
16UIT623 – E-COMMERCE  

K1 LEVEL 

UNIT-1 

1. In the _____, Progressive was a relatively samll auto insurance company that specialized.
 a. 1980 b. 1990 c. 1998 d. 1981 Ans.: a 

2. Progressive improved its claim service and was one of the first insurance companies to 
offer____service every day of the year.  
a. 22/7 b. 24/6 c. 24/7 d. 365/24 Ans.: c 

3. Which one of the following is not a revenue model?  
a. Web Catalog b. Digital content c. Advertising supported d. Customet 
based marketing Ans.: d 

4. Many companies creates one Web site to handle both ____&___sales.  
a. B2C&B2B b. B2B&B2B c. B2C&C2C d. C2C&C2C Ans.: a 

5. Buyers places orders by mail or by calling the seller's toll-free telephone number. This 
revenue model,which is often called the ____.  
a. Mail order b. Government order c. Both a and b d. None of the above Ans.: a 

6. Mail order id also called?  
a. Catalog model b. Web catalog c. Revenue model d. None of the above
 Ans.: a 

7. Richard Sears and Alvah Roebuck began mailing catalogs to farmers and small-town 
residents in ____year. 
a. 1985 b. 1895 c. 1995 d. 1975 Ans.: b 

8. Expand: B2C  
a. Business to Business b. Business to Government c. Business to consumer
 d. Business to Customer   Ans.: c 

9. ________include sellers of computers and consumer electronics, luxury goods, clothing 
and etc.  
a. Web catalog b. Fee-based model c. Digital content d. Advertising Supported
 Ans.:a 

10. ______had identified a startegic opportunity for selling online.  
a. Bezos b. Matthew c. Steabon d. Aaron Ans.: a 

UNIT-2 

1. Chocolatier _____ offers business gift plans on its site.  
a. Nine west b. Steve Madden c. Kmart d. Godiva Ans.: d 

2. ______ and Overstock.com operate as Web-based deep discounters.  
a. Buy.com b. Amazon.com c. Proflowers.com d. All of the above Ans.: a 

3. Most of these companies use a _________revenue model.  



a. Web catalog b. Digital content c. Advertising supported d. Fee-based model
 Ans.: b 

4. Digital content providers specialize in legal, academic research, business and _______.
 a. Flowers and gifts b. Luxury goods c. Discounters d. Technical Ans.: d 

5. Wal-Mart is the world's largest retailer, with more than _____stores.  
a. 7000 b. 7700 c. 8000 d. 7500 Ans.: a 

6. Portal is also called ______.  
a. Magazine b. Web catalog c. Web portal d. None of the above Ans.: c 

7. _____ is a site that people use as a launching point to enter the Web.  
a. Portal b. Newspaper c. Yahoo! d. Google Ans.: a 

8. Web directory is also called ______.  
a. Web portal b. Search engine c. Excite d. None of the above Ans.: b 

9. A _____ is a listing of hyperlinks to web pages.  
a. Web directory b. Web catalog c. Web portal d. Web design Ans.: a 

10. ____ use the collection of specific interest strategy.  
a. B-NET b. A-NET c. G-NET d. C-NET Ans.: d 
 

UNIT-3 
 

1. Encyclopedia Britannica first moved onto the Web in____ year.  
a. a. 1993 b. 1994 c. 1995 d. 1996 Ans.: b 

2. ______ founded its Slate magazine web site as an upscale news and surrent events 
publication.  

a. a. Microsoft b. Apple c. Dell d. SunMicro system Ans.: a 
3. In the _____, the firm's employees individually search for, qualify and contact potential 

customers.  
a. a. Mass media b. Personal contact model c. The Web d. Revenue model

 Ans.: b 
4. Personal Contact model is also called____________.  

a. a. Mass media b. Communicate mode c. Prospecting d. None of the above
 Ans.: c 

5. In the_____ approach, firms prepare advertising and promotional materials about the firm 
and its products or services.  

a. a. Mass media b. Personal contact model c. The Web d. Revenue model
 Ans.: a 

6. Most companies use the terms_______ to describe the combination of elements.  
a. a. Marketing mix b. Marketing strategy c. Marketing segmentation d. none

 Ans. A 
7. In Stember___, a new gift shop opened for business on the web.  

a. a. 1999 b. 1998 c. 1997 d. 1996 Ans. C 



8. Most marketing classes organize the essential issues of marketing into _____P's.  
a. a. 4 b. 3 c. 5 d. 7 Ans. a 

9. ____ is the physical item or service that a company is selling. 
a. a. Product b. Price c. Place d. Promotion Ans. a 

10. _____ element of the marketing mix is the amount the customer pay for the product.
 a. Product b. Price c. Place d. Promotion Ans. B 

UNIT-4 

1. The ____ site is designed for older, more established buyers.  

a. Juicy couture b. Talbots c. Both a and b d. None of the above Ans. b 

2. Highly customized approach to offering products and services that match the needs of a 
particular customer is called_____.  

a.One to one marketing b. One to many c. Many to Many  d. Many to 
one Ans. a 

3. Segmentation using customer behavior is divided into ____ types.  

a. 2 b. 3 c. 4 d. 5 Ans. a 

4. ______ are in search of a good deal. 
a. Simplifiers b. Surfers c. Connectors d. Bargainers Ans. d 

5. ____ use the web to stay in touch with other people.  

a. Simplifiers b. Surfers c. Connectors d. Bargainers Ans. c 

6. ____ returns to the same sites over and over again.  

a. Routiners b. Surfers c. Simplifers d. Sportsters Ans a 

7. Life cycle segmentation is classified into_____stages.  

a. Five b. Four c. Three d. Six Ans. a 

8. Life cycle segmentation is also called ______  

a. Customer life cycle b. Cyclic segmentation c. Consumer life cycled.                    
d. None of the above Ans. a 

9. The total amount of money that a site spends,onaverage,to draw one visitor to the site is 
called____  

a. Acquisition b.Conversion c. Retention of customers d. None Ans. a 



10. The total amount of money that a site spends, on average, to induce one visitor to make a 
purchase, sign up for a register, is called____   

a. Acquisition b. Conversion c. Retention of customers d. None of the above
 Ans. b 

UNIT-5 

1. ____activities include identifying and selecting specific products, resolving any issue that 
arise after receiving the ordered goods or services.  

a. Purchasing  b. Logistics c. Support d. All the above Ans. a 

2. ____activities include general categories of finance, human resources,  and technology 
developments. a. Purchasing  b. Logistics c. Support d. All the above Ans. c 

3. ____ is the intentional collection, classification and dissemination of information about a 
company.  
a. Knowledge management b. Supply management c. Product management
 d. Business management Ans. a 

4. Stands for DHS  
a. Department of Homeland Security b. Department of Home security c. Department 
of Human Security d. None of the above Ans. a 

5. Expand EDI  
a. Electronic Digital Interchange b. Electrical Digital Interchange c. Electronic 
data interchange d. None of the above Ans. c 

6. ____ has a password protected entrance and offers negotiated price reductions on aimited 
selection of products.  
a. Private store b. Public store c. Departmental store d. All the above Ans. a 

7. ____ is a digital code or stream embedded undetectably in a digital image or audio file.
 a. Score mark b. Watermark c. Name mark d. None of the above Ans. b 

8. ____ is an electronic mechanism for limiting the number of copies that one can make of a 
digital work.  
a. Copy control b. copy right c. Defamation d. Regulation Ans. a 

9. ____ is another company providing watermark protection systems and software. a. 
Copy control b. Blue spike c. Digimare d. Defamation Ans. c 

10. ____ is a statement that is false and that injuries the reputation of another person or 
company.  
a. Defamation b. Blue spike c. Digimare d. Digital Ans. a 

 



16UIT623 – E-COMMERCE  

K2 LEVEL 

UNIT-I 

1. Write any two types of Revenue Models? 
2. Which website sale the original edition of eBook? 
3. Define about LexisNexis website? 
4. Define web portal? 
5. Expand ACM 
6. What are all the world’s most distinguished news papers? 
7. What is re-intermediation? 
8. What is disintermediation? 
9. Write any 3 online music stores? 
10. Expand DRM. 

 
UNIT-II 

 
1. What is occasion segmentation? 
2. List out the five stages of customer loyalty? 
3. Define acquisition cost. 
4. Define conversion. 
5. Define conversion cost. 
6. Define retained customers. 
7. Define retention costs. 
8. Explain about advertising on the web. 
9. What is Text-ads? 
10. Write any two stages in advertising on the web? 

 
UNIT-III 

1. Define Data mining. 
2. What is brand leveraging? 
3. Expand ICANN. 
4. List out the types of Direct Materials in Purchasing? 
5. Expand MRO. 
6. Define Knowledge Management. 
7. Expand DHS. 
8. Define E-Commerce. 
9. What is Electronic-Data-Interchange (EDI)? 
10. What is Spot Market? 

 



UNIT-IV 

1. What is trade name? 
2. Define service mark. 
3. Expand WIPO 
4. What is watermark? 
5. Define copy control. 
6. What is Defamation? 
7. Expand FTC 
8. List the type of Taxes? 
9. Define Income Tax. 
10. Define Transaction Tax. 

 
UNIT-V 

1. What is Microsoft window live ID? 
2. Define E-Wallets. 
3. Give short note for Yahoo! Wallet. 
4. What is stored value card? 
5. Example for Magnetic strip cards? 
6. Example for Smart cards? 
7. What is Spear phishing? 
8. Give a short note for Identity theft. 
9. Define P2P. 
10. Expand VAN. 

 



16UIT623 – E-COMMERCE  

K3 LEVEL 

 

UNIT-I 

1. Describe Web-catalog Revenue models. 
2. Describe Content Subscription Revenue models. 
3. Describe Advertising Supported Revenue models 
4. Describe Fee-For-Transaction Revenue models. 
5. Describe Fee-For-Service Revenue models. 

 

UNIT-II 

1. Explain the Web Marketing strategies. 
2. Describe Communicating with Different Market Segments. 
3. Explain about market Segmentation. 
4. Explain about the Alternative models in Market Segmentation. 
5. Explain about beyond the market segmentation. 

 

UNIT-III 
1. Explain about purchasing activities. 
2. Explain about support activities. 
3. Evaluate Electronic Data Interchange. 
4. Describe EDI purchasing Process. 
5. Explain about supply chain management using Internet technologies. 

 

 
UNIT-IV 

1. Explain the legal environment of electronic commerce. 
2. Explain about Jurisdiction on the Internet and its types. 
3. How to create a contracts in E-Commerce. 
4. Explain about Domain names and Intellectual property in online business. 
5. Explain about Domain names and Intellectual property issues. 

 

 



UNIT-V 

1. Explain about the Payment cards. 
2. Analyze the Merchant accounts. 
3. How to process Payment cards in online. 
4. Explain about Electronic cash. 
5. Write the advantages and disadvantages of Electronic cash 



16UIT623 – E-COMMERCE  

K4 & K5 LEVEL 

UNIT-1 

1. Explain E-business revenue model. 
2. Describe Web-catalog Revenue models. 
3. Describe Content Subscription Revenue models. 
4. Describe Advertising Supported Revenue models 
5. Describe Fee-For-Service Revenue models. 

 
UNIT-2 

1. Explain the Web Marketing strategies 
2. Illustrate the E-mail marketing. 
3. Examine the Website naming issues. 
4. Explain about market Segmentation. 
5. Describe Customer relationship intensity and life cycle segmentation. 

 
UNIT-3 

1. Evaluate Electronic Data Interchange. 
2. Explain about supply chain management using Internet technologies. 
3. Illustrate Value added Networks. 
4. Describe EDI purchasing Process. 
5. Explain about purchasing activities, logistic activities. 

 
UNIT-4 

1. Explain the legal environment of electronic commerce. 
2. Examine the Ethical issues in E-Business. 
3. Explain about online crime in E-commerce. 
4. How to protect intellectual property in online. 
5. Explain about the Copyright issues. 

 
UNIT-5 

1. Explain about the Payment cards. 
2. Explain about Electronic cash. 
3. Elaborate the Electronic wallets. 
4. Examine about the stored value cards. 
5. Explain about Internet technologies helps in the banking Industry. 

 

 


