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Course Content

About the Course

 Digital marketing is an essential part of a 
school's marketing strategy in today's 
digital age. 

 By utilizing the right digital marketing 
tactics, schools can increase their 
visibility, communicate more effectively 
with their audience, attract more 
students, and improve their overall 
brand awareness.

 This can help build trust with potential 
students and parents and ultimately lead 
to more enrolments. Certification

The qualified students will be issued with

certificate from the Institution duly approved

by the Head of the Institution

Evaluation Pattern

Section A – MCQs (10 * 1= 10 Marks)

Section B – Brief Answers - Either or Choice (5 * 5 = 25 Marks) 

Section C – Elaborate Answers – Open Choice (5 * 7 = 35 Marks)

 Digital Marketing

 Overview of Digital Marketing

 Benefits of Digital Marketing

 Importance of Digital 
Marketing
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 Digital Marketing 

Semester :  

Total Hrs: 30 Credits:  

 

Course Objective 

To endow the students with the basic knowledge of marketing and its digitalization  
 

Course Outcomes (CO) 

K1 CO1 To recollect the basic concepts digital marketing 

K2 CO2 To get idea about the trends in digital Marketing 

K3 CO3 To implement the digital marketing through various channels or media 

K4 CO4 To analyze viable digital marketing in modern era and knowledge exchange effects 

 

 

Unit Content Hours 

Unit - 1 

Digital Marketing: Introduction – History – Digital Marketing Vs 

Traditional Marketing – Trends of Digital Marketing – Benefits of 

Digital Marketing.  

Business Process Management: Evolution and History of Outsourcing – 

BPM Industry in India – Structure of IT BPM Industry – BPM Sub-

Sector – Key Trends in BPM Sub-Sector. 

10 

Unit - 2 

Digital: Introduction to Digital – Meaning – History of Digital – 

Working of Digital – Digital for Industry Trends – Importance of 

Digital. 

Understanding Advertising – Sales – B2B Vs B2C – Services Vs 

Product – Marketing Sales Vs Advertising. 

10 
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Unit - 3 

Channels of Digital Marketing: SEO-Overview – SEM-Overview – 

Content Management-Overview – Other Platforms of Digital Marketing: 

Social Media Marketing – Social Networking Websites – Social Book 

Marking – Blogs and Micro Blogs – Media Sharing – Mobile Marketing 

– Types of Mobile Ads.. 

10 

 

 

 

Text Book 

1. Mysore Infosys Training Campus Material  
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