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Unit - 1 Nature and scope of management process- Levels of Management- Managerial Skills 18
% | -Functions of a Manager -Managerial Contribution to Management Thought by
Henry Fayol, F.W. Taylor — Planning — Nature -types
POLICIES AND DECISION MAKING
| Objectives, Policies, Procedures-nature and fype of policies-decision making process
Unitgtt | = Types-Problems in decision making-management by objective (MBO) — Process- 18
merits & demerits-quantitative techniques in decision Making
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COMMUNICATION
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Unit: 1] Pypes of communication - Barriers to effective Communication - Ways to 15
overcome the barriers — Principles of communication.
COMMUNICATION THROUGH LETTERS
Layout and Characteristics - Resume/curriculum vitae - Application for appointments
Unit 0 1= References - Appointment orders - Letters of confirmation — Promotion - Business 5
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Unit: T Meaning of Entrepreneurship - Characteristics, functions and type of 15
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INTRODUC’I.N TO DATABASE
Introduction — Purpose of Database Systems — View of Data — Data

 —Transaction Management — Storage Management ~DBA — Database Users

Abstraction — Instances and Schemas — Data Independence. Data Models: Object |
based Logical Models, Physical Data Models and Record based, Logical Models |

Unit: 11

RELATIONAL DATABASE

Structure of Relational Database — Relational Algebra — Extended Relational
Algebra Operations — Modification of the Database ~Integrity Constraints

Entity — Relational Model — Basic Concepts — Entity Relationship Diagram — |

e Unit{ m:

ORACLE

Introduction to Oracle — Tools of Oracle — Introduction to SQL - Oracte Internal
Data Types - Divisions of SOL: Data Definition: Language, Data Manipulation
Laﬁguage Data Control Language and Transaction Control Language. Keys:

:  Primary, Foreign, Referential Key. SQL * -Plus Functions:. Date, Character,

Numerie, Conversion, Miscellaneous and' _Group Functions. Set Ope.mtars -
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3
Jm g:"

il

“lz|

Editing the text

Formatting the text

Time table creation

Job application letters with bio data

Mail merge

Monthly sales details

Students mark list- finding results of the students  *
Creation of chart 8
s

73






: . Mapping o
omsol [ | 1 .| B
o\ POL | PO2 | PO3 | PO4 | POS | POG | POT | POS | PSOL | PSO2
{ I ‘ ‘
lcoi [ W [ M | 0 | M | 0 | L | | € | ™M [«
coz | H | H | M H H b H L b b
co3 | H | H H H | - | M L M | H M
cos | H | H | M H M L M M H M

H-High; M-Medium; L-Low _
Programs "

Exercise 1:  Write a program to find the arca of circle

Exercise 2:  Develop a program to check whether the given number is Amstrong or not
Exercise 3:  Create a program to print the multiplication table

Exercise 41 Generate a program o caleulate the electricity bill

Fxercise 5: Write a program to find the greatest number among three numbers

TR e : : '
o U ercise 6: Create a program to find the given number is palindrome or not

Exercise 70 Write a program to demonsirate the bitwise operator
s Exercise & Construct a program 1o find pumber of days in a month using switch case

Exercise 90 Build a program to sort the numbers in ascending and descending order
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Programs: SQL
. 1. Create a table féir, employee details using DDL Commands :

2 Create a table for sales details using DML Commands
. 3. Create a table for item details using DCL & TCL Commands
4. Create a table for student details and verify the following data éimstraint;\‘:.
(a) Primary Key  (b) Reference Key  (¢) Default Key
5. Create a table for employee details and verify the following data constraints
(a) Not Null _('b:) Unqu{e_Kg‘y - ~'I‘(c) Check
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| Role of thoughts beliefs and emotions. e
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INTRODUCTION TO SERVICES MARKETING y
Unit: | G%&;is and Services — A comparative study - Salient features ol Services ~‘
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- | Concept of Investment — Speculation - Features of a typical investment

ﬁfﬂﬁﬂME - Risk. New issues market — Functions - Role of primary markets.
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| LISTING OF SECURITIES |
“Listing of securities : Requirements-Advantages
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~Ull!t_ b et 1 T - Content Hrs
INTRODUCTION TO CONSUMER BEHAVIOR
Defining consumer behavior- Consumer VS customer - Diversity of consumer
Unit; [ | behavior-Organizational buying behavior-Application of consumer research and | 13
 market segmentation. Environmental influence on consumer behavior —culture-Sub ‘
| culture-Social class-Reference group-Family ol
DETERMINANTS OF CONSUMER BEHAVIOR
Individual Determinants of consumer behavior-Personal factors-Age and Life | :
Unit :J1 Cyele — Occupation-Economic characteristics-Life cycle Marketing-Life styles- | ‘
Economic characteristics. Psychological factors in Consumer Behavior-Personality | 13
| and self-concept-Needs and motivation — Perception-Information processing- |
| Learning and Attitudes of consumers - SR SR
Unitaggp | SONSUMER INNOVATION -~ I )7 | |
A1 Diffusion of  information-The  diffusion  process ~innovation-Produet | 15 }
~— ] Characteristics inﬂut:nCilljg__@LSL@L bih_alioﬂr«(_‘h;}nlclﬁ)ﬁfcpﬂli\iunjc;uiun-_l-n}\; -
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writing: Headlines, body copy -
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H-High; M-Medium; L-Low
Unit | Content Hrs |
INTRODUCTION TO ADVERTISING |
.Meaning-importa,nce-objectives-media-forms of media-press Newspaper [F':\lf;l:‘ |
Unii:] | Journal-Magazines-outdoor advertising-poster-banners - neon SIsns. l‘“'t.’hfll.\ 15 |
literature booklets, folders, house organs-direct mail ﬂll\'er‘[lélflg‘klllklnd f\qd |
theatre programme-radio and relevision advertising-exhibition-trade  laie- |
transportation advertising J
ADVERTISING AGENCIES » DA A |
Advertising budget-advertising appeals - advertising organization-social eflects .
UBIt:IL | of advertising-advertising copy - objectives-essentials - types-clements of copy -
illustration-catch ~ phrases and slogans-
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_ pts of public sector in -~ : .
E us environment, cultureand society | K2
- ! s environment strategies and systems o | : [
B lyze the differences between business and government | K4
- ( ' To evaluate the global business environment strategies and its regulations K5
= | P
- Mapping
i I | _
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Unit Content Hurs
e Y S -
BUSINESS ENVIRONMENT T : . ‘
Unit: I | The concept and significance -constituents and characteristics of business 13
\_‘__ environment in India - Social riw_‘n.@i_/ily of business:
ENVIRONMENTAL ANALYSIS _ ‘ - K e
Meaning - Need of Environmental Analysis - Characteristics ol l:l\\ ronmenta ;
Unit .1} Anal}’sis-l’roccss of Environmental Analysis - 'I‘cclmlqulcs ol »[‘,’Il\'l.I‘UI\I\\Clllzll 13
Analyéis - lmrportancc of Environmental Analysis - Limitations of Environmental
| Analysis - SWOT analysis ) —
| POLITICAL & CULTURAL ENVIRONMENT _ ‘ ‘ ‘ s
Unit -1y Political Environment - Political system and Business Envitonment in India -
| Relationship between Government and Business. Socio - Cultural Environment -
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- UCTION TO INTERNET
. uction to Internet - Electronic mail — Telnet and file transfer protocol (FTP)
RIpIsp rtation control protocol/internet protocol (TCP/P) - Growth of internet- | . <
" sk in Name System (DNS) - [nternet Service Providers (ISP)-intemet servers = K
Wm — Search engines - New technologies and innovations —Machin
| Learning and Robolics M SR
;@.s MERCE
Unit -Jy ,_m@rce-introduction - How [-Commerce btnsin’cxs pperates! Employees
A | Customers ~ Channel — Partners _suppliers - Service providers - Regulatany |5
lmﬁy . Blectronic data interchange (EDI) - Encryption and its types - SetUnG
| Up an E-Commerce Enterprise - ﬁlqliiciwch page ~dynamic % ¢bsite
COMPONENTS OF COMMUNICATION SYSTEM
; Components of Communication system = Transmission Media - Wireless
Uﬂﬁ:ﬂ]‘ | Network — Internet — Types of attack Phishing, Spooling [mpersonation, 4
Security goals [nformation Securtty Fhreats and +
1, I{qmdmliun, [nformation

th dali

‘mmpster diving- Information
V;ulnerability; Spoofing Identity.

d’s;clbsure, Denial Ofbgr}{igg. |3|uv:1lig)ll 0

Tampering wi
{ Privilege
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B
-
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Unit :1V

Authenuca”tlon ~ Pass?
security- Nelwm‘k Sﬂm ty: IN¢
_ Firewalls - Softwate -

Authenticatlon- Secret gmd se

Unit 1V

Relative URL s absblute URL‘.S - Lin
lists mnordered lists - Definition lists-
1g table ele
table enhancements : crollxn_gmarquee

Total Contact Hours

Pedagogy and Assessment Methoc!s&:‘- I =
Power point 'Pmsentat?ions, .Gmup dj's,cuss::p;ns, S

lhe fbrm of e-book Note: Italzcs denores topics ff " se
Books for Study:

8.No

S.No

Author T TltleofB :

1 | Kamalesh N. Agarwala,
| Amit Lal, Deeksha Agarwala

2 | Michael E. Whitman,
‘ | Herbert J. Mattord

Books for Reference:

Author

1 | Doug Lowe Networkmg

Name:

2 | Kurose James E
Ross Keith W
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P Lha |
4 | Thomas Powell

5 | Jaydip Sen
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L n Tigr Archltecture

—L2IYS — User Defined Data Types —

s Pl - - L A
. T xi
K2
K4
K5
S W' : ; I T
] PO3 \‘\3 PO4 | PO5S PO6 | PO7 PO8 | PSO1 | PSO2
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. Content Hrs
t/Server Architecture:
GKWSW&T- Benefits of Client/Server — Downsizing — Upsizing — Right si2 ing

Architecture

CIMVSGWQE Models — Client/Server Architecture: Technical

ication Architecture — Two Tier Architecture — Three Tier Architecture OL TP

: sic Introduction:
M@mn to Visual Basic — Steps in VB Application — Integr ated Development
nt (IDE) - Properties, Methods and Events — Event Driven Programiming

‘ llés - Scope of Variables — Constants — Data Types

-t ‘ e & Data Type:

ey ﬂm Proceduncs ~ Control Structure: If - Select — For — While
Data Type ¢ Conversions - Operators

Do While
String |

s

o7
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: Combo Box, Picture
Unit 1V

| Dala “Access Obmets
Unit :V

Connection Object
Data Report Controls

Label, m hux. Cemmand Emn. Cheek Hox, O

oy, Image Controls, Seroll Bars -

Box — Directory List Box « Timer Control, Frame,
Control Arays — Dialog Boxes « Single Document
l)acumem lmerface MDI -~ Menus ~ Menu Ediﬂmu .

(DA(D) Accessing and Mnﬁipm
~ Methods of Record set = Creating a Record get ~
Finding Records « Data Report = Data Enviwﬂm

Command Object = Smlm

| Total Contact Hours

Pedagogy and Assessment Methods 5
Power point Presentations, Group diseussions, Seminar ,Quiz,

Books for Study:

Note: Jialics denotes topics for self-study Mr?

S.No Author

Title of Book

1 | Krishnan, N,

N. Saravanan Days

[
' o, l -
Visual Basic 6.0 in30 | S

2 | Steven Holzner

VBGProgrammmg =
Black Book S

Books for Reference:

S.No Author

Ti’t?llé{iwi‘ B‘g k

1 Michael Steporson

Microsoft Vlaual asic 2
by Step: Micr yis

2 | Gary Cornell

Visual Basxc-ﬁ

3 Michael Halvorson

4. | Thearon Willjs,
Bryan Newsome

Microsoft Visual, B
Professional

Begmnmg“Mriqx;
2008

5 | JeffKem

Visual Basic,\ ET:.
| Guide 5
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onship marketingand its | K2
“customer relationship management plan K3
K4
K3
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 Mapping
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Content -

i1
0

10K
Umrl | W Relationship Management — Evolution of CRM M\czmmg - I)\.,'[-llllllnll |
| 1| = Characteristics of CRM — Objectives of CRM - Process of CRM — Types ol 5
CRM - Components of CRM - Steps of Achieving CRM Goals = CRM Selection
\ﬁ—i-m'[ﬁmemation Process — Benefits of CRM -~ Limitations of CRM

) sRANANY, :
l Introduction — Reasons for adopting CRM Strategies = 1Y

Un‘iggu |B““ﬂinig CRM Strategies ~ [mplementing CRM Strategies
{m“&/* CRM Process — Objectives Benclits — Process S
: HCRM Business Transformation — Steps in CRM [mplementation |
| Cycle ~ CRM for client server ‘model - CRM at work |
i ; i . |
‘ Um;m mMWﬂ?ZY n(nja}ke.ls: (fléM in Hospitality Telecom ~ Alrlines Banking ;lllvtlk :
xmcﬁ Sector iicalthcﬂru Retail [ndustry Qarvice Regovery = DCrvics |

Types of CRM Strategies
Fssentials ol CRM | 1>

Selection Procedure

CRM Business




[ Guarantees — CRM
| Importance — 32 sey

I Dﬁa mreﬁausxm

Unit:IV | Characteristics of Dats
and Insamm Comp
Cusmmér 3 ,.‘,.7 uppor’
| "
T‘ea'tums-Néeﬁ Lt
Unit:V |~ Basic Requimmmw L
| Advantages — Problems i m.
CRM Solution
| Total Contact Hours
‘Pedagogy and Assessment Methoﬂa 2
Teaching Aids: Seminar, Assignm
Note: Jtalics denotes topics for self-study
Bonksforsmdy‘ R ﬁ,,;""
S.No | Author }:,‘ . Tﬂ}_g .g_f.
1 |SAlokKumarRai stmmer RQ}

| .

Bhanu Prakash Verma | Cust*‘@msr Rala
| and Tripti Singh , Managem ks
Books for Reference: _ -
SNo Anthm'
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3 ‘ Shanmugasundaram S - "'7
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5 | Francis
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Exercise 4.
Exercise 5.
Exercise 6.
Exercise 7,
Exercise 8.
Exercise 9.

Exercise 10,
Exercise 1

A

~ Y
j@ijeate sample websites | K4
& lin i’eal bmmess world 7 K5
—M?W&g
PO5 | PO6 | PO7 | POS | PSOL | PSO2
L H | H H H
M M L H M
- L | H | M H |
M H Hi L H |
T D I T

’iML Document for an Advertisement of products.

Web page to show the System Configuration.

Home page for the details about BBA Programme using link command.

Web page for details of the Department.

Web page for Faculty Member in the department.

HTML document for First year paper

econd year papers

HTML document for Thi

HTML document for Coimbatore M
HTML document for Price L
HTML document showing the Special T

HTML document to shoW th

rd year papers

anagement Assoclation.

ist of products.
ags.

e Online Rq,l»lhllloll Form
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PO4 | POS | PO6 | PO7 | POS | PSO1 | PSO2

L | H 1L, H H H H
H M M L L H M
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M M M M | H M L
M H M M M _H M

Program 1. Develop an application to perform simple arithmetic operations.

Program 2, Create a VB application to calculate simple and compound interest.

Program 3. Develop a quiz application in Visual Basic.

Program 4. Create a VB application with File, Edit and Format Menus and perform its operations.
Program 5. Develop a VB program to count number of words in a text.

Program 6. Create Program to select, add and delete a place in the List Box.

Program 7, Design a form to show the employee pay slip using if statement.

Program §, Design a simple calculator.

Program 9, Prepare an advertisement banner using VB application.

p ® 1 el
Program 10, Create a VB application to list the product life cycle

los







Part — A (Written Communication) 9"5“ .
Exercise |, Letters : Enquiries - Orders and Execution
Exercise 2. Credit and Status Enquiries

Exercise 3. Claims and Adjustments 4. Collection Letters

Exercise 4, Bank Correspondence

Exercise 5. Insurance Cormspondcnce
Exercise 6. Agency Correspondence
Exercise 7. Sales Letters

Exercise §, Complaint Letters

Exercige 9. Circular Lelters

Exercige 19, Application Letters

Exercise 11, Preparation of Resume

los
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Exercise 12, Business project Form submission for loan
Part - B (Oral Communication)

Exercise 1. Self- Introduction
Exercise 2. Listening
Exercise 3. Reading
Exercise 4. Group Discussion
Exercise 5. Public Speaking.
Exercise 6. Telephonic Conversation
Exercise 7. Mock Interview

Exercise 8.  Business plan Presentation

Exercise 9.  Role Play
Books for Study:
S.No Author Title of Book Publisher \ Edition |
1 | Rajendra Pal Korahill Essentials of Business Sultan Chand & Sons
Communication 9th Edition : \
2 | Ramesh, M.S., C.C. Business Communication | R Chand &Cmnpany T
Pattanshetti and 28th Edition :
Madhumati M. Kulkarani ?
3 | Rodriquez, M.V Effective Business | Vikas Publishing
Communication Concept | Company :
13th Edition
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H-High; M-Medium; L-Low )
Unit Content
INTRODUCTION TO EVENT MANAGEMENT :
Unit Introduction —Objectives-Definition of Events-Classification of Events-Categories-Types of
nt: | | . AR
Events-Benefits of Events-Event Management Strategy- Rale of Creativity-Event
Committee -Functions of Event Management
EVENT MANAGEMENT PLANNING ey ' ‘ Enlil
Introduction —Objectives-Event Planning-Benefits of Event planning -Forces affecting Event
Unit:l | planning-Steps in Event Management Plan-Operational Planning- Finances and Budgets-
Organize a team -Preparing for Event Operations -
T I DIFFFRENT ASPECTS OF EVENT MANAGEMENT - |
U‘nit:lll Introduction ~Objectives-Stage Manager-Brand  Management -Budgeting in  Event

s

Management- |eadership-Success of the Event

BASIC QUALITIES OF EVENT MANAGEMENT PERSON

/o7
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- ___ Mapping xo_
PO2 PO3 | PO4 PO5 | PO6 | PO7 | PO8 .| PSO1 | PSO2
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COs M H H H H It H H M H
H-High; M-Medium;L-Low
~ Unit Content - Hurs
‘Meaning of project — concept = categories — project life cycle — characteristics of

‘ Unit | project — project manager - Role and Responsibilities project manager - Project 10

» identification — selection At SN S S i SR
U‘n'it‘ll‘ Projﬁcf formation — Contents of a project report - Planning commission - Guide 0

M1 fines for formulating a project — Specimen of aprojectreport ,

Unit 11 “Source of finance for @ project — [nstitutional l"'ﬁ“‘% Sl‘ll’l“’.l'f'\'/t'ﬂ l’"‘ﬂ.lt'cl'S : 10
project evaluation — objectives — Lypes = 'ﬂcﬂlﬁdib}'f",'“)'l‘,"l‘“,] prapamhou ul
T o 30

Pedagopy and Assessment Mc—llToFsE r .
' ‘Power point Presentations,
Nmf" ltalics denotes l‘c)/)ic':ﬁ/",s';/f#sna/y

(O

Group discussions, Seminar, Quiz, Assignment, Activity
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Books for Study:

Title of Book

" Publisher \ Edition

SNo Author J
1 | Prasanna Chandra Project Management Me Graw Hill Education,
8th edition
2 | Dr. S.S.Khanka Entrepreneurial S.Chand publications
Development Dec 2007 revised edition
Books for Reference: - e _
SNa Author Title of Book Publisher \ Edition | Yeq
1 | Sandra F. Rowe PhD Project Management for Berrett-Koehler
MBA PMP Small Projects Publishers, Third Edition :
2 Suanley E. Portny Project Management Dummies Publications 201
5th edition a
3 Privanka Singh, Entrepreneurship and Thakur Publishers, Ist 201
Supriyva Singh Project Management edition ;
4 | Joseph Phillips Project Management for Amacom 201
Small Business Publications First edition |
S Joseph Phillips Project Management for Amacom; First edition 2011
Small Business: A 2011
Streamlined Approach
from Planning to
Completion .
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storage systems through
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¢ e s kn wledge in ﬁllmo combined transport documents K4
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mderatlon of reverse logistics in different sectors like | K5
Mapping
'/T/dj o imrnate 5
o pos |pOs" |EOT POS } psol | PSO2
ot o = e
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,,__'U_'“M ) ?" Tk Conlulldji N Hrs
~TINTRODUCTION TO LOGISTICS | ==
arketing 0gIstcs Systems [LogIStES 0

Ufﬁt; Ma‘“‘“ﬁ Concepts — Objectives —
——— : tnterface with Marketing — System ¢ cments
Unit .13 OGISTICS AND EXPORT M/ NA(:IC[\"II".N’I‘
M | Relevance of Logistics 1 Expor
P"‘“Clples of Logistics 1 pxcellence

| INVENTORY STRAT EGY |
_Need For A Srorage

Unit -
T The Storage and Handling System ™ )
Storage - Storage System I unclu)ns Materials Handhng

’|\“\

[mportance of Lof

System Reasons fror
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Constraints in Conta

NERIZATION
gg}::.: : Containers — Classification Of Containers — Benefits of Trg
; =

inerization = 1ICD Roles and Function ~ Export Clea

[
H' s

Unit =V

Ly At ICD - Clearance Procedure for Imports = CONCOR -and CONC@ﬂ
1CDS ,,::
TRANSPORT STRATEGY .

Importance of Effective Transport System — Service Choices: Rail — ka =k
Air Transport — Advantages, Constraints: Seaborne Trade and World Shipping —
Different Types of Ships — Shipping Routes — Operating Ships — Flags of
Convenience — Conference System — Chartering. Pipeline: Advantages and |
Constraints. Intermodal Operations — Combined Transport Document_ :

—

| SR

| Total Contact Hours

I Pedagogy and Assessment Methods :

Note: ralics denotes topics for self-study

Power point Presentations, Group discussions, Seminar, Quiz, Assignment, Actmty

Book for Study: :
[ SNo | Author Title of Book Publisher \ Edition Y,
Publi
1 a
1 | KrishneveniMuthiah | Logistics Management and Himalaya Publishing House | 2
- World Seaborne Trade Edition 1
2 | Ronald H.Ballou Business Logistics Longman Higher 198
| Management Education, Edition 2nd
Books for References: - -
| S.No | Author Title of Book Publisher \ Edition Year
| ! Public
1 | Bloomberg Logistics Pearson, Edition st B

2 | Christopher Martin

Logistics and Supply Chain

Pearson Education Limited, |

| Management Edition fourth
3 | Paul R. Murphy, A. Contemporary Logistics Pearson, Edition: 12
Michael Knemeyer
4 | Prof. L.C Jhamb Materials and Logistics Everest Publishing House
_ \ : Management Edition: 15 2
5 | Ram Singh International Trade Oxford University
| | Logistics First edition
T T -
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L aﬁ; riculiy m
ge about agricultural marketin K3
al products

owledge of students in agricultural marketing, role of credit | K4
n the role of financial institutions in agriculture credit K5

| - Mapping
| po1 | PO2 | PO3 | PO4 | PO5 | POG | PO7 POS | PSOI  PSO2
[cot T ™M H | H L A f fi L | M | H
co2 H H > M H E H | M M H
CO3 H H H M M H M L | H M
Co4 M H H M M | H L H | M M
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H-High; M-Medium;L-Low b+ Lt L rak
Unit Conten t N : Hrs
Unit: | MARKETING : |
h Meaning, definition ~Importance - Types of Markets - Marketing mix | 6
AGRICULTURAL MARKETING
Unit:II | Features — Importance - Determinants of s‘ucccsslhl agricultural marketing .
- Industrial marketing and zagriculﬁlu?ml marketing
ACRICULTURAL PRODUCT AND PRICING
Unit -11 Agricultural products, lassification of products Live stock and diary- Pricing | 5
agricultural pmgucts : ‘
Unit-ry | EROMOTION AND l)l‘S'LIQL*LU.M’ N EIRBL et
e Promql_ic_;rljmd }]jslrlhulmn of agricultural products istribution channel — | )
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b Al e

- Factors inﬂuetwmg the salecﬂam mn@m .
m\d smudardizatiun AR - -_

: Agw.ultuml cradit and thd role of ﬂnwmu-u :
Unil i national banks and societies in the promotio nolm

agricultural marketing in India : r:' .
[ Total Contact Hours
Pedagogy and Assessment Methods : L
Power point Presentations, Group discussions, Seminm‘nQﬂtr '
Note: ltalics denotes topics for self-study o
Book for Study: oxt -
S.No Author Title of Book ~ Publis|
1 | S.Sankaran Agricultural Economy Of | Margham
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