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Programme Code: M.Com Programme Title: Master of Commerce
Course Code: 22PCO102 Title Batch: 2022-2024

Business Environment Semester: I
Lecture Hrs./Week

6
*Tutorial
Hrs./Sem.
(Applicable
Only)
(Maximum
of 10% of
Contact
Hrs).

-
Credits: 4

Course Objective
To promote basic understanding on the concept of business environment and that enable them to
realize the impact of environment on business

Course Outcomes
On the successful completion of the course, students will be able

CO
Number

CO Statement Knowledge
Level

CO1 To keep in mind the knowledge on the environment in which businesses operate. *K1

CO2 To understand the internal and external environment pertaining to business. *K2

CO3 To apply an ethical understanding and perspective of handling business
situations.

*K3

CO4 To analyse how political, legal and social factors have their impact on business. *K4

CO5 To evaluate the industry policy and regulations *K5

Mapping
PO/PSO

CO
PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2

CO1 H H H H M H H H H H

CO2 H H H H H H M H H H

CO3 H M H H H M H H H H

CO4 H H H M H H H H H H

CO5 H H H H H L H H H M

H-High; M-Medium; L-Low;



Units Content Hrs

Unit I

Introduction to Business Environment:
Business Environment –Meaning- Definition-Types – Micro Environment – Macro
Environment – State Intervention in Business – Competition Act 2002 – MSME - Role
&Significance of MSME in Economic Development

19

Unit II

International Business:
LPG- Modes of Entry into international Business – Theories of International Trade –
Government intervention – tariff and non tariff – Indian foreign trade policy – FEMA 19

Unit III

Business Ethics:
Business Ethics - Importance – objectives– Corporate Social Responsibilities – Balance
of Payment (BOP) - Importance and Components of BOP 18

Unit IV

Foreign Direct Investment:
Foreign direct investment (FDI) - Foreign portfolio investment (FPI) -Types of FDI -
Costs and benefits of FDI to home and host countries - Trends in FDI - India’s FDI
policy

17

Unit V

International Economic Institutions:
IMF - World Bank – UNCTAD - World Trade Organization (WTO): Functions and
objectives of WTO - Agriculture Agreement – GATS – TRIPS - TRIMS 17

Total Contact Hrs 90

*Italicized texts are for self study
Pedagogy

Direct Instruction, Digital Presentation, Flipped Class

Assessment Methods:
Test, Seminar, Quiz, Assignments, Group Task.(GD/
Roll Play /APS)

Text Book
S.NO AUTHOR TITLE OF THE BOOK PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 Francis Cherunilum Global Economy and
Business Environment

Himalaya publishing
House, 3rd Latest Edition

2020



Reference Books
S.NO AUTHOR TITLE OF THE BOOK PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 1. Ruddar Dutt & K.P.M.
2. Sundaram

Indian Economy 3. New Delhi,
4. S. Chand Co. Ltd., 73th

Revised Edition

2020

2 Ashwathappa K. Essentials of Business
Environment

Himalaya publishing
House, 15th Revised

Edition
Mumbai,

2020

3 5. Justin Paul Business Environment New Delhi, The
McGraw Hill, 4th
Revised Edition,

2018



Programme Code: M.Com Programme Title: Master of Commerce
Course Code: 22PCO2N1 Title Batch: 2022-2024

Investment
Management

Semester: II
Lecture Hrs./Week

1
*Tutorial
Hrs./Sem.
(Applicable
Only)
(Maximum of
10% of
Contact Hrs).

- Credits: 2

Course Objective
To introduce students to the basis of portfolio investment management

Course Outcomes
On the successful completion of the course, students will be able to

CO
Number

CO Statement Knowledge
Level

CO1 To recollect the purpose, importance and needs of investments in day to
day life.

*K1

CO2 To understand the avenues available for investment. *K2

CO3 To implement correct investment decision. *K3

CO4 To analyze the profitable venture for investment *K4

CO5 To evaluate investment decisions. *K5

Mapping
PO /PSO

CO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2

CO1 H M H H M H M H H M

CO2 H H M H M H M H H H

CO3 M H H H H H M H M H

CO4 H M H H H M H M H H

CO5 H H H M H M H H H H

H-High; M-Medium; L-Low;



Units Content Hrs

Unit I
Investment – Meaning – Importance of investment – Investment Media- Risk-
Types 3

Unit II
Share Market – Primary market – Secondary Market –New issues – Methods of
floating New Issues 3

Unit III
Shares – Preference Shares and Equity Shares – Bonds- Types – Public Sector
Bond – Zero Coupon Bonds and Right Shares. 3

Unit IV
Debentures – Non-convertible – Partly Convertible – Fully Convertible
Debenture- Mutual Funds – Types. 3

Unit V

Alternative Forms of Investment- Private Equity, Private Debt, Hedge Funds,
Real Estate, Commodities, Collectibles, Structured Products. 3

Total Contact Hrs 15

*Italicized texts are for self study
Pedagogy

Direct Instruction, Digital Presentation, Flipped Class

Assessment Methods:
Test, Seminar, Quiz, Assignments, Group Task.(GD/
Roll Play /APS)

Text Book
S.NO AUTHOR TITLE OF THE BOOK PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 Preeti Singh Investment Management Himalaya Publishing
House, 15th edition

2015

Reference Books
S.NO AUTHOR TITLE OF THE BOOK PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 Dr.B.Hiriyappa Investment management New age International
Pvt. Ltd

2019

2 M.R.Agrawal Investment Management Garima Publication ,
2019

2019





Programme Code: M.Com Programme Title: Master of Commerce
Course Code: 22PCO2N2 Title Batch: 2022-2024

FundamentalsOf
Marketing

Semester: II
Lecture Hrs./Week

1
*Tutorial
Hrs./Sem.
(Applicable
Only)
(Maximum of
10% of Contact
Hrs).

- Credits: 2

Course Objective
To introduce the students to the rudiments of Investment.

Course Outcomes
On the successful completion of the course, students will be able to

CO
Number

CO Statement Knowledge
Level

CO1 Remember the key concept and elements of marketing management. *K1

CO2 Discuss an idea, how to implement marketing in Real life situation. *K2

CO3 Deploy the role of marketing in a business context. *K3

CO4 Analyze the global marketing environment and opportunities. *K4

CO5 Evaluate product promotion and product life cycle. *K5

Mapping

PO /PSO
CO

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2

CO1 M M M H H M H M M M
CO2 M M H M M M M M H H
CO3 M M H H M H H H H M
CO4 M H H M M H H H H M

CO5 M L L M M M M M M M

H-High; M-Medium; L-Low;



Units Content Hrs

Unit I
Introduction – Evolution – Definition – Objectives – Importance –Functions-
Types

3

Unit II
Market Segmentation – Need- Methods of segmenting markets – Marketing
Mix –Meaning and Definition Elements. 3

Unit III Digital Marketing –Definition – Objectives- Advantages and Disadvantages-
DigitalMarket vs Traditional Market 3

Unit IV
Modern Marketing Concepts – Green marketing – Social marketing – Rural
marketing – Service marketing– Commodity marketing – Niche marketing –
Viral marketing – Ambush marketing –Guerrilla marketing

3

Unit V
Product Promotion – Product Life Cycle – Advertisement–Types

3
Total Contact Hrs 15

*Italicized texts are for self study

Pedagogy

Direct Instruction, Digital Presentation, Flipped Class

Assessment Methods:
Test, Seminar, Quiz, Assignments, Group Task.(GD/
Roll Play /APS)

Text Book
S.NO AUTHOR TITLE OF THE BOOK PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 Pillai. R.S.N
and

Bagavathi

Modern Marketing
Principles and Practices,

S. Chand & Co Pvt.
Ltd, NewDelhi.

2019

Reference Books
S.NO AUTHOR TITLE OF THE

BOOK
PUBLISHERS \

EDITION
YEAR OF

PUBLICATION

1 Philip Kotler
(2020),

Principles of Marketing Prentice Hall of
India, New Delhi.

2019



2 Pingali
Venugopal(2019),

Marketing Management SAGE Publication,
New Delhi.

2018


