction -Imponance —OIhjcc!i\'cs-
: Unit - 1IE | Purchasing process - Purchasmg & other functions - Purchnsing. and IHng"i'_"-'ﬂ 3
| lopistics interfaces Types of purchase - Purchasing partnerships - Materials
| conremy - Inst-in-time purchasing S ——— |
OUTSOURCING IN SCD]
I| I AY ‘ Meanmy neetl - {)ulau::n,i]l!_ risks - Dllt‘uﬁl”‘L]l‘l“ process - New appra tnities in 3
: L Se Y antsonrcing - Myths of SCM outsourcing
| | PEREOIMANCE MEASUREMENT INSC —
| Umt: V "-J.,.:nm" ~Advantages of performance measures - The benefits of performance 3
| | meastrement - Measuring SCM - Supplier per [ormance measurcment -
Parameters of choosive suppleers |
Fotal Contact Hours - | 15
CPedtazngey and Assessment Methods : B e— o
[fower point Presentations, Group discussions. Seminar, Quiz. Assignment, Activity
Mote: itahics denotes rbp:_cs}drsef,f_s.wdy
rml-u for Study:
SNo |  Author | ‘Title of Book Publisher \ Edition Year of
] Foblication
I | Shankar Ravi ‘;-lj-ﬁp_lydl’"l-];;i;:-_h’!:|n::gumcnt McGraw Hill Education 2020
i n - L Indial.?:f Edition
2 [ SIA - " Supply Chain Management | SIA Publishers & Distributors 2020
| ) it Pvi Lid, 1" Edition
Books for Reference:
SNo [ Author Title of Book | Publisher \ Edition Yearof |
I | (1 Publication
1| 1tassa Shaikh, Shahjshan ithan Shaikh. Dr. | Supply Chain | Nirali Prakashan,1* 2020
Neliaal h’lrnyu_r._llJ_g.[n_ui.}E_f_!_ﬁi_nﬁahm | Management Edition
2 | Mullick N If Supply Chain | Enkay Publishing 2020
= | Management House, 1™ Edition
3 | Shah Janat Supply Chain | Pearson Education 2019
| e Manzgement | India,3 3" Edition
4 | Sanders Nada R Supply Chain | Wiley india Pvt. Ltd, 1™ 2019
_ - | Management | Edition
5 | Chopra Sunil Supply Chain | Pearson Education 2018
i ‘ E Management | India, 1" Edition
. - _
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|
:i ﬁmf_" BBA lPl‘ﬂgTamme Title : Bachelor of Business |
! | coder : - Administration
| [Course 2HUBMAVA | Title | Batch: | 202427 |
z VACII: Busi : =
| Code: —— —: Business Ethics | Semester | I' 1_
;LEF@“J“““L |- | Tutorial Hrs/Sem. | 30 | Credits: | 2°** |

_Cunrse Objective
: ton of ethical issues and dilemmas faced in the business
enviropment. It aims to develop the students’ ability to identify, analyze, and resolve ethical problems

in business. understand the role of ethics in business decision-making, and appreciate the importance of
corporate social responsibility.,

It provides an in-depth examina

Course Outcomes (CO)

~ Cco CO Statement | Rnowled |
Number | & |
L - | Level |
C0O1__To Understand key ethical theories and concepts. | Kl |
CO2  To Apply ethical frameworks to business situations | K2 |
| CO3 _To Analyze the ethical dimensions of business practices and decisions. | K3 |
T CO4 [To Evaluate the role of corporate social responsibility in businass. | K4 |
| CO5 | To Develop strategies for managing ethical issues in business | K35
Mapping
N0 /PSO ' =| I i |
POI | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PSO1 | PSO2 |
co ] | | |
cot | H | L H | M | H | I 1 E T M | L M |
co2 | M | H | H | H | M| M| M| H | H H |
co3 | H | M | M| H | L | M| M| M | H L |
co4 | L | H M | M | H H | M | H | M | M |
COs | H | M M | M | H H | L | M | M | H |
H-High; M-Medium; L-Low
Unit Content [ Hrs t
Introductionto Business ethics and values  Meaning- Nature of business ethics-
Unit1 | portance of business ethics- Factors influencing business ethics- Arguments for 10
and against business ethics- Types of ethical dilemmas- Values: Meaning. Types of

values, I

thics in management FEthics in HRM- Importance, Managing ethical issues in
Unit:Il HRM- Marketing ethics, Importance,-Ethical issues in marketing -Fthical 10
-[behaviﬂur in relation to suppliers- competitors- Ethies in Finance and Accounts.
Ethies in management Ethics in HRM- Imporntance, Managing ethical issues in 1
HRM- Marketing ethics, Importance,-Ethical issues in marketing.-Ethical
Unit:IIl behaviour in relation to suppliers- competitors- Ethics in Finance and Accounts.

—

10
‘-_-_-___—_-——__

PEdang‘-‘ and Assessment Methods :

o ) —~ i
- G HE»M &£ MELee7TIN 5
— FlAree M I ¥

- N N AN i) YN -':_.!Niﬂ rnCE
i - AeCcOUONTING A p
- CTi4ree L~ /A :

——__Power point Presentations, Group discussions, Seminar, Quiz, Assignment, Activity
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| Procramme | BBA

rogramme 1ie :

P hieboay ool P
| code: Aot
Course Code: | 2MUBMSTL | Tig)e TR Ny,
- X1 Serenles V
e prens el & Progect Mammee e
Lecture s /Week | | Wovial Ihs/Sem, I Credins: g

On suecesshul completion of this Conre,
knowledge lor ml.‘:hlla]m:;{ e

Conrse Objeetives
the st en would wenlente ente

s enterpose and nnder il o Propect wotl too

prencar il skalls ol g

: { umwUuh-unuw{l'“}
| O | 1) Stutement Iy lealgree
Number | Level
COl | Toremembe t'lllI-.'|iu'l:-.'l||'1|||]1 clinaeter e comequences and s imphici o, I
i PHpresent seenarnn
CO2 | Torelate am ilen abouy entieprencurslip developien progean e i ol 2
gt suppott ol entreprencurs,
CO3 lo apply entreprencurial skills apyd knawledpe in 1o project entilivation el e K
) selection process
CO4 | Toanalyse project repont qnd business plan prepasabion lor competitive hisiness, 1544
I Cnvironment
COs To il.‘\'il]'ll-'lf:.‘ the vartous sources ol business linanee and tentily the dif ferent IKs
L Institutions that supportinge Cntreprencins
Mapping
P(}/PS() e :
T.(,’ D ror | roz | rox | ovos | pos PO | POT | ros | psor | psoz
R o T T T _ I M l. M I I " I
_Cc;m i [ I M I I M M I M
€03 ] M 1 [ I l. I l. I M
- CO4 M 1 M I 1 M [ I M I
COs5 I M E I l. I I Lw=|Vr] I
1-1Tigh; M-Medinm: L-Low
~ Unit Conlent s
Ui Meaning  of - Entreprencurship Charactenistion,  funetions type ol %
nit: | entreprencurslop — Eotreprencurship  Role ol ehtteprencurship in: cconomie
-:lc\.'L'l-::-pnlcnl waren Entieprencenrs &praldents of wonren CHtreprenenry
| ENTREPRENEURSILE DEVELOPAENT
Unit “[] Entreprencurship development Programme — pead — objectives Contirse i'”lﬂl'l_"!'- IR
“ = 1D phases — Evaluation. Institutional support of eniteprencurs. Factors alfecting
— cntreprencur growlth
. LCT MANAGE _ . . I
Unit 111 Meaning of project concepl - cateponies — project hile eyele — cliarcteristios of
o Pl’i!'jl.,‘{:l - P[uiu_-] manager rade andd [L".Illjn'nilrllll s project ey




Project 1de
report = planning
ofa pmju
SQURCE OF

ptificaton - selection =

N :.'LH]‘.II'I!]SSIUI'I -

0 L —
FINANCE FOR

A PROJECT

|

source of finance fora

evaluation - objectives = types —

preparation-Start-up costs-basic start-up problems

project -

Institutional Finance supportive projects - p» .

pl('F_]LLl formation — Contents of o pro;
Guide lines for formulating a pro

Nn'n.t - \'1

l\. _‘—,_I
wal

_—
———
—
~

process ofProject evaluation -Business _.E.',:_'j

Total Contact Hours

Pedagogy and Assessmenl Methods :
Power point Presentations,

Note: ltalics denates topics for self- study

—
%

Group discussions. Seminar, Quiz. Assiznment, Activny
Lol

Books for Study:
=g e T g
%:No Author litle of Book Publisher \ Edition Yard
PebScrin
1 | Dr. S.S.Khanka | Enwreprencurial Development Chandpublications.Dec R
i i 2007 Revised edition
2 | SarwateDilip Entreprencurship Development Everest Publishing st M
and Project Management edition
Books for References:
S.No Author Title of Book Publisher \ Edition | Yeurt!
Prbifcite
1 Charaptinmth Entreprencurship Development and | Pearson Publication =01y
Poernima M Small Business Enterprises Third Edition Jan
2018
2 | Prasanna Chandra Project Management McGraw Hill gl
Education. *‘-_:h_-._njl_ll_!-‘:‘___..r—r—r—‘
3 S.B.Gl‘lp_!a and Entreprencurial Development Sultan Chand and 5
! ,P.Srmwns_:m' Sons puw
4 Efla:bl;.;rt DJ. Ejlsrt_ch,! Ertrepreneurship McGraw E{;II
lalnew 3 ivianimalky, g 1d1“ 1
Michael P Peters, Education. C
Dean A Shepherd o
° ELI y:]iﬂiussulfh’ Enureprencurship and project Thakur Publishers. "
priya singh management ["-:dilion____________.__-r--““'/
.-"'/‘
- - - A
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On successtul completion of thig

Procedures, Find oul the hidden e

| BBA Provramne Title : Bachelor of Business
N . Adnmimistration
24UBMNIS2 lnh: o Bateh : M4-27
CC— \ll SKill Enh: anced C ourse : Semester vV
Re \L.‘LILh ‘-hthm!«. lm i\.l magement
tR l'lllml 1| ]ll . f\um 1 B {'i‘l‘.'liil.‘i: 5

Course Objectives
course, the studemt shoukd he

asons which has not discovered as yel

———

(‘uul 5¢ ('}utmmfcx {( U]

we understood the Application ol Scientilic

| ( O | [ () st l[l‘llll‘ll[ N B - |\EI1II“!:‘I|5;C
CNumber | ) Level
C (]_1’ "Iu mmn‘uhu Mundamentals o ol h.\_muh ~Eﬂ_”‘* mm“.ﬂu.,‘,m ) K1
II___":T_(:J_;__i I'o_dlluugn_xl_hm about data -.nllu.tmn and s anyphnu_ n_:uhu-.h ———— ==
| CO3 | To apply the RT"U'-”_LLI“L s ol Js._w_g\lth lh:mwh \,umuw:_{_gh e — k3
‘ COd \i-::"t:::'h ses the knowledge's of the studers through interpretation ﬁd_l_quit_ R K4
| €CO5 [To Justity the collected data to prove or disprove the hypmhc_g_isr | —_1:‘;__‘
Mapping
'0 7/ PSO i i ] —
co PO1 PrO2 ro3 PO P03 POG6 PrO7 o8 PSO1 | PSO2
|_col I H il 1l I T T O T O I T
CO2 H H H H I - M M H | ¢
CO3 H H H H M 1l 1 n {u | M
o4 M M M I M L I ™M | ™
COs | M L 1 M Tl M | M | L L | 1
-igh: M-Medium; L-Low S
Unit Content s |
RESEARCH METHODOLOGY =
Unit:1 | Research - Meaning - I?cﬁnitiun — Objectives of Research — Types of s
Research — Significance of Research — Research Process - Research Desian —
Sciemtific and Non-Scientific Rescarch
Y NG .
Unit -1 Meaning of Sample- Concepts used in Sample and Sample Design Steps in
' Sample Design — Types of Sampling — Probability and Non-Probability 18
Sampling
— =
DATA COLLECTION , N
Unit:111 | Data Collection - Tools of Data Collection — Primary data-Interview Schedule 18
- Questionnaire — Observation, Pretesting - Pifot Study and Secondary Data
e ] |




T T TANALYSIS OFDATA T
Unir I3 Processmg and Analysis of data - Edumg - 'lfl.-.h!lg Fabulation = lest of I
Sienificance *T* Test - F Test - Chi-Square test (Simple Problems only)
INTERPRETATIONS AND REPORT WRITING '
i A Interpretation — Meaning — Techniques of lnerpretation — Precautions in s |
' Interpretation — Steps in Writing Report - Layout of Rescarch Report — Types
of Report — Technical and Popular - Prapantinne far Writina Rescarch Report |
Tatal Contact Hours _m
Pedagouy and Assessment Methods _ ) o '
Power point Presentations, Group discussions, Seminar, Quiz, Assignment, Activity ‘
Note: /talics denotes topics for self-study
Books for Study:
S.No Author Title of Book Publisher \ Edition Yearof |
Publication
1 | C.R. Kothari Research Methodology : New Age International 2020
GauravGarg Methods And Techniques Publishers, Revised Edition
2 | Deepak Chawla | Research Methodology Publisher: S Chand Edition :2 2016 ‘
Meena Sondhi Concepts and cases |
Books for References:
S.No Author Title of Book Publisher \ Edition Year of
Publication |
1 Krishnaswamy K. N Management Research Pearson Education 2020
Methodology - Integration | India, Edition :1
of Methods and Techniques
2 | Anand, HarcendranVinod, | Research Methodology Pearson Publications, 2017
Chandra Edition : 1
3 | C.R Kothari, S Chand Resecarch Methodology Edition Three 2019
Publications
4 | I’. Saravanavel, Rescarch Methodology Edition 3 1991
KitabMahal
5 | Donald R.Cooper and Business Research Methods | Tata McGraw 2012
Pamela S.Schindler ! Hill, | 1th edition
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f';i.-tlg|':illlllit‘ BBA Programme Title : I— "1 Bachelor of Business |
| eode: Lo _ | i )

[ S Admnistration

[ Course 24UBMS13 ———]m;:_*_—__-_-—__'*—h Batch - 2024-27
|5 g Ce Y111, —— UL LR ki
. Code: CC :\I" : Semester v
h\v | E_(___]"“:"“““O““I Business and Export Management

s Hrs./¥Weelk y | Tutori; - = - -

Lecture orial "l_"jﬂl‘lll_.__— - | Credits: 2

Course Objectives
On successful completion of this course, the styde

, : Mts should have understood International Business, Marketing
Environmental, Economics Institutions, EXIM palici

€s, Development Banks and Export Procedures

Course Qutcomes (co}

cO CO Sl‘.ll(‘ll:t';—-_ Knowledee |
Number | Level
T To remember the concepls ufinlirnri[iumh_uémand CXPOrL manavement K1
COr | To understand the Issues aﬂ(ﬁlawzg}ﬁ[mtlc . K2
03 To apply knowledec in the pruE{-s_m_'EQiri @ﬂpon trade K3
CO4 | To @:ﬂl}ﬂp_ﬂﬁcm!s and practices prevalent in the global trade K44
COS | Toevaluate and execute the procedures for export business K5
Mapping
0 /PSO T ]
co >~ PO1 ro2 1’03 PO Fros 06 roy PO3 s P52
cot H hYi A% M M M 1 L. H M
Co2 H H L M H M E M I I
_C03 | h H [l I L H L 1l M I
Cos | L H ¥ L - M [ M H L]
_COos | M H H H M L M M - M
H-High; M-Medium: L-Low
——
Unit Content Hrs
_-_'_-—-——_—__
i AL BUSINESS & MARKETING
Meaning — Definition - Objectives - Modes of Ingenational Business, [nternan:on:tl
Marketing Vs Domestic Marketing - Features, Scope L_\f Intcr_n:.n[onal Marketing -
Unit: | Bencfits of International marketing - International marketing decisions 18
NTERNATIONAT, MARKETING ENVIRONMEN
Political ~ Legal — Cultural — Economic ~Demographic — Technological - Natural
—— | factors } —
Uity | INTERNATIONAL E ' 1
—— [ IMF-IBRD - IFC - IDA - GATT - WTO -UNCTADT ]
RT POLICY PROMIOTION AND REGULATION _

Ure Policy features - Policy measure - Export promotion measures lnf‘raslruj:tum] Setup ‘
Init and Aids - Exporl promotion cuuncil—cmmnudi!)’_ boards - Boartj of trade-trade | 18
development authority. FIEO, IIFT, Export inspection council, STC, Export houses
— . |

. “FINANCING
Unp v | Procedures for granting packaging eredit, Post shipment ﬁnnncc-?lmn lerm, M-:d.mm 18
lerm and Lun:‘iurm finance, Negotiation of document under l:f(., Advances against,
~———| Chiims of export incentives, ECGC 1DB] schemes-EXIM BANK |
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hy
] Pedagosy sl Assessment Methods ‘
L Powver paostt Presentatwons, Cooup discissions, Sennin, G, Assitniment, .-'\-.'mll._\
Note: Rolios denotes topies for self study
Books for Study;
r 5 1 L] A -i ] L]
I S.No Author i Fitle ol Book I"ublisher \ Edition Year of
| ' Puldie, i
1 Cherumlam, Tternatimml Business Pla Learnimg Py Ll Sicth _":"-
Framwes Idinon,
2 ARy Sinastana Expont Tmpant Handbook Fosimess Paasnto Pabhishing AT
l | Co e Ll Foueth Fdinon

Rooks for Reference:
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N.No Author Title ol Book "ublisher b Edition ! Yearof
_ . l‘_llll“t".iil:u||
1 Charles WL W, | Iternational Business: MeGraw Tl Fducation; 1th 2 |
K. Amin Competing in the Global cdition
= Marketplace S |
pi K Aswathappa Tternanional Busiess MeGraw TLlL 7 th Pdinon 2020 '
3 Charles W, L 1hl) Intcrnational Rusiess MeGrw Th Fdueation Tndia, (L
_ Eleventh edition, Angust 2019 -
4| Gordon anmd Financial Mackets and Himakiva Publishing House 2001
| Nanwajan - Institttions Prvate Limited, ."_" Edinon | |
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e -_H_Ii.—\_ . l)_l‘ll;:srqn Title .. T T ———
aramme =~ Laline I]l] s B = -
p;u,.‘.ll 1 . Bachelor of Business ]
ltiﬂ‘;__l_,——r-— 2UBMS 14 | Tie Administration "
Cout’s CC = N1V Batch : 2024-27
Codet . ‘ e 7
Google Workspace BRIy ¥
s /Week 2 | Tutorial Fhrs) :
H[__iz("“llt Hr [ -LI!’_"_E;_D__“‘___ | - | Credits: ]

To [i..‘]"ﬂﬁ”ﬂ?

wilh their customers digntally.

human connections 1s cv

Course Objective

Course Oulcomes

Chmore miportant when people are working remotely and interacting

onthe successful completion of the course. students will be able 1o
CO CO Statement Knowledge
Number . Level
COl To illustrate the concept of quickly schedule meetinss and events K3
and get reminders about upcoming activities using calendar
CO2 Understand and integrate skills such as creating, editing, sharing, K4
and customizing documents using documents.
CO3 Validate the idea of creating  and presenting  professional K3
presentations for sales, projects, training modules, and much more
using Slides
CO4 Develop data visualization options in Google Sheets, as well as how K4
to use Google Forms
COs [ustrate the concept of GMail and drives K4
I--------_---___-———_
Mapping
|
- ] > > 7
i roi PO2 | PO3 PO4 PO5 PO6 o7 PO8 PO9 PO10 PSO1 PSO2
NeUp m| W | dH [H[H]L | H L H
\Eﬁi‘*h— - K H M H M L
MM [ M I
~\\C‘()‘f“ L o A i L = M M hH A H M
- 1
:\C{_J‘s“‘-—hi—— H L H L M L M L M H
== [ W[ {m | wm [ #n | H [M]H]]!

4‘”'High; M-

Medium; L-Low




Content Hry

i
— —— _ o P— -
5 e :
| Sample Programs

o Calendar: Create and manage cvenls

wrl aetjon iteres., set preferenues te

*  Dovs: Create and mmge compnts @ AL
work \T'J;I-;_ antd use the {jf.h!_‘IL!' [hisn !.!"J“n'fll".' 1ests]
o Drive: Organize. protect. amd share files.

o Omail 2 Compose, send, end reply to mesages.

o Meet & Chin : Manaee video meetings and collaborate using instint

| 1)
l (HISCHTUEN
i »  Sheets: Create and edit spreadshects directly in your brovser—-no othersoltware
| is required.
| *  Sheos Advanced Topic: Apply themes and conditional formatting. anduse
advanced formulas and functions
»  Slides: Creme and colliborate on professional presentations for
proposals, sides, marketing, or training
¢ Form: Te create online forms and surveys with multiple question types _
| —
Total Contact Hrs 60
Direct Instruction. Flipped Class, Digital Presentation B
Pedagogy
Assessment Methods
Seminar, Quiz, Assignments, Group Task. J
- I s ._-———-—'_--._F.-._FF-
'Course Designed by Verified by HOD CDC COE
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Programme IL HB-"'L__T Programme T T I —— Bachelor ;!_l‘_lirl_sm_?
.'nlh'E ) —t— !l—' e ——— I |- _;l'-_!i“ﬂiﬂ_lin.l.l}_{.“_ _|
' 24UBMSE1 _I"_I"-_ —_—= _____l_g_:ltt:il iy _3&34—2? |
Course Coder | DSE - Indusiry 4.0 Semester v

LeconeHrseek L6 Tt sSom T croame |4

Course Objective
s will have knowle
V401005

Atthe endolcompleting this course, stud
ranstomunon and the I‘ml]m\-i“g Industy
« Artificial Intelligence
e  Bie Data and Dan Analytics
« Intemet of Thines

—____ Course Outeomes (COy
F o ) Staten =

CO Statemeny

cor | Understand the drivers ap

| Knowled

dge on Industry 4.0, need for digital

[iTG
beth

Level

SOLINE — e Crvers and enablers of Indusiry 4.0
o Appreciate the SIMATMNess i Sy Factor

CO3 | Able o outline the various :zg:rs?c;n_s_

W_ Appreciate the power of Clou Computing ina nl.m-.'a'kcd_ca{mmy
CO5 | Understand the opportunitics, challenges brought about by In
| how organ isations and indi vidu:

an !5 should prepare 1 reap the beng fits

wustry 4.0 anc

used in g manutacturing plant and their
role inan Industiry 4.0 world

es. Smart ¢ities, smart products and|
| SRR Services

K2

K2

Mapping
‘“ﬂg | — D T couT
PS5 ’\ POL | PO2 | PO3 | POs | ros | pog ro7 | ros | rso1 | rsoz
[
co | e 111 S
o1 |y M M | [T 1 M i I H
CORCNT T IF W I S I 1 n "l H [ H
€Oy | M I M i ML UL oM n
TR Y T 1 M H Tl M i M
_‘__—i—hn_n_--_._ S |— E— F—— ]
COs | 11 | m M| 1l T I N H | 1l I
H-High: M-Medium: L-Low
Unit Conient Hrs
—_— S——
Industry 4.0 e . .
Need — Reason for Adopting Industry 4.0 - Definition - Goals and Design ‘
Unit; | Principles - — ; ) I8
Technologies of Industry 4.0 — Big Data — Artificial IIIIEIllgcn_(rE (AT) — Industrial
S 1 T of Things - Cyber Sccurity — Cloud — Augmented Reality
Unit: 1y Artificial Intelligence | it & e . 18
i Atificial Intelligence : Antificial Intelligence (Al) ~ What & Why? - History of
Al - Foundations of Al <The Al - environment - Sumul.u! Inm‘lcncu? of Al -
Application Domains and Tools - Associated Technologics of Al - Future
kﬁ{ﬁﬁ}}tcl.\: oF Al Challenges ol Al - =

B



§ | i, . T s b R - SR o W
Unst: 11 £ wheciog - Dary Faodetion - Daza : Tonuenoioses - Bz Dy
Biz Daza - Evoiuin ) 10 - Ric Doace, Meriss spad
-_ ] s [em oy T '“‘L:_' b T LT -"__ R E b S < ok, N
' Definitioes - Exsental of Big Dena iz 1o

o
PP e S e oL, Wi o g SR 5

Vihoenmross - Bre Dz Conpainetins © Din i U
14 e, - bl —— - 2

- . = e T e S e
Provessing Frameaorks - Brg Dtz Appaas i

— —

' Applications and Tocls of Industry 2.0

— e

# oue vt T - Mamfacteniae - Healtheere - Edacatve — Acuspoce !

"J‘i““‘"""\ £ L Shi s L = i " A ¥

- §5 s ae ] ik ._...\__;...- Rl e

- - g o L o ey 1g - e st m R ha Dl 1
Unit IV Defense - Agnculiune - Transpodialnons and Loges

-

™

5 s [ TR I | . _-.‘..____.
on Society: lmpest oo Business, Govermnmei. Fropie. Toods for Amifisy
Tntelligence, Big Dataand Data

Analytics, Virtusl RBeahity, Augmantsd Realiyy, [oh, RoCle
Jobs 2030
> mmn ]| (e A e
I Industry 2.0 — Education 2.0 - Cuntenlen: 2.0 - Fax iy 2.0 — Shalls raguiead foc

UnitV Fum:'-’ .

Tools for Education - Artificial Intelligence Johsin 2030~ Jobs 2030 - Frameword

| for aligning Education with Industry 4.0
Note: Jtolics denotes topics for saif study

Books for Study:

S.No Author _ Title of Book Publisher | 1 Yesxol

| |' Fdition Pabicsy
I P. Kalimj.T.Dewvi.

Industry 4.0 and education: CRC F‘nes.\Ta\;’cr“_r"
Tra.am'la..n.e Technology ang Group
r-‘.plhcatmm

[ E¥]

P. Kaliraj. T.Devi,

Emﬁcm Intelligence Theory.model CRC PressTaylor & Franchoddl
nd Applications

. Group
1 |
Books for Reference: T ——

5.No Aurthor

Title of Book " ! " Poblisher\ | Vearw

hjt‘hﬂ
L | Edition | I “M“‘
Industry 4.0: The Industrial Inter —

netof | APRESS 018
Things |

1 Alasdair Gilchrist

(1)

Kaushik Kumar, Industryd0 . ——— 7 T Pt

Divya Zindani, ). Springer

Paule Davim I[De"elnﬂmems towards the Foyrth
ndustrial Revolution
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WAL

|
|

Coutse dutcomes (CO)

CO Seatement

o
Number
COU Diende O conapt o it QL.
(AN Diocias e R s and .\.'3:!.1'4:11!.\1&\‘11
COE Do proves ofonlne puachases
GO Chaaatarie enline consanet Behaviowe i dgital nauheting,
CO3 | Demenatare e convpt el soviad madia
Mapping
) i | [ ' ‘
™ MOl PO P MY POS r'Oo o7
] |
8.1 FENEY } | { |
ot ‘M I\ Al . " | M
AL H i H 1 tH “I
cod o\ 'n 1 A m M 1"
L LU L U AL 1 I
oos (e (N [N W 1 M
M-Hehs Mbabue: L-Low
Unit .
i | Content
E-Marketing
Ui |

. ‘
Tha Vil Wkl Changine manketing 1

;l'.‘\l ALY S TR AT
o)
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LR TSR UTERTERIIN
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bx_ﬂ-h_n; Hﬂa rketing I\Eix_ T

e 10| , l
| b -Products—Marketing sepm : 15
‘ i - : hg entation ~Consumer segmentation — Consumer Traits —
onsum ine shoppi _ .
' |c lization and Impl PPINg Issues — E-price - The online value - E-Promotion —
K n
| pesalane mplications to online marketing mix Decisions
[ i T T s
= Online Customer = -
i 0 The Digital
Unit- 1Tl cosystem — Online Consumer behaviour- Cultyral implications of key web
‘Lharactenstucs ~ Pynamics of online consumer visit — Models of website visits = The L
web and consumer Decis;on-making Arocess — Database marketing
1 ;
™ lsocial media B e
|
| unitty | The social media models by McKinsey - Marketing with networks-The social world —| 1§
Social media analytics — Social media tools - The Social Web ~B2C and B28 scenarios
— Viral marketing- Social curation and brands.
- . = _
Web Business Models
Customer-centric web business models— Customer-Centric business management — 18
Unit V h:*?h chain events ~Web chain analysis—- Customer value analysis and the internet —
1 |1 eb benefits to firms —Business Models-Revenue benefits - Financial services and
the internet—The Indian Web Market - Role of internet-Price Effects in online
lDomain. :
S 1
Total Contact Hours 90
Pedagogy and Assessment Methods ;
Power point Presentations., Group discussions, Seminar, Assignment, Experience Discussion, Brain
L storming, Case study
Note: ltalics denotes topics for self study
Books for Study: 5
S.No Author Title of Book Publisher Year of
Edition Publieatio
__-_‘_-l_-_-_ — - - n
| E-Marketing Judy Strauss and Raymond Frost PHI Learning Private Lid, 2012
New Delhi, Sixth Edition
—1 —
2 Digital Marketing VandanaAhuja Oxford University Press, [2016

S

New Delhi, Second
Edition
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S..\in[ Auntho e 1 P“hlituuﬁn
——— L _._._r_'_'__.._.__ — I I.; (4 d‘ ]n I _-_‘_-_‘—_--_*-—_
7 leshamesh Philip _ Marketing Management Indian Case 5}“ SHINGHdEd) 2022
' Sixteenth Edition
Kotler, Kevin lane
Keller, Alexander
:Ehem-:u, Jagdish N.
heth
2 Magnus Unemyr _MASTEHJMGEI‘HIEE_ Kindle Edition 001
MARKETING
rf.'uum?ﬂcsigncd h}r____‘v‘-.;_riﬁccl by HOD CDe COE
Name and Signature Name and Signature IChecked by Approved by
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| DAUBM5E3 i—'_ e g Batch : 202427
Course Code: SE —1: Financial Services

I Semester v
Tc[urclh\ﬂ’“ Week [ 6 _r“'"“'”lle'{"ltll - Credits: 4

Course Objective

The studems should have understood and become [
enhance emplovability in financial sector.

Course Outeomes (CO)

amiliarise the services and products of financial sector and

— - _
B co | CO Statement [ knowled
; Number Bt
Level
|' ((}l | To Understand the role and function of the financial s}ﬂu?_ K2
TC02 | Ennch their knowledge on key arcas rok Wing to management of financial products and
SCTVICES K?_
C03 | To familarize studems abouwt Venture Capital, Leasine, .
& K3
CO4 | To make them understand the Credit Rating system. K4
CO5 | To enhance the students on Recent Trends in Financial services like Mutual Funds De-
| nat Services. : R

. Mapping
I .
fﬁ‘\ POI1 PO2 PO3 POA4 POs P06 PO7 POS PSO1 | PSO2
I~
co
COl i M M H H ] M 1§ H H
CO2 H H H H H I H H H H
CO3 M H H M H M H H M H
CO4 H H H H M H H M H M
L COs H M M H H H M H I H
"-“l“h M-Medium; L-Low
e —
M Content Hrs
Financial Services Financial
Unii: [ [Pervices: functions - characteristics - preblems of financial services sector - regulatory 18
framework - forces influencing financial services. Securitization: features - need for ‘
securitization- benefits of securitization.
Uiz Merchant Banking, factoring and forfeitin
: 18

Merchant Banking: functions - SEBI guidelines for merchant banking. Factoring and
Lﬂrfeiting: characteristics - types - legal implications of factoring - advantages and
isadvantages - functions of a factor - factoring Vs bills discounting. Forfeiting:

Modus operandi, advantages, factoring Vs forfeiting




1
i
]
[ lLeasingand® Venture Capital e Y
i Unic I h
Leasing: characteristics - types - financial lease Vs operating lease - leasing Proces |
benefits - limitations of lease financing. Venture Capital: features, stages ':'f”“ﬂtu I
|capit:1l financing - benefits of venture capital funds. |
el —— e I e _-_-_-_-_‘_"‘_"'—-._ |
Mutual Funds ‘“‘"Tl--ﬂ\
Mutual Funds - features - categories of schemes - organisation of mutual fungs j,
i : oiance Registration- ; Iy
UnitlV | Non Banking Financial Institutions: Registration- Structure- regulatory |
framework-RBI measures for NBECs- Residuary Non Banking Companies-role of Board|
for Financial Supervision, '
= e ‘_-‘_-_‘_-_'_'_"'—-u.____‘x
Credit Ratin .
v Credit Rating : features, advantages of credit rating, CRISIL, ICRA, CARE - factors "
. determining credit rating - equity grading.
) o _-_‘_\_"-‘_‘_‘_‘1-

Fotal Contact Hours

PPedagoey and Assessment Mcethods

Power point Presentations, Group discussions, Seminar, Assignment, Experience Discussion, Brain |

storming, Casc study

Note: [talics denotes topics for self study

Books for Study:

S.No Author Title of Book Publisher \ Yearof |
Edition Publicatio
n
1 [Financial Services Dr.5.Gurusamy Vijay Nicole Imprints (P} (2013
Ltd, Chennai. 4™ Ed
kR " : . |B-Santhanam Margham Publications 2012
Financial Service
_____________.--
Books for Reference:
S.No \uthor Title of Book i iti Year of
h ! of Book Publisher \ Edition publicafe?
I [Financial Services  E. Gordon and Himalaya Publiching House, 2015
K.Natarajan Delhi.
2 NaliniPravaTripathy [Financial Services PHI Learning Pvt Ltd, Delhi. 2
__———-—-‘—.__/
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HIA Pragramme il Virchclog g,
IProgranine ' Adlttinigy. "%
ol ‘ L IUTMSS litle Bateh | o
{'1III|-\u{ s - N P M) Seimester | H
Gervice Matketmg: | r
: - Dlan ‘Tutorial HrsASen. Credite: | :
[ painre ”l'\‘,f\‘ri"l‘ri X | .
(‘onrse Objectives
On Suceessiul Completion ol this Course, the Grudent shonld hive understood Service Maka,, N
Types, Markel Segmentation and Marketing: Mix for Various Service aeclors
Course Quleomes ('
) CO Statement | Kumiel
Number _ . _ L Leve)
i To recall the virions voneepls ol service neketimg . | ‘ i Kl
CO2 | Tounderstamd the strntegics for manageingt and i I».Ii'llllj‘: ol services | K
arions business seetor T

COX | Toapply serviee marketing coneepts in v
TCO4 | To mnalyze the deviee strtegivs for minrketing: se
cnyirammen

TCO5 | To evaluate how services manhet i
fimework o help managers ientily and solve ni

e prineiples cian be psed as o concephual K$

rvices in liberalieed business ' Ki
; |
iwketing problems |

Mapping
o rso | | ) ‘ 1
\ ro1 | ro2 | ro3 | ros | ros | roe | ro7 | POB | PSOI | psor
CO || |
BRSSO L B M M M ) T i wo| "
cm [ o|n - } T I vigh oo i q
o3 I | 1. M M . il L | "e
(;(N S - hl R T TR T B L | H
—cos |w | w0 >
H-High; M-Medium; L-Low o - - " I
|
Unil - —
Content

[ Services ~

<o | Goods amd Serviees
Unit: | Serviees — A comparative study - Salient features 0 !
-

Services Marken
s Markering — Conee T ipnifi ! e
=== Key Servicey of Merketinge i e T
Uni RANSPORT A =
medl | Introduen
Clig - I |
ok n Users al trmsport services — e ke Segen
| ke mi e ; e product - Market 5S¢ &




R

TOURISM MARKETING
Cait cHT L Introduction — The users of LOUTISIT SOy 1ees
Cin Marketing - Narketing

i The product = Market Sepmentation
- e — — .ﬂ"_'l_l'“l Tourism i.-“m_\“-.‘._

H [TMOTEL MARKETING B — y -

I e———

3 - 4 - r‘\ - a 4 . ;
Cnit 1V | Introduction — Users of Iu‘t[d mdustey - Horel product - Marker scementation in
- | the hotel industry - Marketing mix for the hotel industry,
) HOSPITAL MARKETING e
Unit 1V | Introduction - Hospital: Types ol hospitals - Lmerging Trends in Medicare: thrust

| areas for Medicnre corvicee o3 Iarketine miv for hospitals

" Total Contact Hours e

Pedagogy and Assessnient Methads - ) -
Power pomnt Presentations, Group discussi

“Note: ltalics denotes topics for self-study

Bouoks for Study:

ons, Seminar, Quiz, Assignment. Activity

9

|

| S.No Author Title of Book Publisher\ Edition | Yearof
| Publicalion
1 Bhavva Kumar Sahni Marketing Of Services | Shn Chakradhar Publication | 2020
| Private Limited. 1st Edition
2 Prof. Kishloy Roy Services Marketing Everest Publishing 2018
House,3rd Edition
Books for Reference:
S.No Author Title of Book Publisher\ Edition . .|  Yearof
PPublication
I |JainNC Services Marketing | All India Publishers & 2020
Distributors, Wholesale &
Retail Booksellers,
I** Edition
2 Dr. T. K. Jain Madhvi Services Marketing | Garima Publications, 2019
Singh 1™ Edition
3 | Jayant Issac Marketing of Gullybaba Publixml_g House, 2019
Services 1" Edition
|4 | Vakhariya Shital Services Marketing | Dausons, 2" Edition 2019
5 Jauhan Vinnie Services Marketing OUP India, 3™ Edition 2019
Course Designed by | Verified by HOD CDC [ COC 7]
Name and Signature Name and Signature Checked by Approved by
Name: Name: Name:
Dr.T.Manikandan vir. D. Bhuvancndan Prof K.Snnivasan ProfK.Srinivhsan
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L —— ape=y : — . I?I”I'I 1-__ ..__h-""'-
Programme | —TRBA | Programme B p—— _'L_tlll;lﬂ::[:hn:“l
~ s e e I atel - — !
Code: 24UBMSS2 :}L]{il;l?:\;l\]\{ll‘:'lt:: h,l“rkmﬂllgi\:{i!]_:lgglﬁl‘lt_ | Semester : |
e T ot tessSem LR "{

Course Objectives
rse, the students should have understood to give the basis of g

On successtul completion of this cou ‘ g
ficance of rural markcting

marketing and 1o emphasis on the signi

Course ()uiE}.m_Lf._‘i_[EQl -

~co 1 COStatemen RKumio |
Number | - ——— : ___l"’.lﬂﬁ
CO1 | Todefine the concepls. 1_1_;131_|'-:4_:1!“!ﬂgM0_|El_'_" al Marketing K
TCO2 | To understand and appreciaie the differences and similarities between Rural K2
| and Urban Indian marhets _— —
cO3 ln_'l_"nﬁmﬂi_yihc Rural Marketing Management strategics in Real life Rl
| CO4 | To analyze the marketing strategics {hat are unique to Rural India K4
COS5 | To evaluaie the rural cconomy development and its growth in India KS |
Mapping
PSO
M1 roz2 03 PO4 PoOs PO6 ro7 1ros PSO1 | PSOI
CO ]
Col 1" M I M 1 A T T Ho| M
coz | 1 | M | M L M T M| |
cos | M | 10 | u I I T M [
cos | u [ m | w [ ™M | u W ™M | A
0E M L M M T M L M | L _,;‘ﬂ
H-High; M-Medium; L-Low
Unit | . Content __A—-'JJD"
. ;::m_omilm [ON TO RURAL MARKET, =
i caning- Nature and Characteristies :
i'vinrl-u:lb : Clmr'.ums“c-" ~ Rural V/S urban — attractiveness of Rural
- e— = = '_-._-."'"-';-J-‘
Unit 11 | BUBAL MARKET PROSPECTS == I
Kol ket Oppories — Chateges -
Unit 111 . AL MARKET SEGEMENTATION =t [ [
segmentation of rural market —[3gsis 1
bttt ATk 4515 advantages-limitations "4
Unit. 1 %:A:th_mhc, MIX : "
Markceting mix in rural arcas — p ’
g = . ‘________‘__'-_—' l'l}ﬂl:cl , Pril.'(: Plice . ' . —
Unit -V ftUH AL ECONOMY I“':WFF-._(_JIF;\.IT_-E:I.—‘— ¢,Promotion 7
______ | Rural Leonomy- I_Jg}'Eh_:PTEn - Dia

_____EEE‘EJ.\IS (lrlhl: fatlure - RL'H-JI’H)-S—_—-_‘./).-H"




Total Contact Hours

Pedagoey amd Assessment Methods

Power pownt Present

Note: italics denotes topics for se.‘ﬁsaay_

ations, Group discussions, Seminar. Quiz, Assignment, Activity

Books for Study:

SN0

I

I | Rumar Velavudhan Sanal | Rural Marketine

v

| Kumar C. Rajendra
|

Title of Book | Publisher\ Edition | Year of
| Publication
SAGE Publications Inc, 2020
| Management 1 Edition
Rural Marketing Adhyayan Publishers & 2020
Management Strategies Distributors. 1™ Edition f

Books for Reference:

SNo. | Author Title of Book ~ Publisher \ Edition | Year of
' Publication
L Bhavya Kumar Sahm | Rural Marketing | Shri Chakradhar Publication 2020
| | | Management | Prvate Limited. 1™ Edition
|2 | Knshnamacharyulu C. 8. G | Rural Marketing Pearson Education India. 2019
; | | Management 2" edition
: 3 | Kashyap Pradeep Rural Marketing Pearson Education India. 2019
- Management 2™ Edition
4 i Ramakrishnan Ruchika Rural Marketing New Century Publications, 2018
i , Management 4" Edition
[ 3 | Jha Kamlesh Kumar Rural Marketing | ABD Pubiishers, 1™ Edition 2018
 Course Designed by | Veritied by HOD [cpC COE
| Name and Signature | Name and Signature Lf_hu:ckcl.l by Approved by
| Name: | Name: Name: Name:
i Dr.T Manikandan Prof K. Srinivasan Prof. K.Srinjvasan
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I e
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Program

Conrse C

i-i_-.-l_‘_i.'llil." l_-IE_.m-’-:_él:. _' _—I| [

S - - - Wil \1*"‘ _I‘_---
me | BBRA | Programme Title : = Bache 1‘“{ ol B
= ..\_L!1m'.ust,-_1.1_.‘.,1

ode:r | 24UBMolS | Title LU R
CU =XV :h‘memr 2 ”.:_ .

i I estment and Porttelio
| [ MManagement B B — M .
6| Tutorial s Sem. | - | Credits: —

Course Qbjective

The Students Should Have Understood Timestment A enues, Security Amibvais, and Penfola
Managemen

3 Course Chuleomes (COY =

o { T — © (O Satement T~

[ Mumber| : S T
€Ol "1 To remember that how to identity and analyze the Varous ms estinent avenues I
TCO2 | To understand the functions \m(_l impertance of Indian security marker R
T CO3 _'lﬁﬁp_lj.'_lhr:_Lum\EIg-lir analvze and predict the irend orstock price | W
I ey ement e . _ - s —

CO4 | Toamlyze portfolio theory in practice. coverng asscl allocation amd T |
internatiomal iny estment, portfalio risk management and risk-adjustad |
perfornance measwrement S - | ] ;

CO= | To cvalvate and be able to frame portfalio of investment o reduee nisk and cam k3

L Pl S e — ==
Mapping
e i -
POTRSO =mme= E—— el
I\ PO1 | PO2 | TOX | POM ‘ ros | P06 l ro7 | ros | rsol
CO 3 | S . ' =_1
cor | N L nopono o ‘ MoLow 1 T
S 3 YN TS (O O 0 5
Q< OV Y I T A O O :
cod TN I A T T VO O,
cos | 0 | ™ | a | B [~ & | i | L | H (1N
H-High; M-Medium; L-Low
Unit | o
Coneept of Investment - Speculation - Features of a typeal imesmmt'
Upiit=] | Prosrumme - Risk. New issues market - Functions - Role of primary market® |13
Stock markets (Secondary Market) - Nature & Funetions - Difference hetase?
Primary market & Secondary Market- Stanrone regulation of fndian st
market - S :
Listing uf:\‘cuurllics » Requirements- Advantages I8
Unit: 1T | Share trading @ Mechamies-features (visit o be stock exchanges)
Investment companies: Coneept ~ Tapes -Mutual funds -
Stock indexes @ Bombay exchange index (NSE, Lte,) J



INVESTMENT OUTLLE LS .l
|:I\"-":l"f_“*l'_':;”‘:::lj:Ill‘\':”" :Iitunlh'- .-1. H”“.”...l” Preferciee shaes 1 entnres ik | .
Uit 11 | share: ey e T.Li Mvestiment fonms: 15k investment schenses "
i h”"‘.m “.:f-m Ay lings, - !I“"l olhee thne deposay - ) e msneanee < Ul sl ol
CIndin - Fived deposirs with rpanies Bullion - Weal eogue
- PORITOLIO ANALYSIS
. Portfolio analysis: Returns from o portlohio Risk  Capital Assels [ g
| Uitz 1V Muodel .[(.J\.Ii'\'“ “CML = Markowity mogde| Shavpe miedel and SM1 | | ¥
| enigls vestmnl - process Principles The  process of  Phoming,
Implementation and Monitoring - | ypes of pontfolio
“Umi V| PERFORMANCE EVALUATION
| Performance evaluation: Measures of retum Formula -l amd ity lypee. 123 :
L adiusted measures of performance. Advanced computing of portfolio — Optione, o
Futures- Swaps - Case Study
“Total Contact Hours BT
_I'ud;;i-l;;.\ and ;\'\-;l'\\lll(_:llt .ﬁ[.&j].'mh . ’
Power point |"T—'-"'_‘-_'“11”_1”l_1‘.+, Group discussions, Semins Lz Assigmment, Activity. €Cane iy
Note: ltolics denotes topics for self-study

Books for Study:
S.No Author Title of Book Publishier \ Feition Year of
| | Fuldicatlon
1| Precti Singh Investment and Portloilo Iy Pableshang o 20010
[ o _:\'!_gm:lg.-,c_mp!]l__ ) 2008
2| Prasanna Chandra Investment Analysis and MoGiraw Thll Education; 2021
- | Portfolio Management Fifth edition

Books for Reference:

M. D. Bhuvanendran

.Y~

S.No Author Title of Book Publisher \ Edition Yeur of
. - Fuldication

I Matthew R, Kratler A Beginner's Guide 1o the Independently published 2079 | 2010
L o Stock Morket |

2 Hull,mn C Tj_lplium. l-'utun:s1 and other Pedrson Bducation India, 201% 2018
| Sankarshan Basu derivatives . ) _ _

3 Bh-:m.'\’_.k___ Investment management Sulthian Chand publisher, 3rd 2017
T - B ) _{-_.;_'_-fixul ulli!@t;J:__ o

4 Priy;nkn.‘iingh, Investment management Thakur Publishers-2012 20272
| Swali Tiwarj et Mttt Sy S -

5 Uunaﬁﬁ[—;ischcr & Sceurity analysis and I publisher, th edition 2014
L——_____h_l_?_ﬁ_l“lii_t]__knd{:n portfolio management 1 - B 2 )
re— O . _ .
Course Designed by [ Verified by 110D Jcoc COF: -
"h-}'wgnalurc Name and Signature | Checked by Approved by .
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| Programme

coile

Conrse C

(Y ||rL-_lII{§.{_".V:~;-If_

By the end of the course,
communication
communications perspeetive.
order 10 plan, integrate and ¢
sales force management

[$3A [ l"rngrn'r_nmt Title : l Bach‘-‘h}l—' of Bou
e I_____r\dm:mﬂm“m] ;
Tile = . . | Batch B
ode: | 24 UBMOIG Core ~ XVI 2 Skill Enhanf:ed_ Course : ‘ -1
Adventising and Sales Promotion Semester i
<. /Sem. - | Credits: —‘\}J

|6 | Tutorial Hrs/5

e

Course Objectives
stdents should have @ good working knowledge of the range of

ools and  options available for marketers within an integrated  markep
Students should alse be able 1o apply inform

jeliver marketing commupications that they build equity for brands and |

ation they have comened i
b |

Conrse OQutcomes (CO)

co | - 'CO Statement Knowledge
Nomber| il
S COl | To remember the idea aboul advertising and sales promotion K1
CO2 | To compare merits and demerits of advertising media, sales force management K2
- and sales promotion
CO3 | Toapply concepts in 1o managing ongoing change and foster developing K3
_— competitive globalised market A
CO4 | To analyse implemnent and evaluate knowledge driven strategic public relations K4
—. plan of organization _ [zt
- COS5 | Toevalualc public policy on privacy and security ___,_.]T.l#‘
Mapping
PO PSO T #F‘IT
S ¥ ¥ -
co >~ rol1 roz ro3 ro4 POS PO6 ro7 pos | PO
cor | 0| M | M H H
..~ S [SNNEL NS NN P M
_co2 1 H | 1 1 M - L
oy |H oM [ | H M
cos | oM | | L | H I M
__C05 = . T H L .H
H-High; M-Medium; L-Low
Unit |
S L1, T o Content
Mcunil_l}; iln:rp ':I”i\ ”[)J i G
‘- arlance-obiectivies- : .
e j““r"i’|‘M‘-lga:‘.inu_*:nu?.;i;'l;frll::'[zcm?q’m-forms of media-press Newspape! lfﬂ_dﬂ g
: ltcrature booklets, folders. hous ‘“lblng'Pﬂ?lcr-banncrs - necon signs, publicity A
theatre I”UL’,I':I|1||t|u-:‘frdf;: a l,-'L Urgan:s-_d“ca mail advertising-cinema and |
~ | ransportation advenising ol [elEvision t’ffn"l.-'el':‘fsfug-exhibi[iDn‘"ﬂdﬂ ﬁ'”"f_//
ADVERTISING AGENCIFS —
) A(I"-"trll.‘plﬂl: hu{h!ct';"h’c”iﬁinlr S I : B w15 .
Unit: I of adventising-advertising L 14 dPPCfllh . advertising organizﬂlion-soclal c‘ﬁ'-.,c e
writing: Headlines, body v objectives-cssentials - types-elements O ol )
| dentilication nurks Yy copy - illustration-catch phrases and slngfi‘/"ij 3

N e e —




| ADVERTISING LAYOUT

' Advertsing lavour- X CAMPAIGN PLANNING
[ Sl T tl dYOul- - =i | ¥ S ' .
Rl Iillmt:'r'n hy ".nri:;:il;ll - “I‘“-UOH.\ dssien ‘ol layout-typography printing process-
= ul*.'n.rlilaiin:lr |]'-. et Ll‘l\p desand - reproduction paper. and  cloth- size of ¥
‘ Shisme-repeat advertsgge. ol e . . i .
g crerhsme-advertising campaian- steps m campaign planning
- Crincisms an advey Lising =
Mll L hl FORCE MANAGEMENT -
Sales  foree Manasement. . s ;
L i s .-t:'; : -|-|'|L \_I 11‘11;gulnun Importance-sales  force decision-salesforce size- s
E !'.ull i L _ Lq‘ s u..l_mli'"_:'l"m';!-m'-.‘lilk‘ﬂlr‘u—lnnli\'mmg salesman Controlling -
e L < Ineentives-fixing sales teny nories-quota - Evaluation |
SALES PROMOTION —
.\[u;mult_;-m;lllzudx-rn omotional strategy-marketing communication and persuasion-
3 pfe s - . X
Unit 2V |;mnl1h aurl..1 1|:‘.|.\'[[1.II'L1LH!3 .t-.lulh.un':;g —Icu‘hmqucﬁ of sale promotion-consumer and 18 |
e promation. After sales service-packing cuarantee - Personal selling- T
[}I“““““‘ = Salesmanship-Process of personal sells-types of salesman - Case |
Study
Total Contact Hours - 90
Pedagogy and Assessment Methods -
L Power point Presentations, Group discussions, Seminar. Quiz, Assipgnment. Activity
Note: Itolics denotes topics for self-study
Book for Study:
o T e . =g : ]
5.No Author Title ol Book Publisher \ Edition Year nt
= s S, ) o Publication |
1 BhanuPrakushVerma Advertising and Sales | Thakur Publisher, Edition 202
| and Tripti Singh Promotion 2012
2| Pankhunl3hagat Advertismg & Sales SBPD Publishing House, 2015
Promotion Edition: 1
Books for References:
S.No Author Title of Book Publisher\ Edition Year of
o Publication |
L1 | Sontakki.C.N Advertising Generie; 201 1h edition 2015
2 [Jaishri Jethwaney | Advertising Management Oxtord University Press, 2012
Shruti Jain 2nd Edition
3 | Chandra ) Advertising Management Neha Publishers & ’ 2008
Distributors, Revised Ed
4+ | Chunawally, S.A Foundation ol Advertising : | Himalaya Publishing House, 2011
Sethia, K.C Theory and Practice Mumba, 2011
3 | Rajkumar S Sales and Advertisement S.Chand, 2010 2010
L Il Rajagopalan V Management )
—— s
A —— = - ]
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Course Objectives

Programme | BBA | I_’I-'l-ﬂ;{r‘:l_tl‘-l_lﬁ(! Title : Hiit.‘hl.‘hl]l' of hl;:,”
E'l"]lf“: | _ = ._A"_I"llﬂiﬁi_r;mul;““
‘Course Code: | 24UBMGIT7 [ Title — 11 R T

' FC - XVII: Semester —1-4
Business Environment.
Lecture Hrs/Week [ 6 ["IftTt}irin] Hrs./Sem. I_ - Credits:

On successiul completion of this course. the students should have understood the comcmnﬂmry 8813

in the Business Environment and to facilitate a betier-informed economic system, Environmen,

political environment Business Ethics. Globalization . [nternational Business scenario

Course Outcomes (CO)

300y,

co CO Statement mz‘
Number Level
_CO “To remember the C@lL‘L‘_p-lx of public scctor in India KI
CO2 | To understand the varions environment, culture and society K
__(Lﬂ _ _I_u__lp|lly business L'I'I\_'LE;_)-I._T?II';C;][_SlrﬂlcgiUS and systems K}
CO4 | To analyze the differences between business and government K¢
COs I To evaluate the global business environment strategics and its regulations K3
Mapping
PSO
kpo\ rot [ pro2 [ PO3 |[PO4 | POS PO6 | PO7T | POS | PSOI |PSO2
CO
COl H M M H - L H H H H
CcO2 H 1 H H H L M M H H
CO3 H H H H 1 M M H L -
|£04 M M L L H - - H M 1
CO5 M L M L M | H H M H | L
H-High; M-Medium; L-Low
| I
Unit Content Hrs
BUSINESS ENVIRONMENT - 1
Unit: 1 | The concept and significance -constituents and characteristics of business 13
environment in India - Social responsibility of business |
ENVIRONMENTAL ANALYSIS |
_ Mcanipg - Need of Environmental Analysis - Characteristics of Environmental o
Unit :11 Amalysis-Process of Environmental Analysis - Techniques of Environmental I
An:ﬂy:;}s - lmpnlrlunce of Environmental Analysis - Limitations of Environmental
Analysis - SWOT analysis I
: OL[ L CULTUR: v i §
Unir :H1 Pnhu!:ul Environment - Political system and Business Environment in India - :
Kelationship between Gov —

ermment and Business.Socio - Cultural Environment =1



?"

— rcul -
— | Elements [{:rix?clf t]uml EIl:lv:mnment - Features of Cultural Environment - Business
Ethlcr‘: - 1ples - Factors Affecting Business Ethijcs -MNC’S- Features of
MNC'S-Advantage of MNC Companies
— [ INDIAN ECON WWT
Indian Econn{nic Environment Economic System
Unit :IV | Planning and its Importance

) -Economie Policies-In
Symptoms - Industria) Regulations (MRTP Act)
Licensing Policy

— | GLOBAL BUSINESS ENVIRONVTR

Global I_EUSinESS Environment - Features of Current
Unit =V Il':_‘rlolv‘all]ﬂ;}z;lk;tslt:agtes OSF Globalization - Essential Condition of Globalization - | 18
oreigr ‘¢t Entry Strategjes -Regulations of Fo eign Trade - FERA and
| FEMA -EPZ’s, EOU’s, TPs and SEZs R m

—" - Case Study
Total Contact Hours

90
Pedagogy and Assessment Methods :

Power point Presentations, Group discussi
“Note: Italics denotes topics for self-study

-Mixed Economy - Economic
dustrial Sickness — Causes and | 18
-New Industrial Policy — Industrial

Globalization -

ons, Seminar, Quiz, Assignment, Activity

Books for Study:
S§.No | Author Title of Book Publisher \ Edition Yearof |
- n : - Publication
1 | Sunita Mittal | Business Environment Gullybaba Publishing House 2022

Edition: Latest edition

2 | Aswathapa | Business Environment Himalaya Publishing house 2020

15" revised edition

Books for Reference:
S.No Author Title of Book Publisher \ Edition Year of
Publication
1 | Vishwajeet Prasad | Business Environment | Gen Next Publication, Edition 2020
2 | Dr. Amit Kumar Business Environment Sahitya Bhawan 2019
L Edition: Revised
3 | Paul Business Environment | McGraw Hill India, Edition: 4 2018 |
4 | Mohinder Kumar | Business Environment | Arjun Publ ishing House, Edition: 2018
Sharma in India 2018
5 | Dr.S.Sankaran Business Environment | Margaham Publications, Edition 4 2017
[ —
Course Designed by | Verified by HOD CDC COE
1S Desigr
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W BBA Programme Title : Bachelor of Business
- mdé: | - - Administration
’EW 21UBM61S | Title Bateh - 507427
) ‘- CC-XVIII-Project Work -
| < roject Work And Viva Voce Semester VI

L —

The final year BBA student should undergo a project work during VI - semester, (with effect from 2024

Batch onwards)

The period of study is for 4 Months.

Project work has to be done in any industrial organization (or) work on any industrial problem outside the

Students is divided into groups and each group is guided by a Guide,

A problem is chosen. objectives are framed, data is collected, analysed and documented in the form of a
report.

Viva - voce 1s conducted at the end of this semester, by an external examiner and concerned mentor
(intermal mentor).

Project work constitutes 100 marks. out of which 25 is internal and 75 is external marks with rubrics.

Msigned by | Verified by HOD CDE COE
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H-High: M-Mediom: LLow

Unlt

Unit: 1

Uit 1)

Unic 11y

P hedon o Phesbiess
Adimdndstratlon

M0

VI

VoL ewmmpnier i e development of internet nmd

Knmwledge
l.evel
Vo emember the vinbons domabi ey K1
Vo understanmd the spnifieanee ol e bisdness h2
Toapphy e vantone wndels ot o O Tee b end bsdiness (W
Lo analy 2o and g (e P ot Infoimation Secundty I
Vo amsess il apply the hiwwledpe in vienting siple weh shten K&
Mapplng
1Ot 1"} 1 'O "8 'O 17 1" 'S 'S0
B Y| | il (Y 1. i 1 1 ]
1 hY| 1 1 l Ly M 1, L. M
A MM Ml 9] | M | M il 1
1l M " M I M 1 § M M
1} i il I 1 L 11 il 11 G
Content s

Introduetion o Internet = Blectronie mail
Transportation contal protocol/internet prrotocol CFCPIe
Domain Nane System (DNS) - Internet Serviee rovidders
howsers Seaeh enpines - New technologies and innovations
Learning amd Roboties — © load oy gy, |
E-COMMERCE ,
L-Commeree-intaduction = How B-Commerce business
Customers = Channel — Parnes -supplicrs - Serviee
authority = Electoonie data interchange (1K1 - Fneryvpion
p an E-Commerce Futerprise - Statie web page -dynamie website
‘0O NS : i *ATTON SYSTE
Components o Communication systemy -
Network — Internet — Types of attack Phishing, Spooling,
Dumpster divings Intformation Secwity poals
Vulnerability: Spooting Wdentity, Lampering with data, Repudiation,
disclosure, Denial of service, Flevation of Privilepe

Teluet and file wanster pretocol (1711
) = Growth of internel-
USTY-internet servers -

.”{fﬂ’lﬁh"

operntes: Fmplovees -
providers - Repulatory |
Vil Bs types - Setting

emsmission Media - Wircless

Impersonation,
Intormation Security Theeats and 1

Information

o




] H'?“;I:an}\_ Password Management - E-Commerce security - Windo,
Auﬂﬁnnc; owork Sceurity’ Network Intrusion detection and prevention systep,

Unit IV Sccglt:;vallcs Software security — Web  Security; User authentication | |,
;uthgmicalion- Secrel and session manz}gement, Cross Slltc scripting, Cross sjte
forgery, SQL injection. Computer Forensics- Steganography ey

’ N TO HTMI )
lntrl;duclzoil trcl::[}?TML: Basic componm:.ts of HTML -Formatung the HTML text. ™
Relative URL’s absolute URL’s - Linking to other HTML documents - Ordereq
Unit :V lists -unordered lists - Definition lists- Image formats . I
HTML Tables-Aligning table elements-Row and Column spannmg-Netscape
table enhancements-Scrolling marquees-Developing simple websiles
Total Contact Hours ___“H%\
-

TETWORK SEC

Pedagogy and

Power point

Asscssment Methods :
Presentations, Group discussions,

Seminar, Assignment, Experience Discussion, Brain storming

Note: For Cyber Se

curity, the Study Material wi

the form of e-book: Note: ftalics denotes topics for self-study

T be available in our College Website: WWW.NGME.0rg i

Books for Study:
S.No Author Title of Book Publisher \ Edition Yearo[
Publicat
1 | Kamalesh N. Agarwala, Business on the net Macmillion India 2000
Amit Lal, Deeksha Agarwala 1td,2000
2 | Michael E. Whitman, Principles of Information | Cenage Leamning, 4 th 2017 |
Herbert J. Mattord Security Edition
Books for Reference:
S.No Author Title of Book Publisher \ Edition | Yeard
_ Publicatia
1 | Doug Lowe Networking Wiley Publications, 2020
7" Edition B
2 | Kurose Jlames F. | Computer Networking, Pearson Education; 2007 |
Ross: Keith W Sixth edition
3 [ Mario Fergo E-Commerce Independently 2022
Published
4 | Thomas Powell | HTML & CSS: The Complete McGraw Hill 2017
: Reference Education; 5" edition
5§ | Jaydip Sen Theory and Practice of Cryptography In Tech, 2013 2013
and Network Security Protocols and
Technologies I
Course Designed by | Verified by HOD CDC COE j
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[Programme BBA Programme Title : Bachelor of Bu§ine5$
code: Administration
—E:_{Hl-_l‘se Code: 24UBMG6ES Title Batch : 2024-27
DSE-II Semester VI
Excel Theory
"Lecture Hrs./Week |5 | Tuterial Hrs./Sem. Credits: 4

The students should have understoo
functions of Management, Process of decision making,

Course Objective

Course Qutcomes (CO)

d the nature and types of business organizations, Principles &
and Modemn trends in management process

CO CO Statement Knowledge
Number Level
COl Work on Spreadsheet applications and its functions. Kl
cO2 Waorkout inbuilt excel functions on raw data, K2
CO3 Carryout data analysis using Excel K3
CO4 Calculate advanced functions for decision making K4
COs Apply the practice of utilization of spreadsheets lifelong learning for datd K5
analysis and decision making,
Mapping
PSO
ro1 PO2 | PO3 PO4 PO5 | PO6 | PO7 PO8 | PSO1 | PSO2
cO
CO1 H H H M L H H H M M
CO2 H H H H M H M M H H
Co3 M M H M M H M M H H |
CO4 M H M H L M H H H M
CO5 H H L H M M M L M L
H-High; M-Medium; L-Low
Unit Content Hrs
Introduction to MS Excel N
Unit : I . _
The Excel user interface, Working with MS Excel workbook, Worksheet Management,| |5
Basic Excel terminologies, Essential navigational controls, basic data entry with
spreadsheets, cell formatting, borders, conditional formatting,
Pictorial representation through Excel
Unit 1] f
Shapes, SmartArt, Creating charts and graphs, Creating PivotTables, manipulating
PivotTable, changing calculated value fields, PivotTable Styles, Grouping, sortingand | 15
filtering PivotTables, Working with Pivot Charts, use of sliders,




e
Financial Analysis \’\

Future Value (FV), FVSCHEDULE, PV, NPV, PMT, PPM&‘}%?*LR;L XIRR,

NPER, RATE, XNPV, EFFECT, NOMINAL, SLN, DB, A » ACCRINTM,
CUMIPMT, CUMPRINC, DISC, INTRATE, YIELD, Balance Shecl,'Pmﬁ[ and Log, 1
Statement, Eludgct, preparation, Variable Tax or Commission Calculation.

Unit:JlI

T ]
Unit:IV [Functions T
Look-up, Text, date and time, Conditional Logic, What —IF Analysis :
—

Unit:V |Analytics through Excel

Using Solver, Linear Programing problem, Transportation Problem, scheduling,

Investment Decisions, XLMiner, statistical analysis through XL-Miner. 15'
Total Contact Hours 75
Pedagogy and Assessment Methods : ) : _ . ik
Power Point Presentations, Group discussions, Seminar, Assignment, Experience Discussion
Note: ltalics denotes topics for self-study
S.No [Author Title of Book Publisher \ Year 05
Edition Publicati
] Debra gross, Frank Akaiwa Succeeding in Business with Cengage Leamning 2013
and Karleen Nordquist, Microsoft® Excel
Cengage
12 Paul McFedries, MrExcel Excel® Formulas and Functions | BPB Publisher no16 |
Librart - |
Books for Reference:
S.No Author Title of Book Publisher\ Yearof |
' Edition Publication__
1 Michael Excel 2016 Power Wiley India, New Delhi. [2016 |
Alexander (Author), Di | Programming with VBA ’ '
ck Kusleika !
__—-'-'-.-..‘-
2 John Walkenbach Excel VBA Programming | 4th edition, Wiley India, [2015
New Delhi pon e
Course Designed by | Verified by HOD CDC —
- - COE _______-—-""#
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Programme nBA Programme Title : Bachelor of Business
code: ———— Adminislrﬂliﬂﬂ
g | Title ] Batch : 2024-27
Course Code: 24UBM6EG | PSE =11

Customer Relationship Management | Semester VI

- Theory
Lecture Hrs.\Week I Tutorial Hrs./Sem. I . Credits: 4

Course Objective

To enlighten the students about the customer relationship management techniques and practices used in

banking and insurance

Course Outeomes (CO)

CO CO Siatement Knowledge
Number Level
COl | To recall insight in the aren of customer relationship management K1
CO2 | Tounderstand the conceptual loundations of relationship marketing and its K2
implications for further development in the field of business
CO3 | To apply the different components of customer relationship management plan K3
CO4 | To compare the values created by customer relationship management and K4
customer’s behavior in present seenario
COS | To evaluate and execute o CRM for current scenario K5
Mapping
PSO
G PO1 roz ro3 P04 Iros POG ro7 PO8 PSO1 | PSO2
C
COl1 H H M L H M H H H H
CO2 M H H M M M L H M
CQO3 H - M H M - H M L M
CO4 M M M M M M M H M L
CQO5 H H M H H M - H H M
H-High; M-Medium; L-Low
Unit Content Hrs
INTRODUCTION;
Customer Relationship Management — Evolution of CRM — Meaning - Definition
Unit: 1 | — Characteristics of CRM - Objectives of CRM - Process of CRM — Types of | 15

CRM - Components of CRM - Steps of Achieving CRM Goals — CRM Selection
and Implementation Process — Benefits of CRM — Limitations of CRM
CRM STRATEGY':

Introduction — Reasons for adopting CRM Strategies — Types of CRM Strategies —
.. .qp | Building CRM Strategies — Implementing CRM Strategies — Essentials of CRM| 15
Unit :II Strategy - CRM Process — Objectives — Benefits — Process Selection Procedure —
CRM Business Transformation — Steps in CRM Implementation — CRM Business
Cycle — CRM for client server model — CRM at work
CRM SERVICES : .

Unit 11T [ CRM in b2c markets: CRM in Hospitality — Telecom — Airlines — Banking and 15

[ Insurance Sector — Healthcare — Retail Industry — Service Recovery — Service _‘




Guarantees — CRM in B2B markets — Characteristics of Busiy '

Imporlance - Key Account Management e T B
DATA WAREHOUSING: ' i
Data warchousing Architc:::l_urc _'Dala warchous:n_g and CRy _ [
Unit :JV | Characteristics of Data mining = Fools and Techniques — Datg m');-ita "
and Insurance Companics — Campaign Management — Sales foree in
Customer Service and Support A
Features — Need — e-CRM Architecture ~Channels for customey s
Unit:V |- Basic Requirements — Dimension of e-CRM - Application, ﬁlﬁn"-“t&
Advantages — Problems in e-CRM - e-CRM tools — Funmfﬂnalhcf:m;'ck-‘-{: EJ
Jr*t-:ll'iu

e | Y

;P
iy,
Einp,,

2,
wmp‘::'.:" IJ

L

X
CRM Solution

Total Contact Hours \
Pedagogy and Assessment Methods N

Teaching Aids: Seminar, Assignment, Brain storming, Quj

Z, Activit |
Note: Italics denotes topics for self-study Y
Books for Study:
S.No Author Title of Book Puhlisher‘xEdition ‘ i
br
1 | S.Alok Kumar Rai Customer Relationship PHI Learning W“l;,—-
Management Limited, Second editiop ‘ 3
. 2 | Bhanu Prakash Verma | Customer Relationship | Thakur Publishers | 73
1 and Tripti Singh Management | i
| Books for Reference:
S.No Author Title of Book Publisher \ Edition E :g
: P
1| Nisha Bansal and Precti | Customer Relationship Nisha Enterprises,
Chavhan Management Delhi 2012
2 ?ha{;pcsh Gand Customer Relationship Macmillan
3 Sahg ish N Sheth Management Publishers Indiz Ld |
anmugasundaram. S | Customer Relationship Prentice-Hall of
T TR Management India Private Limited
Rzﬁc;j %;“'ﬂ“a Customer Relationship Thomson/South-
ertJ. Galka Management Western,
: Edition
5 | Francis Second
Customer Relationshj F India
Stan Makl: nship T&F In
aklan Buttle Management : Concepts and (1 january 2019)
——————— | Technologies
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ﬁ?mgmnmw BBA Progeamme Titlo : Trsi=or of Tusinoss
l[“'d"\: —— Adminbstrntion

o Title Bndeh 200127
thﬂlr-“‘ 24UBM6E? | DSE <111

Lﬁdj— HTML - Pmetical Semeator A
[Practical Hes/AVeek | 4 | Tutorinl Us/Sem, | Crediti l

Course Objective

The Students Should Have Understood Tnvestment Avenues, Security Analysis, nnd Portfolio

Management

= Course Outcomes (CO)
CcO CO Stntement Kunowledge
Number _ Lovel
 CO1 | To remember lh_c_t_:x_g;:_ for fuﬁ'i\mm instruetions usn pe inwebsite erention iKi
€02 | To understand the siguificance of TITML, document K2
CO3 | Toapply the various ]ﬁljmu_cr;j-;_l_;;rg‘:: Tor web page crenlion K1
CO4 | To analyze the I_?Ik‘C¢ﬂ5‘_ﬂﬂ_ Sit;ps 1o lollow lor ereate stnple web sites I
CO5 | To evaluate and develop website ;_I"-.;:':i_g[li'v.g skill in ren! business world IS
Mapping
() /PSO ' N
\‘\ ro1 ro2 o3 PO I'OSs oo 1’07 IrO8 | SO | I'SO2
co
COl H [} 1 1 1| L | [ I ¥
co2 H - H 11 M M | M | L I M
CO3 H M M I 1 - L M I
CO4 M M M M I M | 1| 1l 1. I
CO5 M M M M M | - "™ [0 F

H-High; M-Medium; L-Low S a—

Exercise 1. HTML Document for an Advertisement of products,

Exercise 2. Web page to show the System Confi puration,

Exercise 3. Home page for the details about BBA Programme using link command,

Exercise 4.  Web page for details of the Department.

Exercise 5. Web page for Faculty Member in the department,

Exercise 6.  HTML document for First year paper

Exercise 7. HTML document for Second year papers

Exercise 8.  HTML document for Third year papers

Exercise 9.
Exercise 10,

Exercise 11.

Exercise 12.

HTML document for Coimbatore Management Association.
HTML document for Price List of producls.
HTML document showing the Special Togs.

HTML document to show the Online Registration Form
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rpmgmmmc BBA Programme Title ;

Bachelor of Business
. Administration
Course Code: 24UBMGES _T_I?r____ Batch : 2024-27
PSE-1I Semester VI
Excel Practical
_— '
Lecture Jrs/Week ﬁ—j-JllerSJSem. | - | Credits: 1

Course Objective

Course Quteomes (CO)

types of business organizations, Principles &
» and Modern trends in management process

co CO Statement Knowledge
Number Level

CO1 Create and format the data in excel sheet K1

Coz Utilize all the inbuilt, functions and formulas and analyses the data. K2

CO3 Critically analyses the data using the what-if, solver and pivot functions. K3

CO4 Communicate the oulputs in written form identifying the objective and K4
outcome of each exereise.

COs Apply the practice of utilization of spreadsheets lifclong learning for data K5
analysis and decision making,

Mapping
T
roi PO2 | PO3 ro4 POS5 PO6 PO7 POS8 PSO1 | PSO2
CO
CO1 H H H M L H H H M M
CO2 H H H H M H M M > H
CO3 M M H M M H M M H H
CO4 M H M H - M H H H .
CO5 H H L H M M M L M L
H-High; M-Medium; L-Low
Content

LIST OF PRACTICALS . :
1. Creating an excel sheet and performing all formatting tool

3. Filtering the data, Conditional formatting
4. Collating data from several worksheets
5 .Charts, Chart Layout and style, Other chart options

6 .IF Function,
7. Name Ranges,

8 .Charts and filter data using Slicers,

s and protecting and printing the file.

2. Performing statistical functions, performing financial functions, Performing date and text function




e —

B |

9 .Excel dashboards — planning 2 dashboard, adding tables and charts in da_-;h_?‘h

content in dash board.
10 Pivot Table - Advance value field setting, Amay functions and formulas, Array With
function '
o —]
Books for Study: - —
S.No [Author Title of Book Publisher \ [ Yarg
Edition Publiag
1 Debra gross, Frank Succeeding in Business with | Cengage Leamning o013
Akaiwa and Microsoft® Excel
Karleen Nordquist,
Cengage -
2 by Paul McFedries, Excel® Formulas and BPB Publisher F{uﬁ“"
MrExcel Libran f—'un:[iﬂns
Books for Reference: !
S8.No Author Title of Book Publisher\ Year
. Edition ruhnng
1 Michael Excel 2016 Power Wiley India, New Delhi. 016
Alexander (Author), Dic| Programming with VBA
k Kusleika
2 John Walkenbach Excel VBA Programming | 4th edition, Wiley India, 2013
New Delhi
Course Designed by | Venfied by HOD CDC COE
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Programme BBA Programme Title : Bachelor of Business

code: Administration
Title Bateh : 2024-27

Course 24UBM6E9 [DSE - II1 : Business Corres ondence - Practical

Code: * ' P | semester Vi

Practical Hrs./Week | 4 Tutorial Hrs./Sem. | - | Credits: 1

Course Objective
To develop the Bug

iness Application skills of the students

Course Outeomes (CO)
CO CO Statement Knowledge
Number Level
COl To recollect the structure of trade letters K1
€02 | To understand the formar of preparing resume, agenda and minules K2
CO3 | To deploy assignments for clevclupmg oral communication skills K3
CO4_ | To analyze the students’ communication skills in real world situation K4
CO5 | To evaluate and develop core competitive skill in real business world K5
Mapping
/PSO
\2‘0\ PO1 | PO2 | PO3 | pog4 POS | P06 | PO7 | ros | rso1 | rso2
CO1 H M H H 1 L H H L H
C0O2 H M H M M M M M H L
C0O3 M M M H M H L H M H
CO4 M M M M H M H L M M
COs5 M M M M M H H M H M|
H-High; M-Medium; L-Low

Part-A(Written Communication)

Exercisel. Letters : Enquiries - Orders an Execution

Exercise2, Credit and Status Enquiries

Exercise3. Sales Letters

Exercised. Complaint Letter

Exercises, Circular Letter

Exercise6. Preparation of Agenda and Minutes

Exercise 7. Application form filling for Bank account . Credit card and locker facility application
Filled.

Exercise 8. Application form filing regarding NEFT,RTGs,SEFT

Exercise 9.

Exercise 10,

E-Tax filling application form collected from the bank and duly filled.

Internet banking application form collected from the bank and duly

filled. Mobile banking application form collected from the bank and duly filled,



part—B (Oral Communication]

self- Introduction

Exercise 1.

Exercise 2.  Listening

Exercise 3.  Reading

Exercise 4.  Group Discussion
Exercise 5.  Public Speaking.
Exercise 6.  Telephonic Conversation
Exercise 7. Mock Interview

Exercise 8.  Business plan Presentation
Exercise 9.  Role Play
Books for Study:
S.No Author Title of Book Publisher\ Edition Yearof
Publication
1 Rajendra Pal Korahill Essentials of Business Sultan Chand & Sons 2012
Communication oth Edition
2 | Ramesh, M.S., C.C. Business Communication | R Chand & Company 2011
Pattanshetti and 28th Edition
Madhumati M. Kulkarani
3 | Rodriquez, M.V Effective Business Vikas Publishing 2003
Communication Concept | Company
13th Edition |
Course Designed by | Verified by HOD CDC COE |
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To impart

[ Programme BBA mﬂ Title = Bachelor of
cude: Business
T Administration
itle Batch : 2024-
S 24UBM6S] 27
g e —————
Code SEC-I1I: Naan Mudhalvan - VI
Mutual Fund Foundation Semecster
H A e
Practical Hrs./Week [ 2 Tutorial Hrs/Sem. T Credits: 5
_--__-___'_——-—___

Course Objective

basic knowledge about of what mutual funds are, their types,

investment landscape,

and their significance in the

Course Outcomes (CO)
Co CO Statement Knowled
Number ge
Level
CO1 [To know the various types of mutual funds and make informed decisions abouf{ K1
which types suit their investment objectives
CO2  [To Understand the structure and functioning of mutual funds, including theiy K2
advantages and limitations.
CO3 [To Assess the risk associated with mutual fund investments and align theid K3
choices with their risk tolerance.
CO4 [To Evaluate the performance of mutual funds using appropriate metrics and K4
benchmarks
CO5 [To Demonstrate improved financial literacy and an ability to make welld K5
informed investment decisions.
Mapping
/PSO
\RO\ Iroi PO2 PO3 | PO4 PO5S | PO6 | PO7 PO8 | PSO1 | PSO
CO 2
CO1 H H H H H M M M H H
CO2 [H H H H M M M |H e |
CO3 | H M H H H M M M _|H M
CO4 H H H M M M M M H H
Cos 1o M H H H M M M |H M |
H-High: M-Medium; L-Low
Unit Content H
rs
Mutual funds- Meaning-Definition- History and evolution of mutual funds- Types of mutual 6 |
funds: equity funds, debt funds, hybrid funds- Advantages and disadvantages of investing in
Unit: | mutual funds,

__




’r;f_f
Management Company), trustecs, cust—mm\

. AMC (Assel 5 i
Mutual fund stroe? - bilities. Understanding Net Asset Value (N M,J“]¢| 6

. jof fund managers and their respoqsi e
Unit <11 | nd its calculation. Fund distribution channels: direct plans vs. regular plans, || |

_______,_._——_—_-——_-_. N r |
fvestment objectives and =k tolerance- Diversification and asset allocafigy
Unit 1] [principles- Active Vs. passive investment strategies-Sector-specific and thempy; d

f undﬁ- —————____-—_-_—d— E_'-—-—-—_l____‘h
N

Measures of fund performance: CAGR, Standard Deviation, Sharpe Ratio-| -‘aluating 6|
fund consistency and risk-adjusted returns-Understanding market and investmep,

Unit :IV Fisks-Strategies to manage investment risk. |
1

_______———'—'_'__ . - = |
Factors to consider when selecting 2 mutual fund- Reading and interpreting fung 7 |
factsheets- SIP (Systematic Investment Plan) vs. lump sum investments-Investmen; 6

Unit =V Process and paperwork- Impact of technology on mutual fund investing.

— ]

Total Contact Hours l 3
0

Pedagogy and Assessment Methods o ) o ‘
Power point Presentations, Group discussions, Seminar ,Quiz, Assignment, Experience Discussion, Brain storming. Activity

Note: Italics denotes topics for self-study

Books for Study:
S.No Author Title of Book Publisher \ Edition Year
of
Publicati | |
on '
1. Kevin D Peter Mutual Fund Investing Taxmann?ublicaticnsPrivateLimited 2018
JMumbai.
Books for Reference:
[ S.No Author Title of Book Publisher \ Edition | Y&
of
Publicati
on
1. Sankaran, Sundar [ndian Mutual Funds Handbook | Sultan Chand and Sons, 0018
NewDelhi. |
2. NaanMudhalvan
Website
€ _________-__________,..-
Course Designed by | Verified by HOD | cDC M
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To the study of Agri Business
agriculture  and various business and m
them to become entrepreneurs in Agri

—
P’;’g"“"“‘*’ BBA ngramme Title : Bachelor of Business
code: —_— Administration
Course Code: | 24UBM6S2 | Tifle Batch - 2024-27
iE{; [ISV Semester VI
BN Business Management
P - '___‘_——-——_____
Lecture Hrs./Week [ 2 TTygora Hrs./Sem | - [ Credits: 2
L ___"———_____________ = -

Course Objectives

arketin
-business,

Management introduces students to the processes of
B system in context of agricultural inputs to motivate

Farm Business Opportunities — C_attl»:: rcarin_g' - Poultry - Seed and g
production - Nursery (Focus on ideal conditions - Ideal varieties -
ments to start and run the business successfully) — Marketing aspects

tional arrangements.

~_Course Qutcomes (CO)
Co CO Statement Knowledge
Number Level
co1 Understand the scope of agricultural business Kl
co2 Demonstrate economic principles to the problems of farm planningand K2
budgeting
CO3 | Apply the fundamentals of management with reference to farmbusiness K3
opportunities
CO4 Analyze various theories and practice of A griculture b
Cos Evaluate a business plan on value addition of farm products K5
Mapping
co~ | PO1 | PO2 | P03 | Po4 | POs | POs | P07 | ros | rsol | psos
Col1 Y H H H M L M H H H H
CO2 H H H M H H M M L M
CO3 H M H H H L H L H M
CO4 M H M H H M L H M H
COs5 H M L H L H H H H L
H-High; M-Medium; L-Low
Unit Content Hrs |
Agri Business Management: o o
Agri Business - Meaning — Characteristics- Sgopc - Importance — Agri busi-
Unit: [ ness management decisions — Strategic deci5101_15 - 'Operatinnal Decisions - 6
Administrative decisions— Requirements of Agri business*,
Farm Planning & Farm Budgeting: o
; Farm Planning — objectives — advantages — characteristics of good farm Plan -
Unit :I1 techniques of farm plans - Farm budgeting - Farm records - Land Manage- 6
____ | ment- Efficient farm layout*.
Farm Business Opportunities:
Unit :11]

eedlings 6
Require-
- Institu-




—
Farm Practices: . fits - Pronarntlon ot compos & | .

. Farm Practices - Organic farming = Beneluts - mpl‘ : whods POSt - Inte.
Cn gLy grated farming — methods — benefits - Kitchen Garden — methods - 6

benefits* - Sctup the “]'crmc-::IGatrdun —
Value Addition of farm products: N )
Unit =V Sericulture - Mushroom farming - value addition of farm products - Loca-tion
nit : , .
specific potential farming enterprises = Various Government Schemes, 6
—
[
Total Contact Hours - —1 X
Pedagogy and Assessment Methods : ) . . ) ) .
Power point Presentations, Group discussions, Seminar, Quiz, Assignment, A'Z_lllll)l‘__‘-‘
Note: ltalics denotes topics for self-study
Books for Study: : B
S.No Author Title of Book Publisher \ Edition E“4"!.‘nr 0
ublicmi
1 |S.S.Johl & T.R.Kapur| Agri-Business Management KalyaniPublishers 7016
2 | A.C. Broadway & | BlackwellPublishers Ev_c;‘cst Publishing Ist 2000
Arif A. Broadway edition =
Books for References:
S.No Author Title of Book Publisher \ Edition Year ol
Publicatio
1 | Shakti Objective Agribusiness Scientific : 2019
Ranjan et al Management Publishers-3
Panigrahy Edition
2 | Naveed Hamid Sajad | Customer Relationship Management| Satish Serial Publishing 2018
Khurshid Khan, Jyoti | in Agri-Business A Case of Agri- | House
Kachroo Business Retailers
3 | Indira Kumar Agri-Business Management Bioscientific Publisher 2017
Kushwaha
4 | Talathi Naik Introduction to Agricultural ANE Books 2008
Economics and Agri Business
Management
|
5 | Prof.Smita Diwase Agri Business Management Everest Publishing 1999
House
_______.—-"
Course Designed by | Verified by ![DD CcDC CoE . =~
Name and Signature | Name and Signature Checked by Approvedby
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Programme BBA l_'rﬂl;ramma Title : Bachelor of Business
code: Administration
Course Code: | 2aUBMOAL| Title Batch: | 2024-27
Advanced Learner Course(ALC) 11 Semester Vi
(()ptiunulj-ﬂclfStud_',r: Indian Ethos in
Management
Lecture lrs./Week | - | Tutorial I1rs./Sem. [ - [Credits: | 2%

Course Objectives
the student should have understood the application of concepts
and their relevance in modern management practices.

On successful completion of this course,
of Indian ethos, values,

Course Outcomes (CQ)

co CO Statement Knowledge
Number Level
COl1 | To dcmonsl_mlc a comprehensive understanding of business ethics and its Kl
mmportance in management,
CO2 | To analyze and cvaluale corporate governance frameworks, including insights K2

from the Kumar Mangalam Birla Commitiee report.

CO3 | To apply concepts of CSR in various business scenarios and assess its impact on K3
stakcholders.
CO4 | To critically assess the role of media in ensuring corporate governance and K4
addressing environmental concerns
COS | To evaluate the relevance of social values and political environment in shaping K5
business cthics and practices in India
Mapping
PO/ PSO
m Iroi ro2 PO3 ro4 PO5 | PO6 PO7 PO8 | PSO1 | PSO2
CO1 H I H I H H H H M H
CcO2 H I H H H - M M H L
CcO3 H H H H M H H H H M
CO4 M M M H M L H H M M
CO5 M L H M H M M L L H
11-High; M-Medium; L-Low
Unit Content Hrs —t
BUSINESS ETHICS

Unit: 1 : .
Introduction- Business Lthics and Management- Business Ethics and Moral -
Obligations; Corporate Soplal Responsibility-Corporate Govemance-Repnn
of the Kumar Mangalam Birla Committee on Corporate Governance. Role of

Media in Ensuring Corporate Governance- Environmental Concemns and
Corporations.

ETHICAL ISSUES

Ethical Issues related with Advertisement and Marketing- Secular v
Unit:Il | Spritual Values in Management-Work Ethics- Stress at Workplace ersus
ETHICAL VALUES E
Unit :11I | Relevance of Values in Management- Gandhian A roach i

and Trusteeship- Social Values and Political Envirpp o Mﬂnagemem

onment ’;—/
-_ ]




= e

NETHOS for Ethics Globally- A Holistic Managemep B

= INDIA = _Requisiles o
Unit :IV {,alues and Ethics E:Liiull::diﬂﬂ perspective
BILITY

S}-'slem-M:mageme
"SPONSI
| FUSINESS ETHICS XD SOCIAL RESPO!

iness- ct on Societ
Unit:V  lgocial Values and Business- Impa

y on different Issues and
Democracy Judiciary Mﬂch:‘nﬂ‘_x

—_|

tion in Cultural AfTairs-

Business Participa
[E=—
Total Contact Hours

hods : N : .
Pedagogy and Assessment Met . ions, Seminar, Quiz, Assignment, Activiy
Power point Presentations Group discussion ————2-._______
Note: ltalics denotes topics for self-study ]
Books for Study: - . —
: . Publisher \ Edition ;
S.No [Author Title of Book P}lf;i]];:
n
- - - "————________-
1 |[Ajith Sankar R. N, |Indian Ethos and Valuesin  [Tata McGraw-Hill Education,Ist|  201p
R. Nandagopal __[Management Edition -
2 |S.S. Khanka Ethics in Business and S. Cha‘n'd Publishing, 2008
Corporate Governance 1st Edition
Books for References:
S.No Author Title of Book Publisher \ Edition | Yearof
Publicat
n
1 |[S.K. Chakraborty Management by Values Oxford University 2014
Press,1st Ediiion |
|
2 |C.S.V. Murthy Business Ethics and Corporate{Himalaya Publishing 2009 |
_ Governance House, 1st Edition |
3 |S. Balasubramanian Gandhian Approach to Springer India, 1st 2013
Management and Leadership [Edition i
4 |A. C. Fernando Corporate Governance: Pearson Education 2018
Principles, Policies, and India, 3rd Edition :
i Practices ]
5 (5. H. Kazmi, Satish K.Batra |Advertising and Promotion: |Excel Books, 5th 2019
An IMC Perspective Edition
Course Desi i
TRl
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